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May  1,  1953 

EDDIE  FISHER,  OFF  TO  LONDON  FOR  PALLADIUM  APPEARANCE, 

WILL  BE  REPLACED  FOR  FEW  PROGRAMS  BY  GORDON  MacRAE 

Eddie  Fisher,  sensational  young  singer  who  this  week  launched 
his  new  TV  and  radio  series  on  NBC,  is  going  to  England  to  appear  at 
the  famous  Palladium  Theatre  in  London.  He  will  take  a  short  leave  of 
absence  from  his  new  series,  COKE  TIME  WITH  EDDIE  FISHER,  to  play  a  two- 
week  engagement  over  there. 

In  his  absence,  Gordon  MacRae,  motion  picture  and  radio  star 
of  NBC’s  "The  Railroad  Hour,"  will  be  the  guest  singing  star  of  the 
programs  which  feature  Don  Ameche  as  host  and  the  music  of  Axel  Stor- 
dahl’s  orchestra.  This  will  mark  MacRae’ s  debut  in  television. 

Fisher’s  last  NBC-TV  program  (Wednesday,  May  6  at  7:30  p.m., 
EDT)  before  leaving  for  England  will  feature  Joni  James,  popular  young 
song  stylist,  as  guest  singer.  An  overnight  sensation  with  her  recent 
record  hit,  "Why  Don’t  You  Believe  Me?"  Miss  James  will  be  spotlighted 
on  the  program  with  her  singing  of  "Is  It  Any  Wonder?"  Eddie  will  sing 
"Give  My  Regards  to  Broadway"  during  a  dream  sequence  in  which  he  de¬ 
parts  for  England.  He  will  also  be  heard  in  "I’m  Walking  Behind  You" 
and  "Anywhere  I  Wander." 

This  program  will  be  heard  on  the  NBC  radio  network  on  Tues¬ 
day,  May  12  (8  p.m.,  EDT). 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


•  '  ' 

.  -  J  * 


..  ■  ' 


:  •  ■ 


f 

' 


■  ' 


V  • 


i  - 


V;  •  . .  >•  ■  ■  .  : 


■  ■  ■ 

f 

i 

■ 

■  ■■ 

,  ,,  f 

■  .  .  •  V  ’ 

•••«.  '  • 

■ 

• 

.  ■  :  .■  ••  ..:;y  \ . 

1  ■  •’  /  • 

-J  :  .  '  •  -r.  •  ; 

> 

■  • 

t  '*J  '•  -J 

' 

• :  '  '■ 

• 

•  •  ' 

.  . .  ’  .  - 

• 

-  •  '  ; . 

.  *  - 

l 

•  • 

V  - 

.  f  ‘  * 

'*  ••  •  >  V » . 

• 

■'  •  :  d  ( 

■ 

4 

■  - 

.  '•  •  '  „ 

1) 

• 

•»  '  \ .  *. 

*  ,  H 

t 

•  t 

• 

,  •'  . 

*  » 

.  '  Yy.  >i  .1 

;  w 

...  .. 

: 

4 

,  •; 

.'  :  •.  v  ’  ». 

>fn 


2  -  Eddie  Fisher 


Joni's  appearance  on  Eddie  Fisher's  program  brings  together 
two  of  the  youngest  singing  stars  of  the  day  —  she's  only  22  and 
Eddie's  24. 

Before  her  first  sensational  record  hit  six  months  ago,  Joni 
was  appearing  in  Chicago  as  a  dancer  and  singer.  She  was  struggling 
to  make  up  her  mind  on  which  of  the  two  to  specialize.  She  began  as 
a  dancer  and  introduced  songs  into  her  act.  ller  singing  clicked  so 
well  with  audiences  that  she  gave  up  dancing. 

- ~o - 
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VFW  PRESENTS  GOLD  MEDAL  OF  MERIT  TO  ROBERT  MONTGOMERY 
FOR  PROGRAMS  WARNING  OF  RED  MENACE  AND  FOR 
FURTHERING  THE  AMERICAN  TRADITION 


*35* 


A 


Robert  Montgomery  today  received  the  Gold  Medal  of  Merit  and 
Citation  of  the  Veterans  of  Foreign  Wars  of  the  United  States. 

The  presentation  was  made  by  Commander-in-Chief  James  W. 
Cothran.  Julian  Dickenson,  VFW  adjutant  general,  and  Vice  Admiral 
Leland  P.  Lovette,  USN  (Ret.),  also  attended  the  ceremony  in 
Montgomery1 s  NBC  office  in  New  York. 

The  citation  reads:  "Presented  to  Robert  Montgomery  in 
commendation  of  past  distinguished  and  meritorious  radio  programs 
warning  of  the  Communist  menace  within  and  without,  pointing  out 
organized  crime,  and  presenting  an  enlightened  interpretation  of  views 
and  opinion  that  furthered  a  greater  appreciation  of  the  American 
tradition ." 

Montgomery  is  an  executive  producer  for  NBC  and  is  seen 
each  week  as  host  of  his  full -hour  series,  ROBERT  MONTGOMERY  PRESENTS 
(NBC-TV,  Monday,  9:30  p.m.,  EDT) ,  On  May  11,  he  will  star  on  the  show 
in  a  dramatization  of  John  O’Hara’s  novel,  "Appointment  In  Samarra." 


•o 
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NBC  RADIO  NEWS 


JANE  PICKENS  IS  HONORED  FOR  DISTINGUISHED  SERVICE 
TO  MUSCULAR  DYSTROPHY  ASSOCIATION 


Just  a  few  hours  after  she  returned  to  New  York  from  a  tour 
for  the  United  Cerebral  Palsy  Fund,  NBC  singer  Jane  Pickens  was  honored 
by  another  charitable  organization  --  the  Muscular  Dystrophy 
Association  of  America,  Inc, 

In  a  brief  ceremony  Thursday,  April  34  on  NBC  radio’s  THE 
JANE  PICKENS  SHOW,  Mrs,  Pearl  Kastein,  former  president  of  the  associ¬ 
ation,  presented  Miss  Pickens  with  a  certificate  of  merit  for  the 
"tireless  energy  she  has  poured  into  our  cause," 

The  certificate  reads:  "The  Muscular  Dystrophy  Association 
of  America,  Inc,,  awards  this  Citation  of  Merit  to  Jane  Pickens  in 
recognition  of  distinguished  service  in  the  search  for  the  cause  and 
cure  of  the  'unknown  killer, '  muscular  dystrophy,  through  participa¬ 
tion  in  the  Muscular  Dystrophy  Appeal,” 

Miss  Pickens  is  known  for  her  work  in  many  charitable  organ¬ 
izations,  including  the  United  Cerebral  Palsy  Fund,  Muscular  Dystrophy 
Association,  Salvation  Army  and  Travelers  Aid,  She  appeared  in  a 
telethon  for  United  Cerebral  Palsy  in  Denver,  Colo,,  on  April  18,  and 
will  star  in  similar  telethons  for  the  same  cause  in  Phoenix,  Ariz,, 
on  May  2  and  Cleveland,  Ohio,  on  May  15* 
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NBC -TV  NEWS 


NBC  NEWSMAN  JAMES  FLEMING  EDITS  AND  NARRATES  ALBUM 
OF  ADLAI  STEVENSON  SPEECHES  FOR  MAY  15  RELEASE 

Key  excerpts  from  the  campaign  addresses  of 
Adlai  Stevenson  have  been  edited  and  narrated  by 
NBC  commentator  James  Fleming  and  will  be  released 
in  an  album  May  15  by  RCA  Victor  records.  The 
album  will  be  titled,  "Adlai  Stevenson  Speaks." 

Stevenson  has  given  his  permission  for 
the  recording  by  Fleming,  who  had  a  free  hand  in 
selecting  the  material,  all  of  which  is  non-politi¬ 
cal  in  nature.  Having  completed  the  Stevenson 
album,  Fleming  will  shortly  begin  a  similar  pro¬ 
ject  on  portions  of  Dwight  D.  Eisenhower’s  speeches, 
for  which  he  has  the  sanction  of  the  President. 

A  pioneer  in  the  tape-recording  of  historic 
news  events,  Fleming  earlier  this  year  collaborated 
on  a  recorded  history  of  20  years'  politics  en¬ 
titled  "Mr.  President." 
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GROUCHO  TO  PLANT  HIS  FEET  IN  WET  CEMENT  COURT  OF  PRODUCER'S 
NEW  BUILDING,  BUT  HE'LL  TAKE  THEM  RIGHT  OUT  AGAIN' 


•ft 


Groucho  Marx  will  leave  his  footprints  to  posterity  on 
Tuesday,  May  when  he  plants  them  in  wet  cement  in  the 
forecourt,  not  of  Grauman's  Chinese  Theatre  --  but  of  the 
new  Hollywood  office  building  constructed  by  John  Guedel, 
producer  of  Groucho ’s  YOU  BET  YOUR  LIFE  programs  on  NBC 
radio  and  television. 

The  new  building  will  house  all  of  Guedel ’s  radio  and 
television  activities,  and  a  good  portion  of  the  two-story 
structure  will  be  devoted  to  the  "You  Bet  Your  Life"  show. 

The  footprint  ceremonies  are  in  line  with  Guedel 's 
practice  of  naming  everyone  of  his  employes  a  vice 
president  in  his  corporation. 

* - - - # 


'THIS  IS  YOUR  LIFE*  CHOSEN  AS  'SHOW  OF  THE  MONTH' 


Ralph  Edwards ’  THIS  IS  YOUR  LIFE  program  on  NBC-TV  has  been 
selected  as  "Show  of  the  Month"  for  April  by  the  National  Television 
Review  Board,  it  was  announced  in  Chicago. 

The  program,  which  each  Wednesday  (10  p.m,,  EDT)  presents  the 
detailed  story  of  the  life  of  some  individual  selected  by  Edwards  for 
his  or  her  human  interest,  was  recognized  by  the  Board  for  "contribut¬ 
ing  wholesome  and  outstanding  entertainment  and  advancing  the  standards 
of  television  for  the  entire  industry." 

The  National  Television  Review  Board  is  composed  of  a  group 
of  Chicago  civic  leaders  and  clergymen  who  review  and  rate 
programs  each  month  as  a  guidance  for  the  American  family  and  the  TV 
industry. 
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May  4,  1953 


CONTINENTAL  BAKING  CO.  TO  SPONSOR  ENTIRE  WEDNESDAY 
PROGRAM  OP  ‘HOWDY  DOODY’  SHOW  ON  TV 

The  Continental  Baking  Company,  sponsor  of  the 
Wednesday  5:45-6  p.m.  segment  of  NBC-TV’s  HOWDY 
DOODY  SHOW,  will  sponsor  the  entire  Wednesday  pro¬ 
gram  beginning  May  6. 

Ted  Bates  and  Company  is  advertising  agency 
for  the  baking  company,  "Wonder  Bread"  and  "Hos¬ 
tess  Cakes"  are  the  products  to  be  advertised  dur¬ 
ing  the  half-hour.  The  sponsor  will  advertise  on 
the  program  for  52  weeks . 

The  "Howdy  Doody  Show"  is  presented  Mondays 
through  Fridays,  5:30-6  p.m,,  EDT. 
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ADRIAN  SAMISH  JOINS  NBC  CREATIVE  GROUP;  WILL  ALSO  BE 

GENERAL  EXECUTIVE  IN  PROGRAM  DEPARTMENT  OF  NETWORK 

Adrian  Samish,  well-known  radio  and  television  program  execu¬ 
tive,  has  joined  the  creative  production  group  in  the  NBC  program  de¬ 
partment,  Charles  C.  Barry,  vice  president  in  charge  of  Networks 
Programs,  announced  today. 

Samish,  who  assumed  his  new  NBC  post  Friday,  May  1,  also  will 
serve  as  a  general  executive  in  the  program  department,  Barry  said. 

Until  his  recent  resignation  from  Dancer-Fitzgerald-Sample, 
Inc.,  Samish  served  for  six  years  as  vice  president  and  director  of 
radio  and  television  for  the  agency.  During  his  tenure  with  the  agency, 
he  supervised  many  popular  radio  and  TV  programs  including  "The  Lone 
Ranger"  on  TV,  "Welcome  Travelers,"  "Stu  Erwin  Show,"  "Beulah,"  "Date 
with  Judy"  and  others. 

From  1944  to  1947*  Samish  was  with  the  ABC  network  as  vice 
president  in  charge  of  radio  and  television  programming  and  production. 

A  veteran  of  many  phases  of  showbusiness,  Samish  received  his 
basic  experience  from  the  legitimate  theatre,  which  he  joined  while 
still  in  his  teens.  He  worked  as  assistant  director  and  stage  manager 
for  such  New  York  theatrical  productions  as  "The  Last  Mile,"  "Subway 
Express,"  "I  Love  an  Actress"  and  "Stepdaughters  of  War." 

In  1935,  he  became  a  radio  program  director  for  Arthur  Kudner, 
Inc.,  and  a  year  later  joined  Young  &  Rubicam,  Inc.,  as  a  program  di¬ 
rector  and  producer.  He  had  risen  to  head  of  the  New  York  radio  pro¬ 
gram  production  department  when  he  left  the  agency  in  1941  to  become  a 
producer  for  Paramount  Pictures,  In  1942,  he  rejoined  Young  &  Rubicam 
as  editor,  director  and  producer  of  "The  March  of  Time,"  a  position  he 
held  until  1944,  when  he  joined  ABC. 

Samish  is  married  and  the  father  of  two  children, 

o  NBC-New  York,  5/4/53 


,  j;xv;  ; lIT:  u  •  Hour  HC'.MlH  '-;n>CA 

HH0WT3W  SO  TWSMTHAiaa  MAHOOJM  Ml  svituSsxj  •  '■ 


-jjosx9  mBdqcdq  nolorveio'  bnfi 

-oL  .iffiT  ,o*iq  OGM  orici  n.L  q  floiXojjbcdq  :  roo  o  sa:  <  9nJtot,  SBri  ts: 
s>i:  V.  c orto  nJt  cfasbl  .Brq  solv  ,vn£sfl  .0  BaXisdO  t tfnsntf' 

.\,jb5oj  Jb90fljJonru3  ..emBdg' 

XIxw  obIb  rX  tjbM  , 'Bold"!  Jscq  UTK  w et:  aid  bem/a^B  criw  triel/nBE 

.  5 J: jo ;3  vsiii-r  r  XnemldBqofc  r  r-’r  }o .  q  -HI  at.  37iclf/u9X9  iBdynss  b  ob  ev< 
*  *  £ oin?3 i 6*3 o  .1  S-d e •  )«eCl  m-  ".  aol  is, .  ..f .:  ji  ..:aoosd  aid  I.;  XnU 

io  doctasdib  brus  Xns  L:  da  •;  i  ••  .viboy  XI  s  '.to*!  bsviea  rialmsB  t  .i 

'  1  nolelvaleJ  bns  oli 

IT  ;  ,  .  •  <  £i/qoq  y^bat  tsalvdoqna 

eJisa"  "tdsIu©Sn  "  »worlo  fllwdS  " < BdsIavfidT  mbooIsW*  tVT  no  “d9sx 

/ 

,:-fiec;jo  bns  'YbnL  ri: 

■r  .^iv  26  Ho ... v.  j on  03A  odJ  rflrw  asw  dsim -:3  tTaGl  oi  modS 

.!  nmjB'iso'iq  aoJtaivoIsd  bae  oibjsd  lo  s^dBdo  n.C  Xnsblsj 

bsviaoen  rlalmrb  t  s  a  snx  and  wod  a  <o  assBriq  -^fiBrn  lo  fi6do;?ov  A 
si  r.r[vv  :  enXot  sri  ci  iiiw  t9iJ69ril  sJBnUcfjqsI  odX  mod *1  sonoidsqx©  oie 
.  bn£  doctoodib  Xnslala  ;o  *. a  ]  .  f»xow  ©ii  . ones j  aid  ni  III 

Y  •>*  jo.-'.  tSUM  o' OB.  I  •;■  dT SB  anoi  J  Cooq  i.  bo  iiiJsscif  ddoY  wdH  dona  o 

,;0  ana.  d^nB'  qa  C"  bn.s  "oOj  .  joA  n£  svo-J  IM  "  .  easdq 

:jM  dndXdA  dol  id^oadib  mad  ■  ad  ad  \c£Qi  nl 

-odq  oibfid  ^IdoY  wSH  sdi  lo  &S9d  ul  xiooio"  bsd  sH  ,ds:  n&  docfo 

1  ■ '  ••  r  iw  - ■  •  •  b  n<  out  o*xq  ms 

!i!B  idlfh  ^  b.ciuoY  osnioi.90  ori  tS’^QX  nl  .  aoiu^ol^  JnvcrstsH  del  dsonbo 

sd  aoio  J  ooq  s  1 lo  dodBM  sriT,f  lo  d&oabodcj  ids  doXoodib  t*:oJib9 

«0QA  JbedioJ,  :d  nodvf  J' ,'Qf  £ij au  JbX 


TRADE  NEWS 


May  5,  1953 

TOP  REPORTER -CAMERAMAN  TEAM  ASSIGNED  FOR  FRONT-LINE 
NBC  COVERAGE  OF  WAR  IN  INDO-CHINA 


The  National  Broadcasting  Company  has  assigned  a  crack  re¬ 
porter  -and  -cameraman  team  to  cover  the  crucial  war  in  Indo-China, 
William  R.  McAndrew,  manager  of  NBC  news  and  special  events,  announced 
today . 

The  men  are  Joseph  Michels,  veteran  radio-television  re¬ 
porter  and  now  a  news  writer  and  editor  for  the  NBC-TV  news  and 
feature  show,  "Today,"  and  Edgar  Hatrick,  a  member  of  the  NBC  news 
film  camera  staff. 

Moving  to  meet  the  speed  of  the  critical  developments  in 
Indo-China,  "where  the  heretofore  "forgotten  war"  is  again  erupting 
into  a  grave  threat  to  peace,  they  will  leave  New  York  on  an  Air 
France  plane  May  6  and  are  scheduled  to  arrive  in  Saigon  on  May  9. 

Since  no  radio  circuits  are  available  out  of  Saigon,  NBC 
also  has  arranged  for  tape  recording  news  and  background  reports  on 
the  war  and  will  fly  to  Tokyo  for  broadcast  to  the  United  States. 

"Although  attention  now  is  being  focused  primarily  on  the 
important  truce  talks  in  Korea  and  the  prisoner-of-war  exchange," 
McAndrew  said  in  announcing  the  assignment,  "the  Communist  rebel  in¬ 
vasion  of  the  Indo-Chinese  state  of  Laos  has  been  developing  quietly 
as  a  major  menace  to  the  free  nations  of  Asia. 

(more ) 
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2  -  War  Team 


"The  National  Broadcasting  Company,  in  recognition  of  its 
responsibility  to  the  public,  has  therefore  acted  to  implement  its 
regular  staff  of  correspondents  in  this  area.  A  top  reporter-camera¬ 
man  team  is  being  sent  out  to  obtain  first-hand,  front-line  reports." 

Michels  and  Hatrick,  whose  reports  and  film  will  be  present¬ 
ed  on  all  the  regular  NBC  radio  and  television  news  programs,  includ¬ 
ing  "Today"  and  the  "Camel  News  Caravan,"  will  be  special  guests  of 
Jean  Letourneau,  the  French  Minister  of  the  Associated  States,  during 
their  stay  in  Indo-China.  He  has  assured  NBC  that  they  will  be  sub¬ 
jected  to  no  censorship,  and  will  be  assisted  to  see  whatever  they 
want  and  to  move  wherever  they  want  --  by  mule,  jeep  or  plane. 

They  plan,  immediately  after  arrival  in  Saigon,  to  fly  to 
the  interior  for  eye-witness  accounts  and  film  of  the  fighting  around 
threatened  Luang  Prabang,  ancient  capital  of  Laos  now  tensing  for  a 
major  attack  by  the  re-inf orced  Vietminh  Communist  Army. 

Both  Michels  and  Hatrick  are  World  War  II  veterans.  Michels 
33,  a  native  of  Weehawken,  N . J. ,  now  resides  in  Peekskill,  N.Y,  He  was 
in  Army  Intelligence  in  Europe  during  World  War  II,  and  has  been  a 
radio  and  television  newsman  since  the  end  of  the  war. 

In  19^9,  he  received  the  Page  One  award  for  the  most  adult 
programming,  as  head  of  news  and  special  events  of  the  former  WFDR- 
FM  station  in  New  York  City,  and  in  1951  received  the  Ohio  State 
University  second  place  award  for  the  best  individual  public  service 
program  of  the  year.  The  program  was  an  on-the-spot,  tape-recorded 
picture  of  the  impact  of  a  textile  strike  on  Danville,  Va.  Prior  to 


(more ) 
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3  -  War  Team 


joining  the  NBC  news  staff  in  February,  1952,  Michels  worked  as  a 
newsman  for  radio  and  television  in  Florence,  S.C.;  Rudington,  Mich.; 
New  Britain,  Conn.;  Geneva,  N.Y.,  and  New  York  City.  He  is  married 
and  the  father  of  two  sons . 

Hatrick,  a  native  of  Brooklyn  and  a  resident  of  Larchmont, 
N.Y.,  began  his  career  as  a  cameraman  for  the  News  of  the  Day  newsreel 
in  1939.  He  covered  the  Yalta  Conference  while  a  member  of  the  Army 
Signal  Corps,  and  the  second  Quebec  Conference  of  President  Roosevelt, 
Prime  Minister  Churchill  and  McKenzie  King  of  Canada.  He  joined  the 
NBC  news  film  staff  in  1950,  and  his  coverage  of  the  Army  maneuvers 
at  Pine  Camp,  N.Y.,  was  included  in  NBC’s  "ten  best”  that  year. 

Hatrick  is  married  and  the  father  of  a  son  and  daughter. 

He  is  the  brother-in-law  of  movie  star  James  Stewart. 


NBC -New  York,  5/5/53 
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NOTABLES  IN  MANY  FIELDS  TO  JOIN  IN  TWO -HOUR  TV  SHOW 
CELEBRATING  50TH  ANNIVERSARY  OF  FORD  MOTOR  CO. 

Leland  Hayward  in  Charge  of  Production;  Clark  Jones 
To  Direct;  Noted  Authors  to  Write  Show 

o  In  *>* 

The  Ford  Motor  Company  will  celebrate  its  50th  anniversary 
with  a  two-hour  television  program  recapitulating  major  events  of 
1903-53>  over  the  NBC  and  CBS  networks  Monday,  June  15  (9  to  11  p.m., 
EDT) . 

Many  of  the  great  stars  of  all  media  of  show  business  as  well 
as  famous  leaders  of  science,  industry,  business  and  government  will 
participate  in  this  dramatized  cavalcade  of  a  half  century  of  recent 
history. 

The  program  will  make  use  of  drama,  music,  dance  and  factual 
reproduction  of  memorable  historic  events  in  evoking  memories  of  the 
past  five  decades. 

Broadway  producer  Leland  Hayward  will  be  in  charge  of  the 
mammoth  show,  whose  theme  will  be  "Fifty  Years  Forward."  Hayward  has 
produced  such  hits  as  "Call  Me  Madam,"  "Wish  You  Were  Here,"  "South 
Pacific,"  "Mr.  Roberts"  and  "State  of  the  Union." 

(more ) 
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2  -  Ford  Anniversary  Show 


Bernard  Green,  music  director  for  the  NBC  "Mr.  Peepers"  and 
other  TV  programs,  will  be  in  charge  of  music. 

The  show  will  be  written  by  historian  Frederick  Lewis 
Allen,  author  of  "The  Big  Change"  and  "Only  Yesterday;"  Agnes  Rogers 
(Mrs.  Allen),  author  of  "Women  Are  Here  to  Stay"  and  "I  Remember 
Distinctly,"  and  Howard  Teichman,  Broadway  playwright  and  radio  and 
TV  script  writer.  Teichman  was  script  editor  for  "The  Ford  Theater" 
radio  program  several  years  ago. 

Clark  Jones,  TV  director  of  the  NBC -TV  "Your  Hit  Parade," 
will  direct  "The  Ford  50th  Anniversary  Program." 


NBC -New  York,  5/6/53 
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TRADE  NEWS 


May  6,  1953 

280  ADVERTISERS  NOV/  SPONSOR  NBC  RADIO  NETWORK  CO-OP 
PROGRAMS  ON  MORE  THAN  100  AFFILIATED  STATIONS 

A  total  of  280  advertisers  is  now  sponsoring  NBC  Radio  Net¬ 
work  Co-op  programs  on  more  than  100  NBC  affiliated  stations,  Lud 
Simmel,  manager  of  Co-op  Sales,  announced  today. 

Simmel  also  announced  several  radio  co-op  renewals  and  one 
new  TV  co-op  sale,  as  well  as  the  expansion  of  station-lineup  by 
another  TV  co-op  sponsor.  They  include: 

Renewals  for  the  complete  Dominion  Network  in  Canada  on  the 
Saturday  morning  HOWDY  DOODY  show  (8:30-9:30  a.m.,  EDT),  by  Kraft 
Foods,  Ltd.,  through  J.  Walter  Thompson,  Ltd.,  Montreal,  and  the  St. 
Lawrence  Starch  Co.,  through  Harold  F.  Stanfield,  Ltd.,  Montreal,  for 
two  quarter-hours  each,  through  June  27;  plus  renewal  of  a  half-hour 
of  the  program  by  the  Ogilvie  Flour  Mills  Co.,  Ltd,,  through  the  Stan¬ 
field  agency,  starting  Oct.  3. 

Sponsorship  of  WHO  SAID  THAT?  (Mondays,  10:30-11:00  p.m., 
EDT)  over  Station  WNBT,  New  York.  City,  by  Piel’s  Beer,  through  Young 
&  Rubicam,  Inc.  Effective  date  was  April  13 . 

Stations  WSPD-TV,  Toledo,  Ohio,  and  WJIM-TV,  Lansing,  Mich., 
have  been  added  to  their  WHO  SAID  THAT?  lineup  by  the  Pure  Oil  Co. 

Pure  Oil  now  sponsors  WHO  SAID  THAT?  on  21  NBC-TV  stations.  The  pro¬ 
gram  is  sponsored  in  28  TV  market  by  eight  advertisers . 

- o - 
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NBC  TRADE  NEWS 


MINIATURE  PLYING  SAUCERS  ON  MAY  12  *  TODAY 1  TELECAST; 

BOY  SCOUTS  IN  42  CITIES  ALERTED  THAT  DISCS  ARE  ON  WAY 

Viewers  of  TODAY,  the  early  a.m.  news  and  special  features 
program,  will  have  flying  saucers  with  their  coffee  cups  on  Tuesday, 
May  12  as  films  of  jet-powered  saucer  models  are  shown. 

The  ingenious  small-scale  discs  were  first  featured  in 
the  May  issue  of  BoyTs  Life  magazine,  welch,  for  its  part,  announced 
the  "Today"  feature  in  its  pages  --  a  precedent  for  the  magazine 
which  never  before  gave  such  advance  attention  to  a  TV  program. 

Boy  Scout  councils  in  the  42  "Today"  cities  have  been 
alerted  by  the  exploitation  section  of  the  NBC  Press  Department 
that  the  discs  are  coming.  It  is  expected  that  the  air-minded  Scouts 
will  make  the  most  of  the  saucer  situation  when  Dave  Garroway  sends 
it  their  way. 

"Today"  is  seen  Monday  through  Friday,  7-9  a.m.,  EDT  and 
CDT  over  the  NBC -TV  network. 


NBC -New  York,  5/6/53 


f AdO? *  SI  YAM  MO  8H30UA2.  i  .  HUM 

3  ’  mi  stuoos  Yoa 


n  .m  .  -  ■■  ■  lOT  Xo  QiewetV 

e  lijtw  tmjs 

, nwo  -'.'ii  e- :j..  &  obom  ric  a  b;.  ai  SI  % 

&*saw  acaiJb  • 

.  '  ■  ■  rfo  i  q  .  a  I  y, 

•  Bol  ”v;^boT"  6 

.  ir.G  'Tjo'iq  j  fj.  lJns-1'iB  sonfsv.ks)  ricui.  svjsg  oiol.  cf  T  .  ven  rlol 

■  *  ■  •  '  '  '  '  -  ■  :  (|  0  .... 

c-o  ■.  hebfiin-^tf:  t;d:r  try  otcjxs  e  c  'I  .  ©qs  3oaib  srtf  3jb 

'  Oi  J  9f  | 


br.  j  TQ.7  .. . if' . £  ~y  \j£5iT*I  rtauoiitt  Y-obno/l  ii£-58  al  *\sf>oT" 

.  •  r:  •  : : • :  T 


c  :\o\e  t>iioY  w  •b-bdii 


rn 


TRADE  NEWS 


Nay  7,  1953 


& 


■fc- 


NBC  PLANS  EXTENSIVE  RADIO  COVERAGE  OF  ITALIAN 
ELECTIONS;  ACE  NEWSMEN  ASSIGNED  TO  ROME 
- #  # - 


NBC  today  announced  its  plans  for  providing  American  audi¬ 
ences  with  on-the-spot  coverage  of  the  internationally-signif icant 
Italian  elections  on  June  7  and  8, 

Joseph  0.  Meyers,  manager  of  NBC's  central  news  desk,  and 
Morgan  Beatty,  commentator  on  the  top-rated  radio  news  program,  NEWS  OF 
THE  WORLD,  will  go  to  Rome  following  their  London  assignment  covering 
Queen  Elizabeth's  coronation. 

In  Rome  they  will  join  correspondent  Jack  Begon  in  setting 
up  full  coverage  of  the  crucial  elections,  which,  as  in  19^8,  will 
decide  whether  or  not  Italy  goes  Communistic.  The  NBC  newsmen  will 
establish  an  Italian  network  to  feed  election  returns  as  well  as  spot 
reports  into  Rome,  thence  to  New  York  for  broadcasting. 

NBC  has  scheduled  the  following  programs: 

Sunday,  June  7  (Network  and  WNBC,  3:30-3^5  p.m.,  EDT) : 
Election  background  and  tape  recordings  made  at  polling  places  and  in 
the  streets. 


(more) 
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2  -  Coverage  of  Italian  Elections 


Monday,  June  8  (Network  except  WNBC,  9:45-10:00  a,m.,  EDT) : 
Returns  and  apparent  trends, 

Monday,  June  8  (Network  and  WNBC,  2:45-3:00  p.m.,  EDT): 
Returns  and  trends.  The  polls  close  at  7a.m.,  EDT,  on  this  date. 

In  addition  to  these  programs,  spot  reports  will  be  presented 
on  WORLD  NEWS  ROUNDUP  on  Saturday,  June  6  (8:00-8:15  a.m.,  EDT), 

Sunday  from  9:00-9:15  a.m,,  EDT,  and  on  TODAY,  NBC-TV’s  news  and 
special  features  program,  on  Monday,  June  8, 

Beatty,  who  will  cover  the  Coronation  along  with  George 
Hicks,  Henry  Cassidy,  Merrill  Mueller  and  Ray  Henle,  has  been  reporting 
the  news  for  more  than  25  years.  His  "News  of  the  World"  program  is 
the  highest  rated  multi-weekly  news  program  on  the  air. 
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COLORFUL  REPLICA  OF  CORONATION  CAVALCADE 


TO  BE  DISPLAYED  AT  ROCKEFELLER  PLAZA 
- - 


■* 


An  almost  life-size  replica  of  the  Coronation  Cavalcade  in 
which  Queen  Elizabeth  will  ride  to  and  from  her  Coronation  on  June  2 


has  arrived  in  New  York  aboard  the  Queen  Elizabeth.  It  will  go  on  dis¬ 
play  later  this  month  in  the  Lower  Plaza  at  Rockefeller  Center,  through 
the  cooperation  of  the  National  Broadcasting  Company,  Rockefeller  Cen¬ 
ter,  London  Records,  and  the  Union  News  Company.  The  NBC  radio  and 
television  networks  are  carrying  complete  coverage  of  the  Coronation 
Day  ceremonies,  under  the  sponsorship  of  General  Motors, 

The  display  is  78  feet  long,  and  includes  the  State  Coach, 
eight  Windsor  Grey  horses  drawing  the  coach,  four  postillions,  six 
walking  men,  four  Yeomen  of  the  Guard  and  three  mounted  Guards  officers. 
It  is  made  of  hardened  plaster,  steel  tubing,  wood,  leather,  and  the 
various  fabrics  making  up  the  perfectly  tailored  uniforms  of  the  at¬ 
tendants  , 


The  exact  detail  of  the  exhibit  is  indicated  by  the  1,700 
decorations  worn  by  the  horses  and  670  yards  of  gold  braid  and  452 
buttons  used  to  decorate  the  uniforms.  Five  modellers  worked  on  the 
display  for  over  1,700  hours  during  its  construction.  Seventeen  plas¬ 
terers  and  three  decorators  worked  for  2,600  hours.  Carpentry,  up¬ 
holstery  and  glazing  of  the  exhibit  involved  575  man-hours  of  labor. 
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2  -  Coronation  Cavalcade 


Rockefeller  Center  engineers  and  technicians  are  now  com¬ 
pleting  plans  for  installing  the  exhibit  in  the  Lower  Plaza  and  pro¬ 
tecting  it  against  the  elements  during  its  display.  The  exhibit  will 
be  open  to  the  public  at  Rockefeller  Center  for  approximately  two  weeks 
preceding  the  Coronation.  It  is  owned  by  the  British  firm,  London 
Records . 
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TRADE  NEWS 


May  7,  1953 

7,500  PRIME  SALES  LEADS  FOR  * PRE -FAB 1  HOMES  IS  RESULT 
OF  2  MENTIONS  ON  U.S.  STEEL’S  ’THEATRE  GUILD’  SERIES 

More  than  7,500  gilt-edged  sales  leads  for  a  $6, 500-$12, 000 
consumer  product  --  prefabricated  homes  --  were  received  by  an  NBC 
radio  network  advertiser  as  the  result  of  two  sales  messages  on  recent 
programs . 

This  remarkable  proof  of  radio's  ability  to  bridge  the  gap 
between  buyer  and  seller  was  experienced  by  Gunnison  Homes,  Inc.,  a 
subsidiary  of  U.S.  Steel.  On  two  broadcasts  of  THEATRE  GUILD  ON  THE 
AIR  (Sundays,  8:30-9:30  p.m.,  EDT),  announcer  George  Hicks  delivered 
institutional  messages  about  the  development  of  Gunnison  Homes,  which 
retail  from  $6,500  to  $12,000,  excluding  lot.  At  the  end  of  each 
discussion,  Hicks  mentioned  that  listeners  could  get  more  facts  by 
writing  to  him.  He  promised  that  writers'  names  would  be  referred  to 
their  nearest  Gunnison  dealer,  who  would  supply  further  information. 

This  specific  notice  that  a  salesman  would  call  elicited  the 
response  from  more  than  7,500  interested  parties.  These  included  not 
only  individual  home -seekers,  but  manufacturers  who  needed  employee 
housing  for  industrial  plant  locations,  and  contractors  and  dealers 
who  were  interested  in  acquiring  a  Gunnison  franchise.  Several  of 

(more ) 
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2  -  ’Theatre  Guild’ 


the  manufacturers  were  interested  in  information  about  as  many  as 
40  or  50  Gunnison  Homes . 

This  amazing  response  --  from  prospects  obviously  in  a 
buying  mood  --  to  what  are  probably  the  first  sales  messages  for 
houses  ever  to  be  carried  on  network  radio,  demonstrates  dramatically 
the  limitless  possibilities  of  sound  broadcasting  as  a  sales  medium. 


NBC -New  York,  5/7/53 


r  v  •  . 


-  :-'.y  n  -  ’•  ••  TOf Jb  Or  ffc 

s  -  *W5f  •  gi 

'  '  ■  :  1  %  ■  ■  ■  rf  •  ••  -  f 

■  '  :  ■  '  '  i" '  -T '  ■ 

'  '  ‘  '  '  '  ■  •  ■  •:  '  •  ‘  . 


,  :  •  • 


•  •  • 


NBC  TRADE  NEWS 


704,500  TV  SETS  INSTALLED  DURING  MARCH; 

NATIONAL  TOTAL  IS  NOW  23,256,000 

A  total  of  704,500  TV  sets  was  installed  throughout  the 
United  States  during  March,  bringing  the  national  total  of  sets  in 
use  as  of  April  1  to  23,256,000,  according  to  an  estimate  released 
today  by  Hugh  M.  Beville  Jr,,  director  of  Research  and  Planning  for 
the  National  Broadcasting  Company, 

This  gain  is  the  largest  March  increase  to  date,  consider¬ 
ably  greater  than  the  increase  of  508,000  during  March,  1950,  hereto¬ 
fore  the  leading  figure  for  that  month. 

According  to  the  new  estimates,  there  are  now  3,450,000 
sets  in  the  New  York  area,  1,510,000  in  Chicago,  1,434,000  in  Los 
Angeles,  1,233,000  in  Philadelphia  and  1,043,000  in  Boston. 

There  are  now  82  NBC -TV  affiliates,  73  of  which  are  inter¬ 
connected.  This  interconnected  network  serves  areas  which  account 
for  23,015,000,  or  99$,  of  all  U.S.  TV  sets.  Thus,  more  than  50$  of 
the  total  number  of  U.S.  homes  can  now  receive  simultaneous  live 
programming  from  NBC -TV. 
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MEET  MARCIA  DRENNEN:  CAPABLE  NEWS PA PER -TRAINED  MISS 
WHO  EDITS  130,000  FEET  OF  NBC  NEWS  FILM  a  YEAR 

FOR  RELEASE  WEDNESDAY  A.M.,  MAY  13 

Marcia  Drennen  has  brunet  hair,  a  trim  figure,  winning  smile 
--  and  a  direct  hand  in  editing  and  servicing  some  130,000  feet  of 
news  film  a  year. 

Attractive  as  those  items  are  to  discuss,  it*s  the  latter 
figure,  the  130,000  feet  of  news  film,  that  must  take  first  consider¬ 
ation  in  a  news  story. 

For  130,000  feet  of  film  is  a  flock  of  film  to  edit  --  equal, 
in  fact,  to  more  than  16  full-length  motion  pictures,  at  8,000  feet 
to  the  average  movie. 

It’s  all  in  Miss  Drennen* s  job  as  one  of  two  editors  of  NBC*s 
syndicated  news  film  service.  Each  week,  the  network  distributes  two 
daily  film  services  and  a  weekly  average  of  these  combined  filmed  news 
releases  is  about  2,500  feet  which,  multiplied  by  52,  totals  a  whop¬ 
ping  130,000  feet  per  year. 

Miss  Drennen* s  job  is  the  complete  editorial  supervision  of 
the  day  shift,  which  prepares  the  6  p.m.,  airmail  shipment  of  news 
films.  Which  means  that  each  day  --  Monday  through  Friday  --  she 
screens  some  3*000  feet  of  film  made  available  to  her  from  the  world¬ 
wide  NBC  news  film  organization,  selects  the  footage  she  wants,  writes 
the  script  and  scores  the  entire  service. 

(more ) 
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2  -  Marcia  Drennen 


A  typical  day's  shipment  might  include  a  top  foreign  policy 
statement  by  Secretary  of  State  Dulles  voting  at  the  United  Nations 
on  an  important  resolution,  a  feature  recalling  the  anniversary  of 
the  Doolittle  raid  on  Tokyo,  the  prisoner  of  war  exchange  in  Korea, 
a  feature  on  Native  Dancer,  the  race  horse;  the  Childs  Cup  racing 
regatta,  and  a  feature  of  80  youngsters  taking  over  Carnegie  Hall  for 
a  kids’  concert. 

An  ex-newspaperwoman.  Miss  Drennen  quickly  reverts  to  news¬ 
paper  talk  when  discussing  her  work.  "We  are  to  the  television 
station  what  the  wire  services  --  Associated  Press,  United  Press  and 
International  News  Service  --  are  to  the  newspaper,"  she  explains. 

"The  dissemination  of  news  film  is  primarily  a  service  and  our 
task  is  to  get  the  most  news  stories  out  the  fastest.  We  deal  in 
volume,  bulk.  We  give  the  TV  station  everything  we  have  that's  good, 
just  as  the  wire  service  offers  the  newspaper  everything  in  its  re¬ 
port,  Then  it's  up  to  the  station  to  edit  our  service  and  select  what 
it  wants . 

"The  key  to  our  operation  is  complete  coverage  --  a  well- 
rounded  daily  budget  of  news  films  covering  straight  news,  sports, 
politics,  fashions  and  other  features.  It  keeps  us  busy." 

Handling  fast -breaking  stories  that  might  come  in  from  any 
corner  of  the  globe  is  a  far  cry  from  Miss  Drennen’ s  introduction  to 
the  news  business  on  the  Ohio  State  Journal  in  Columbus,  her  home  town. 
For  five  years  she  labored  unhappily  on  women's  page  assignments, 
itching  to  get  a  crack  at  a  straight  news  story.  When  she  did  get  an 
offer  to  join  the  Memphis  Press -Scimitar  as  a  general  assignments 


(more ) 
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3  -  Marcia  Drennen 


reporter,  she  jumped.  --  and  soon  found  herself  competing  with  top  male 
reporters  on  city,  county  and  FBI  beats  and  the  police  run.  Additional 
experience  in  Memphis  on  the  copy  desk  and  writing  labor  and  real 
estate  news  gave  her  invaluable  training,  she  recalls.  After  three 
years  in  Memphis,  she  came  to  New  York  in  19^6  to  write  radio  news  for 
the  United  Press.  Switching  to  TV  news  writing  in  19**8,  she  worked 
for  two  years  with  station  WPIX  in  New  York,  then  joined  NBC  in  1950. 
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TRADE  NEWS 


’  BREAK  THE  BANK, *  WITH  BERT  PARKS  AS  EMCEE, 

IN  SUMMER  TV  SPOT  ON  TUESDAY  NIGHTS 

Sponsored  Series  Will  Be  in  Addition  to  5-Day-a-Week 
Daytime  ’Break  the  Bank’  Emceed  by  Bud  Collyer 

Bert  Parks,  "Mr.  Energy"  of  television,  will  emcee  BREAK  THE 
BANK  when  the  audience -participation  program  becomes  one  of  two  half- 
hour  Summer  shows  in  the  time  period  of  Milton  Berle’s  "Texaco  Star 
Theatre,"  Tue s day ,  June  2 3  (NBC-TV,  8:30  p.m.,  EDT). 

t : 

-  'i 

The  program  will  be  sponsored  by  Five  Day  Deodorant  Pads. 
Grey  Advertising  Agency,  Inc.,  represents  the  sponsor. 

Parks  will  resume  identification  with  the  program  which 
started  as  a  radio  series  on  July  5*  19^-6,  with  himself  in  the  role  of 
emcee.  Over  the  years  it  has  developed  into  one  of  the  most  popular 
quiz  shows.  In  October,  it  became  a  radio-and-TV  simulcast,  and 

a  year  later  it  was  scheduled  as  a  weekly  TV  show  and  a  f ive-timeo-a- 
week  radio  series.  On  March  30  of  this  year  the  program  returned  to 
the  NBC-TV  network  as  a  five -times -weekly  program. 

(more ) 
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2  -  1  Break  the  Bank' 


Lucky  contestants  have  shared  in  more  than  $2,000,000  in 
cash  prizes  given  away  since  "Break  the  Bank"  started. 

The  Tuesday  night  program  will  be  in  addition  to  the  Monday 
through-Friday  show  on  NBC-TV  (3-3:30  p.m.,  EDT).  Bud  Collyer,  Bert 
former  partner  in  the  "Break  the  Bank"  business,  is  emcee  of  the  day¬ 
time  series. 

Working  with  Parks  on  the  Tuesday  night  show  will  be  Janice 
Gilbert,  "paying  teller,"  for  lucky  contestants,  and  Win  Elliot, 
host-announcer . 
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’A  LETTER  TO  LORETTA,’  DRAMA  SERIES  STARRING 

LORETTA  YOUNG,  TO  START  ON  NBC -TV  AUG.  30 

Loretta  Young,  popular  movie  star,  will  head 
the  cast  of  "A  Letter  to  Loretta," 'a  telefilm 
drama  series  to  be  launched  on  NBC-TV  Sunday, 

Aug,  30  (10  p.m.,  EDT) .  The  weekly  series  will  be 
sponsored  by  Procter  and  Gamble  for  Tide. 

Miss  Young  will  be  both  narrator  and  star  of 
the  original  stories  dramatized  on  each  telecast. 

Tom  Lewis,  Miss  Young’s  husband,  is  package- 
producer  of  the  series.  The  agency  is  Benton  & 

Bowles. 

- o - 
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MILTON  BERLE  TO  LAUNCH  SIXTH  SEASON  OVER  NBC -TV 
SEPT.  22  UNDER  THE  NEW  SPONSORSHIP  OF  BUICK 

Comedian,  Now  in  Second  Place  in  Nielsen  Ratings,  Will 
Appear  in  26  Shows  During  39-Week  Season 

The  Milton  Berle  television  show,  in  second  place  in  the  lat¬ 
est  Nielsen  ratings,  will  be  sponsored  for  the  1953-5^  season  by  Buick 
Motor  Division  of  General  Motors,  it  was  announced  today  by  NBC. 

Berle  will  make  26  appearances  for  Buick  during  the  39-week 
season,  Tuesdays,  8-9  p.m.,  EDT,  beginning  Sept.  27.  Goodman  Ace  will 
continue  to  write  the  Berle  show,  and  the  cast  will  be  substantially 
the  same  as  this  season,  with  the  basic  Berle  troupe  augmented  by  var¬ 
ious  outstanding  guest  stars. 

Buick* s  sponsorship  of  Berle  more  than  doubles  its  use  of 
television  as  an  advertising  and  sales  medium.  Last  season  Buick  spon¬ 
sored  another  NBC-TV  show  each  fourth  week  of  this  time  period,  while 
Berle  was  on  holiday. 

The  new  series  will  mark  the  start  of  Berle* s  sixth  succes¬ 
sive  season  on  NBC-TV.  It  was  on  June  8,  19^8,  that  Berle  first  appeared 
on  the  nation* s  video  screens.  Originally  scheduled  for  only  four  ap- 

jjmore ) 
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2  -  Berle 


pearances,  his  immediate  success  with  the  viewing  audience  resulted  in 
his  being  made  permanent  master  of  ceremonies  and  star  of  the  show  on 
Sept.  21,  1948,  The  series  has  been  among  the  top-rated  television 
shows  ever  since, 

Berle  was  the  first  big  name  entertainer  to  break  into  tele¬ 
vision.  In  the  early  days  when  many  entertainers  were  uncertain  about 
the  new  medium,  Berle  pioneered  in  the  field,  developing  styles  for 
format  and  direction  which  are  still  considered  basic.  Last  year,  when 
he  announced  a  change  of  program  format  --  "a  new  Milton  Berle"  --  he 
created  widespread  controversy  and  discussion  in  the  industry,  among 
the  critics,  and  throughout  the  viewing  public,  Berle  vindicated  the 
change  by  winning  new  critical  acclaim  and  the  applause  of  the  general 
public . 

Berle’ s  broad  range  of  audience  appeal  —  he  is  "Uncle  Milty" 
to  millions  of  youngsters  as  well  as  being  a  favorite  with  their  par¬ 
ents  —  is  the  result  of  a  background  of  35  years  of  varied  show  busi¬ 
ness  experience  prior  to  his  TV  debut. 

He  began  his  professional  career  at  the  age  of  five  in  silent 
films  produced  in  New  Jersey,  and  performed  in  Liberty  Bond  drives  dur¬ 
ing  World  War  I,  a  seasoned  trouper  of  10, 

Berle’ s  first  stage  role  came  in  1920  in  the  Shubert’s  revival 
of  "Ploradora."  He  opened  in  Atlantic  City  and  moved  with  the  show  to 
Broadway.  This  led  to  vaudeville  and  a  week’s  engagement  at  the  Palace 
in  1931.  The  week  stretched  into  ten.  During  the  following  years  Berle 
appeared  in  night  clubs  and  theatres  throughout  the  country,  with  star 
billing  in  several  Broadway  musicals.  He  made  his  radio  debut  in  1934, 
and  was  featured  and  starred  on  top  shows  for  many  years  before  entering 
television. 

- 0 - 
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NBC  television  and  radio  •  June  1953 


BOSTON,  FAMED  AS  THE  HUB,  BECOMES  JUST  THAT  FOR  NBC -TV 
HANDLING  OF  CORONATION  FILMS  FLOWN  FROM  ENGLAND 

New  England  City  Will  Be  Dramatic  Center  for  Transmission 
Of  Ceremony  Reels  Rushed  Across  the  Atlantic  June  2 

Boston,  known  throughout  the  world  as  The  Hub,  on  Tuesday, 
June  2 ,  will  indeed  become  a  hub  --  a  hub  for  the  entire  television 
network  of  the  National  Broadcasting  Company. 

For  it  is  here  that  the  NBC  films  of  the  historic  Coronation 
of  Queen  Elizabeth  II  of  Great  Britain  will  be  projected  across  the 
nation  as  soon  as  they  arrive  at  Logan  Airport. 

NBC  radio  and  television  coverage  of  the  Coronation  will  be 
sponsored  by  General  Motors. 

NBC  has  chartered  a  Pan  American  DC-6  Clipper  to  speed  its 
films  back  to  this  country.  Seats  will  be  removed  and  film  editing 
equipment  installed  so  that  the  films  can  be  processed  enroute.  The 
network  also  has  retained  the  services  of  Paul  Mantz,  famed  speed 
flier  and  three-time  winner  of  the  Bendix  Trophy.  The  Mantz  organiza¬ 
tion  will  use  a  souped-up  P-51  for  shuttle  service,  British  Broadcasting 
Corporation  kinescopes  of  the  solemn  and  ancient  Coronation  rites  in 
Westminster  (BBC  is  the  only  company  permitted  to  film  the  ceremony 
itself)  will  be  flown  from  London  to  Montreal  in  two  RAF  Canberra  jet 
bombers . 

(more) 
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2  -  Coronation  Films 


In  addition  to  these  aircraft,  NBC  will  utilize  a  helicopter 
to  fly  men  and  films  from  Logan  Airport,  where  the  scheduled  (6-7  p.m. 
EDT)  program  of  Coronation  films  will  originate,  to  Boston’s  WBZ-TV 
(an  NBC  affiliate),  projection  point  for  the  second  Coronation  program 
(10:30  p.m.  to  midnight,  EDT). 

At  Logan  Airport,  NBC  has  rented  space  in  the  administration 
building  right  beside  the  runways.  Here  will  be  installed  film  pro¬ 
jectors,  several  live  TV  cameras,  a  control  center,  film  editing 
equipment,  a  tape  recording  and  tape  editing  unit,  and  microwave  relay 
equipment . 
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NBC  TRADE  NEWS 


NBC  TACKLES  CONTROVERSIAL  RADIO  AND  TV  AD  ISSUES 
IN  DRAMATIC  NEWSPAPER  AND  TRADE  JOURNAL  CAMPAIGN 

NBC’s  newest  advertising  campaign,  a  conversational  treatment 
of  the  network’s  approach  to  and  positions  on  the  most  controversial 
and  important  issues  of  the  broadcast  advertising  industry,  was  initi¬ 
ated  this  week,  Jacob  A.  Evans,  director  of  NBC  Advertising  and 
Promotion,  has  announced. 

Dramatic  half -page  ads,  telling  the  NBC  story  in  plain 
language  based  on  proven  facts,  appeared  on  the  advert 3  sing  and  busi¬ 
ness  pages  of  three  New  York  morning  newspapers  on  Tuesday,  May  5*  to 
lead  off  the  campaign.  The  second  in  the  series  --  a  200-line  insertion 
--  which  will  continue  through  the  rest  of  the  year,  on  a  twice-weekly 
basis,  appeared  in  the  same  publications  on  Thursday,  May  7.  In 
addition,  five  of  the  top  broadcasting-advertising  business  publica¬ 
tions  will  carry  the  advertisements  --  one  of  them  on  a  weekly  basis, 
the  other  four  on  an  alternate-week  schedule. 

"From  the  standpoint  of  frequency  alone,  this  is  one  of  the 
largest  sales  advertising  campaigns  ever  launched  by  any  broadcast 
medium,"  Evans  said.  "We  are  using  more  individual  advertisements  in 
this  campaign  than  ever  before,  because  we  feel  we  have  a  great  number 
of  stories  to  tell  the  broadcast  advertising  fraternity.  Our  ads  will 
tackle  every  subject;  will  sell  every  service.  The  entire  campaign  is 
based  on  timeliness  and  newsworthy  values." 


(more ) 
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2  -  Advertisement  Campaign 


Among  the  topics  to  be  discussed  in  the  advertisements  will 
be  such  paramount  media  issues  as  "Is  Television  Too  Expensive?"  "Is 
Radio  a  ‘Gone  Goose1?"  "How  To  Sell  Both  Halves  of  the  Country,"  "Is 
Daytime  Television  Big  Enough  Yet?"  "Can  You  Be  on  TV  for  Less  Than  a 
Million  Dollars?"  "Selling  Customers  Who  Are  rJust  Looking*, "  "Nine 
Billion  Hours  That  Radio  Doesn't  Count"  and  many  others  equally 
provocative . 

Advertising  agency  for  the  NBC  campaign  is  J.  Walter  Thompson. 
Art  direction  is  by  NBC's  Fred  Veit  and  copy  by  NBC's  Pat  Steel. 
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NBC  STARTS  OBSERVANCE  OF  8TH  ANNIVERSARY 
OF  TELEVISION  NEWS  FILM  OPERATIONS 

>S\ 

World-Wide  Staff  Has  Provided  Many  Film  Scoops; 
Now  Biggest  Cinema  News  Unit  in  World 


/ 


A 


* 
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FOR  RELEASE  WEDNESDAY,  A.M.,  MAY  13 

The  National  Broadcasting  Company  today  begins  celebration  of 
the  eighth  anniversary  of  its  television  news  film  operation. 

On  May  13 r  NBC  set  up  an  organization  for  its  news 

film,  the  first  installment  of  which  went  on  the  air  Aug,  5*  19^5 >  as 

s. 

the  weekly  "NBC  Tele-Newsreel." 

Today,  eight  years  later,  N^IC  news  film  is  teeen  on  the  daily 
"Camel  News  Caravan,"  on  " Today ,^^aYT^Mporning  news  and  special  events 
program;  on  the  daily  news  fi/m  and  weekly  nk^s  revieyr  syndicated  by 
the  network,  and  on  three  lc/cal  news  programs  in "New /York  --  "Esso 
News,"  "Eleventh  Hour  News"-  and  "Saturday  flight  Newy,"  In  addition, 
the  network  for  three  years!  has  produced  a  sports  news  film  feature. 

Prominent  mention  \pf  the  anniversary  is  being  made  this  week 
on  many  of  these  NBC-TV  news  s>iews_,  .3-lah's  for\  and  the  extent  of  the 
celebration  of  the  anniversary  on  Aug,  5  will  bp  announced  later, 
according  to  William  R.  McAndrew,  the  network’s  Manager  of  news  and 

*  i,  i  v  '  '•>  . 

special  events,  ,  N 
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2  -  News  Film  Anniversary 

In  the  last  eight  years  the  NBC  news  film  operation  has 
mushroomed  from  a  tiny  organization  with  only  two  film  editors  to  a 
huge,  world-wide  service  with  newsmen  and  cameramen  spotted  .at  all 
strategic  points  on  the  globe  where  Americans  are  permitted. 

The  NBC  news  film  organization  today  is  larger  than  that  of 
any  theatre  newsreel  company,  any  other  network  or  any  other  news  film 
company.  In  one  year,  NBC  films  roughly  2,500,000  feet  of  raw  stock 
on  its  own,  on  both  16  and  35  nun  film.  If  this  film  were  all  shown, 
it  would  amount  to  about  300  solid  hours  of  film. 

The  network  is  the  largest  consumer  of  film  in  the  country, 

and  the  best  of  this  film  is  seen  on  the  nation’s  TV  screens  in  the 

100  stories  that  NBC  cameramen  shoot  on  the  average  each  week. 

To  insure  that  NBC  is  first  with  the  best  in  news  film,  the 
network  has  correspondents  in  all  the  major  news  centers.  There  are 
NBC  staff  men  in  London,  Berlin,  Munich,  Mexico  City,  Tokyo,  Korea, 
Frankfort  and  the  other  vital  news  areas.  In  addition,  NBC  camera 
correspondents  will  be  found  at  such  far-away  places  as  Nairobi,  Cape¬ 
town,  Brazzaville,  Tel  Aviv,  Cairo,  Beirut,  Istanbul,  Cyprus,  Jakarta, 
Wellington,  Karachi,  Indo-China,  Bangkok,  Hong  Kong,  Formosa,  Santiago 
and  Helsinki, 

NBC  also  has  first  call  on  the  films  of  seven  major  foreign 

newsreel  companies  to  supplement  its  own  overseas  supply.  These  in¬ 

clude  the  British  Broadcasting  Corporation,  Pathe  Journal  in  France, 
Kinocentralen  in  Scandinavian  lands,  Cine  Journal  Suisse  in  Switzer¬ 
land,  Polygoon  in  Holland,  Belgavox  in  Belgium  and  R.A.I,,  the  Italian 
TV  network, 

(more) 
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3  -  News  Film  Anniversary 


Within  the  continental  United  States,  NBC  maintains  a  staff 
of  40  newsmen' and  31  cameramen  to  report  and  film  the  day's  develop¬ 
ments  from  six  vantage  points  across  the  nation  --  New  York,  Washing¬ 
ton,  Cleveland, Chicago,  Los  Angeles,  San  Francisco  and  Dallas.  In  60 
other  cities  and  towns,  newsrooms  of  NBC  affiliates  keep  films  of 
straight  news  and  features  flowing  into  the  network's  daily  news 
report. 

Blanketing  the  free  world  as  it  does  with  its  news  film 
coverage,  it  is  no  surprise  that  NBC  has  come  up  with  many  notable 
beats. 

Recent  NBC-TV  news  film  exclusives  have  included  an  interview 
with  Fred  McManus,  confessed  killer  of  five  persons,  in  his  Iowa  jail 
cell;  the  Swiss  bobsled  crash  in  which  the  driver  was  killed;  the  Mau- 
Mau  uprising  in  Africa;  and  first  pictures  of  the  destructive  floods 
in  Britain  and  Holland,  the  French  liner  that  went  aground  off  the 
Lebanon  coast  and  the  tragic  fire  in  a  Florida  home  for  the  aged. 

Through  the  last  eight  years,  outstanding  NBC  news  film 
achievements  included  coverage  of  the  Japanese  surrender  aboard  the 
U.S.S.  Missouri  and  the  V-J  Day  celebrations;  pictures  of  the  atomic 
bomb  tests  at  Bikini  in  July,  1946;  pictures  of  the  eclipse  of  the 
Sun,  as  viewed  in  Brazil;  films  of  the  Pan  American  conference  at  Rio 
de  Janeiro  which  were  on  the  air  22  hours  after  the  event;  first 
pictures  of  the  wedding  of  Princess  Elizabeth,  now  Queen  Elizabeth  of 
England;  first  pictures  of  the  devastating  Arkansas  tornado  of  1949; 
first  films  of  the  raft  Kon-Tiki,  and  many  others. 


(more) 
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4  -  News  Film  Anniversary 


Even  before  the  NBC  news  film  operation  was  organized  in 
1945 j  the  network  was  providing  its  viewers  with  filmed  records  of 
the  world's  news  events.  Utilizing  Army  and  Navy  combat  films  and 
film  from  other  news  sources,  NBC-TV  offered  coverage  of  the  Normandy 
invasion  in  June,  1944;  the  crossing  of  the  Rhine  by  Allied  troops; 
the  surrender  at  Rheims;  the  Democratic  and  Republican  conventions 
in  Chicago  the  Summer  of  1944,  and  the  death  of  Franklin  D.  Roosevelt. 


NBC -New  York,  5/8/53 
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NBC'S  NEWS  CAMERAMEN  COVER  THE  WORLD- -AND  TELL  TALES 
OF  DRAMA  AND  HUMOR  IN  GETTING  FILMED  STORIES 


FOR  RELEASE  WEDNESDAY  A.M.,  MAY  13 

Ever  hear  the  story  about  the  cameraman  who  scooped  the 
country  when  he  just  happened  to  be  walking  to  work  with  a  loaded 
camera? 

Or  the  one  who  was  sent  into  the  jungle  to  film  shots  of 
natives  fishing  with  banana  bait? 

Or  the  one  who  started  out  shooting  an  assignment  for  NBC 
and  ended  up  making  an  Army  training  film? 

You'll  hear  all  these  and  more  just  by  chatting  for  a  half- 
hour  or  so  with  Leonard  Allen,  TV  news  editor  for  the  National  Broad¬ 
casting  Company. 

Headquartered  in  Radio  City,  New  York,  Allen  assigns  stories 
to  NBC's  news  film  cameramen  stationed  across  the  United  States  and  at 
far-flung  locations  on  the  globe.  As  the  man  most  directly  in  contact 
with  these  roving  photographers,  he  also  is  the  one  who  hears  the  weird, 
amusing  and  dramatic  incidents  that  crop  up  as  they  shoot  the  pictures 
that  keep  NBC  first  in  film  coverage  of  the  world. 


(more ) 
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2  -  Cameramen 


George  Johnson  was  the  NBC  news  cameraman  whose  walk  to  work 
developed  into  one  of  the  beats  of  the  year,  Allen  recalls.  Strolling 
to  the  NBC  office  in  Washington  one  March  day  in  1949,  Johnson  nodded 
casually  to  two  policemen  he  knew,  then  noticed  that  they  entered  a 
pawnshop.  Within  seconds  he  heard  a  burst  of  gunfire.  He  unslung  his 
camera  and  started  grinding  away,  taking  pictures  in  the  shop  just  after 
the  shooting  stopped,  catching  the  arrival  of  police  reinforcements, 
the  removal  of  two  men  on  stretchers  and  the  counting  of  money  taken 
from  the  men. 

Johnson  had  stumbled  on  the  capture  of  two  thugs  who  just  a 
few  days  before  had  held  up  a  crack  Baltimore  and  Ohio  passenger  train. 

Allen  enjoys  telling  about  Jorges  Orgibet,  NBC  cameraman  in 
Bangkok,  who  spent  two  days  with  natives  in  the  interior  of  Thailand 
as  they  fished  with  bananas  as  bait. 

’’Darned  if  we  saw  a  fish  the  entire  two  days,"  Orgibet  wrote. 
"But  I’ll  try  again,  as  I  know  this  one  is  true  and  I  WILL  shoot  it." 
Determined  fellow,  this  Orgibet. 

Not  a  bit  humorous  were  the  experiences  of  NBC-TV  cameraman 
Brad  Kress  after  he  filmed  an  exclusive  story  of  a  short-lived  Cuban 
revolt  in  1952,  The  angry  Cuban  police  threw  Kress  into  jail  three 
times  and  subjected  him  to  relentless  questioning  because  he  managed 
to  get  his  graphic  pictures  out  of  the  country, 

Allen  recently  assigned  Maurice  Levy,  NBC’s  Southwest  terri¬ 
tory  cameraman  with  headquarters  in  Dallas,  to  film  a  demonstration  of 
the  atomic  cannon  at  Ft.  Sill,  Okla.  It  was  an  interesting  enough 
assignment  for  Levy,  but  became  even  more  so  when  the  cannon  became 
stuck  in  the  mud. 

(more ) 
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3  -  Cameramen 


It  was  the  first  time  this  newest  artillery  piece  ever  had 
been  mud-bound,  and  Levy’s  camera  recorded  the  Army’s  herculean  efforts 
to  free  the  giant  weapon.  Finally,  despite  all  the  new-fangled  gadgets 
tried,  it  was  that  oldest  of  Army  devices  --  the  GI  with  shovel  -- 
that  eventually  pulled  the  cannon  out  of  the  bog.  So  impressed  was 
the  Army  with  Levy’s  films  that  it  requested  prints  of  the  pictures  to 
be  used,  in  effect,  as  training  films  on  how  to  free  an  atomic  cannon 
if  it  gets  stuck  in  the  mud. 

Harry  Ellis,  NBC’s  Middle  Eastern  cameraman,  was  so  new  on 
his  job  in  February,  1953*  that  he  didn't  even  have  a  camera  when 
faced  with  what  turned  out  to  be  his  first  big  scoop.  One  of  the  first 
on  the  scene  when  the  French  liner  Champollion  went  aground  on  the 
Lebanon  coast,  he  solved  his  problem  by  renting  a  camera  from  a  camera 
shop,  then  coming  up  with  films  that  were  among  the  most  dramatic  seen 
on  television  last  Winter. 

Although  NBC  cameramen  are  in  almost  daily  contact  with  wars, 
uprisings  and  disasters,  remarkably  few  of  them  have  been  injured. 

"The  most  recent  example  I  can  think  of  certainly  didn’t  oc¬ 
cur  under  very  glamorous  circumstances,"  Allen  says.  "It  was  last 
Fall,  on  the  Eisenhower  campaign  trip.  One  of  our  boys  was  working 
from  a  truck,  when  the  truck  lurched  and  tossed  him  to  the  street. 

He  was  hospitalized  two  days  with  a  bad  back." 

- o - 
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TRADE  NEWS 


May  11,  1953 

’STARS  IN  ACTION’  FOR  NATIONAL  GUARD 

New  Radio  Series  to  Spotlight  Top  Bands,  Singers 
And  Commentators  with  Ben  Grauer  as  Emcee 

PREMIERE 

STARS  IN  ACTION,  a  new  series  featuring  the  nation’s  top- 
name  bands,  vocalists  and  noted  NBC  news  commentators,  will  be  pre¬ 
sented  in  cooperation  with  the  National  Guard  on  the  NBC  radio  network 
beginning  Saturday,  May  23  (network  except  WNBC,  4  p.m.,  EDT;  WNBC 
only,  5:30p.m.,  EDT). 

Ben  Grauer  will  be  master-of -ceremonies  of  each  show  which, 
in  addition  to  the  musical  portion,  will  spotlight  one  of  NBC's 
commentators  relating  his  own  actual  National  Guard  experiences  in  war 
or  in  peace.  Among  those  who  will  appear  for  the  Guard  are  Morgan 
Beatty,  George  Hicks,  Merrill  Mueller,  H.V.  Kaltenborn,  Leon  Pearson, 

W ,W .  Chaplin,  Henry  Cassidy  and  John  Cameron  Swayze. 

The  series  will  be  so  devised  that  each  station  on  the  network 
may  insert  information  concerning  the  National  Guard  activities  in  its 
own  area. 

The  National  Guard  has  more  than  5*500  units  in  more  than 
2,200  communities  in  every  state  and  Alaska,  Hawaii,  Puerto  Rico  and 
the  District  of  Columbia. 
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NBC -TV  NEWS 


TWO  NEW  COURSES  IN  EDUCATIONAL  TELEVISION 
ADDED  TO  BARNARD  COLLEGE -NBC  INSTITUTE 

The  annual  Barnard  College -National  Broadcasting  Company 
Institute  of  Radio  and  Television,  to  be  held  in  New  York  City  from 
June  29  to  Aug.  7 ,  will  be  expanded  from  four  to  six  courses  this  year 
with  the  addition  of  two  new  courses  in  educational  television.  The 
new  offerings  for  this  third  annual  Institute  will  be  "Directing, 
Writing  and  Producing  for  Educational  Television"  and  "Films  for 

v 

Television." 

William  C.  Hodapp,  executive  director  of  Tele -programs,  Inc,, 
and  producer  of  NBC-TVTs  weekly  "American  Inventory"  program,  will 
teach  the  "Films  for  Television"  course.  It  will  include  the  actual 
making  of  a  film  subject  by  class  members.  Planning  the  film,  writing, 
editing,  scoring  and  other  departments  of  film  production  will  be 
considered  as  they  logically  develop  in  working  out  the  film  project. 
Frequent  seminars  in  connection  with  the  course  will  cover  such 
additional  subjects  as  film  budgets  for  TV  as  well  as  film  integration 
in  "Live"  TV. 

Robert  Wald,  associate  producer  of  "American  Inventory,"  will 
conduct  the  second  new  course,  which  will  include  practical  information 
in  the  form  of  lectures,  seminars,  demonstrations  and  other  class  pro¬ 
jects  relating  to  directing,  writing  and  producing  educational  programs 
of  sound  content  at  reasonable  budgets.  Other  topics  will  include 
sources  of  ideas  for  programs,  planning  equipment,  studio  procedure, 
personnel,  show  costs,  production  and  directing  problems  in  studio  and 
remote  pickups,  integration  of  films  and  visual  aids,  and  trends  in 
program  types . 
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2  -  Institute 


A  course  in  "Introduction  to  Radio  and  Television"  will  be 
taught  by  Michael  Dann,  manager  of  planning  for  the  NBC  radio  and 
television  networks.  Ross  Donaldson,  NBC’s  supervisor  of  literary 
rights  and  story,  will  teach  the  writing  course.  Patrick  J.  Kelly, 
supervisor  of  announcers  at  NBC  since  1930,  will  instruct  the  an¬ 
nouncing  course.  "Television  Production  and  Staging  Operations"  will 
be  directed  by  Robert  L.  Garthwaite,  senior  TV  production  coordinator 
of  NBC  who  supervised  the  1952  political  conventions,  election  and 
Presidential  inauguration. 

The  Institute  provides  professional  training  for  men  and 
women  preparing  to  enter  commercial  or  educational  radio  and  tele¬ 
vision,  gives  additional  training  for  young  employes  seeking  advance¬ 
ment  in  the  industry,  and  acquaints  teachers  and  other  prefessional 
persons  with  the  special  tools  of  radio  and  TV  in  order  that  they  can 
be  effectively  applied  in  education  and  other  fields. 

Both  men  and  women  college  graduates  are  eligible,  as  are 
non-degree  holders  who  have  had  some  paid  experience  in  radio  and 
television.  Application  for  admission  should  be  made  by  June  1  on 
forms  which  may  be  obtained  from  Miss  Norma  Preston,  Room  401,  Barnard 
Hall,  Barnard  College,  New  York  27,  N.Y.  Enrollment  will  be 
limited  to  50  students. 
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NBC  TRADE  NEWS 


MARGUERITE  PIAZZA  ATTENDS  COTTON  CARNIVAL 
IN  MEMPHIS  AS  GOOD  WILL  ENVOY  FROM  NBC 

Marguerite  Piazza,  beauteous  soprano  seen  on  NBC-TV's 
"Your  Show  of  Shows,"  is  attending  the  famed  Cotton  Carnival 
in  Memphis,  Tenn,,  as  a  goodwill  ambassadress  from  the 
National  Broadcasting  Company. 

The  Carnival  starts  today  (May  11)  and  continues 
through  Saturday,  May  16,  Miss  Piazza  is  participating  in 
all  Carnival  functions  through  Wednesday  afternoon.  May  13^ 
when  she  will  return  to  New  York  for  rehearsals  of  "Your 
Show  of  Shows." 

Known  as  "the  nation's  party  in  the  land  of  cotton," 
the  Cotton  Carnival  annually  attracts  thousands  of  visitors 
to  this  colorful  city  on  the  banks  of  the  Mississippi. 
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NBC -TV  NEWS 


RUNYON  FUND  WILL  BENEFIT  WHEN  MARTIN  AND  LEWIS 
TEE  OFF  AGAINST  CAESAR  AND  COMO  MAY  24 

The  Damon  Runyon  Cancer  Fund  has  scheduled 
what  should  be  one  of  the  zanies t,  laugh-provoking 
golf  matches  on  record.  On  Sunday,  May  24,  at 
1  p.m..  Dean  Martin  and  Jerry  Lewis  will  tee  off 
against  Sid  Caesar  and  Perry  Como  at  the  Vernon 
Hills  Country  Club  in  Eastchester,  N.Y. 

In  what  undoubtedly  can  be  termed  "an  unpre¬ 
cedented  action,"  the  nine-hole  exhibition  has 
been  sanctioned  by  Fred  Corcoran  and  the  Profes¬ 
sional  Golfers  Association*  The  PGA  also  stated 
that  Vernon  Hills  has  donated  its  entire  facilities 
and  that  all  money  collected  will  be  turned  over 
directly  to  the  Damon  Runyon  Cancer  Fund.  Minimum 
contributions  of  $2  will  be  collected  at  the  course. 
The  public  is  invited, 

Martin  and  Lewis  will  remain  in  New  York  to 
make  their  last  appearance  of  the  season  on  NBC- 
TV's  COLGATE  COMEDY  HOUR  on  Sunday,  May  31  (8  p.m., 
EDT) .  After  the  show  the  two  comics  will  sail  for 
Europe  to  make  scheduled  appearances  in  Scotland 
and  at  the  Palladium  in  London. 
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May  12,  1953 

M - & 

'TENNESSEE  PLOWBOY '  EDDY  ARNOLD  SIGNS 
FIVE-YEAR  NBC  RADIO  AND  TV  CONTRACT 
■Kr - K  X - K 

Eddy  Arnold,  famous  RCA  Victor  recording  artist  and  one  of 
the  top  American  ballad  and  folk-singers,  has  been  signed  to  a  five- 
year  radio  and  television  contract  by  the  National  Broadcasting  Com¬ 
pany,  Charles  C.  Barry,  vice  president  in  charge  of  Networks  Programs, 
has  announced. 

Arnold,  currently  heard  on  NBC  radio  each  week  on  THE  EDDY 
ARNOLD  SHOW  (Network  except  WNBC,  Saturdays,  10-10:30  p.m.,  EDT)  has 
made  many  guest  appearances  on  other  NBC  radio  and  TV  shows .  Under 
the  terms  of  his  new  contract,  Arnold  will  star  in  a  new  NBC-TV  show, 
the  format  of  which  will  be  announced  later. 

"The  Tennessee  Plowboy,"  as  he  is  known  to  his  fans,  is  a 
native  of  Henderson,  Tenn.  The  youngest  son  of  a  cotton  and  corn 
farmer,  Arnold  had  only  nine  years  of  formal  schooling  before  he  quit 
to  help  on  the  farm  when  his  father  died. 

Eddy  got  his  first  musical  instrument,  a  mouth  harp,  at  the 

age  of  eight,  and,  a  few  years  later,  borrowed  a  guitar  from  a  cousin. 

Eventually  he  managed  to  buy  his  own  second-hand  guitar  --  for  $2  -- 

and  was  soon  spending  his  evenings  at  square  dances  all  over  Chester 

County.  When  he  was  18,  Eddy  decided  in  favor  of  music  and  against 

(more) 
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2  -  Eady  Arnold 


farming,  and  went  to  Jackson,  Miss.,  where  he  got  a  job  in  a  small 
band.  Although  the  outfit  performed  on  the  local  radio  station,  he 
still  had  to  supplement  his  income  by  working  in  a  funeral  parlor. 

Two  years  later,  the  band  got  an  offer  from  a  Memphis  radio 
station.  It  lasted  only  a  few  weeks,  and  then  Eddy  headed  for  St. 
Louis,  Mo.,  where  he  landed  a  job  at  station  KWK .  From  there  he 
went  to  another  station,  filling  in  with  whatever  personal  appearances 
he  could  get.  His  big  break  finally  came  when  he  signed  as  singer 
with  Pee  Wee  King  and  his  Golden  West  Cowboys,  then  appearing  on  NBC's 
"Grand  Ole  Opry"  in  Nashville.  By  19^3 .»  be  had  enough  experience  to 
strike  out  on  his  own.  He  got  his  own  radio  show  on  the  Nashville 
station,  and,  shortly  thereafter,  began  recording  for  RCA  Victor. 
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MARKED  GAIN  REPORTED  IN  NBC  FILM  SALES 
DIRECT  TO  TELEVISION  STATIONS 

A  sharp  increase  in  sales  of  NBC  Film  Division  programs  direct 
to  television  stations  has  been  noted  by  John  B.  Cron,  national  sales 
manager  of  the  NBC  Film  Division. 

"The  Visitor, "  currently  running  on  the  NBC  television  net¬ 
work  as  "The  Doctor,"  has  been  sold  most  recently  to  KFAZ-TV,  Monroe, 
La.;  KMJ-TV,  Fresno,  Cal.;  WDSU-TV,  New  Orleans,  La.;  KCBD-TV,  Lubbock, 
Texas;  and  the  Lando  Agency,  in  Pittsburgh,  for  showing  over  WDTV. 

"Dangerous  Assignment,"  (108  markets)  has  been  sold  to  the 
stations  in  Monroe  and  Fresno;  to  WDAY-TV,  Fargo,  N.D.,  for  sponsorship 
by  the  Diamond  Highway  Furniture  Co.;  to  KPIX-TV,  San  Francisco;  KNUZ- 
TV,  Houston,  Texas;  WMBR-TV,  Jacksonville,  Fla.;  and  to  the  Syres, 
Pickles  &  Winn  agency  for  KTBC-TV,  Austin,  Texas. 

Other  recent  sales  include  that  of  the  "Douglas  Fairbanks 
Presents"  series  (68  markets)  to  KTYL-TV  for  the  Mesa-Phoenix  (Ariz.) 
market;  and  the  hour-long  "Hopalong  Cassidy"  series  (108  markets)  to 
the  stations  in  Monroe,  Fresno  and  Fargo. 
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NBC  TRADE  NEWS 


NBC  NETWORK  AND  LOCAL  AFFILIATES  IN  CORONATION  TIE-IN 
WITH  M-G-M  TRAVELING  'QUEEN  BESS'  EXHIBITION 


An  exploitation  tie-up  in  which  the  National  Broadcasting 
Company  and  Metro-Goldwyn-Mayer  are  cooperating  will  help  give  the 
network's  radio  and  television  Coronation  coverage,  which  is  sponsored 
by  General  Motors,  unusual  impact  in  23  major  cities. 

The  movie  company  is  touring  a  special  traveling  "museum" 
featuring  Elizabethan  period  reproductions  used  in  the  production  of 
its  big-budget  picture,  "Queen  Bess."  The  "museum,"  housed  in  a 
58-foot  trailer,  includes  replicas  of  a  throne  chair,  the  cradle  in 
which  the  baby  Princess  Elizabeth  slept.  King  Henry  VIII 's  writing 
table  and  numerous  other  period  items. 

A  large  sign  on  display  outside  the  exhibition  wherever  it 
stops  will  read:  "Watch  for  Your  NBC  Radio-TV  Coverage  of  the  Corona¬ 
tion  on  June  2nd  --  Sponsored  by  General  Motors."  Publicity  managers 
of  affiliate  stations  along  the  "museum’s  route  are  being  notified 
of  its  appearance  in  advance.  They  will  have  the  opportunity  of 
placing  their  local  call  letters  on  the  display  sign,  and  featuring 
"museum"  items  on  local  shows  as  pegs  for  advance  attention  to  their 
Coronation  programming. 
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NBC  TRADE  ONLY 


NBC  ISSUES  CORONATION  EXPLOITATION  MANUAL 
TO  GUIDE  AFFILIATES  IN  SPECIAL  TIE-INS 

NBC  is  sending  out  to  all  its  radio  and  TV 
affiliates  a  20-page  exploitation  manual  with  ideas 
for  effectively  pointing  up,  in  each  station's  area, 
the  network's  Coronation  coverage  on  June  2  spon¬ 
sored  by  General  Motors. 

The  manual,  similar  to  the  press  books  which 
are  sent  out  by  film  companies  to  exhibitors,  in¬ 
cludes  a  list  of  the  local  chapters  of  the  English 
Speaking  Union  whose  cooperation  was  pledged  by  their 
nation  headquarters,  and  a  list  of  local  chapters 
of  the  Daughters  of  the  British  Empire.  There  are 
addresses  for  the  various  branches  of  the  British 
Information  Services,  and  a  section  devoted  to  ideas 
for  contests,  window  displays,  news  interviews,  and 
other  activities  with  a  Coronation  slant. 
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NBC -TV  NEWS 


CREDITS  FOR  'A  VISIT  WITH  FRANK  LLOYD  WRIGHT ’  ON  NBC -TV 


NOTE  TO  EDITORS: 


PROGRAM : 

TIME: 

PARTICIPANTS : 

PRODUCER: 

DESCRIPTION: 


The  following  credits  are 
for  your  convenience  in 
reviewing  the  next  tele¬ 
cast  in  NBC’s  continuing 
series  of  filmed  conver¬ 
sations  with  "elder  wise 
men"  of  our  time. 

A  VISIT  WITH  FRANK  LLOYD 
WRIGHT. 


NBC -TV,  Sunday,  May  17 
(3:30-4:00  p.m.,  EDT) . 

Frank  Lloyd  Wright,  Hugh 
Downs  of  NBC  Chicago. 

Ben  Park 

Wright,  who  will  be  84 
next  month,  is  regarded 
by  many  as  the  greatest 
architect  of  the  20th 
Century.  In  the  filmed 
conversation,  he  speaks 
of  his  life  and  his  work. 
He  was  born  in  Richland 
Center,  Wis.,  on  June  8, 
1869.  I  A  man  with  a  repu¬ 
tation  for  unpredicta¬ 
bility,  he  has  won  un¬ 
qualified  praise  as  well 
as  shocked  rejection  for 
his  work.  Among  his  best- 
known  structures  are  the 
Imperial  Hotel  in  Tokyo, 
which  withstood  the  great 
earthquake  of  1923;  "Fall- 
ingwater, 11  the  house  built 
over  a  waterfall  at  Bear 
Run,  Pa.;  and  the  Johnson 
Administration  Building 
and  Research  Center  at 
Racine,  Wis. 
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TRADE  NEWS 


May  13,  1953 

14  NEW  TV  STATIONS  JOIN  NBC -TV 
Eight  Now  on  Air,  Others  Start  Telecasting  Soon 

The  affiliations  of  14  new  television  stations  with  the 
National  Broadcasting  Company  have  been  negotiated  during  recent  weeks, 
Harry  Bannister,  NBC  vice  president  in  charge  of  Station  Relations, 
announced  today. 

Of  this  group,  eight  stations  are  now  on  the  air  and  the 
remaining  six  will  begin  telecasting  soon. 

The  new  NBC-TV  affiliates  now  operating  are: 

KFDX-TV,  Wichita  Falls,  Texas,  owned  by  the  Wichtex  Radio  and 
Television  Company  and  operating  on  Channel  3* 

WLBC-TV,  Muncie,  Ind.,  owned  by  the  Tri-City  Radio  Corp,  It 
operates  on  UHF  Channel  49. 

WCOV-TV,  Montgomery,  Ala.,  which  is  owned  by  the  Capitol 
Broadcasting  Company  and  operates  on  UHF  Channel  20. 

KVTV,  Sioux  City,  Iowa,  which  is  owned  by  the  Cowles  Broad¬ 
casting  Corp.  and  operates  on  Channel  9. 

WLOK-TV,  Lima,  Ohio,  owned  by  WLOK,  Inc.  It  operates  on  UHF 
Channel  73. 

KGNC-TV,  Amarillo,  Texas,  owned  by  the  Plains  Radio  Broad¬ 
casting  Company,  which  also  operates  the  NBC  radio  affiliate,  KGNC. 

The  TV  station  broadcasts  on  Channel  4. 

(more) 
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2  -  New  TV  Stations 


WTVO,  Rockford,  Ill.,  which  is  owned  by  the  Winnebago  Tele¬ 
vision  Corp.,  and  operates  on  UHF  Channel  39. 

WABI-TV,  Bangor,  Maine,  owned  by  the  Community  Telecasting 
Service  and  operating  on  Channel  3. 

The  six  stations  which  have  affiliated  with  NBC  but  are  not 
yet  on  the  air  include: 

WDAY-TV,  Fargo,  N.D.,  which  is  owned  by  WDAY,  Inc.,  and  will 
operate  on  Channel  6. 

WFTL-TV,  Fort  Lauderdale,  Fla.,  owned  by  the  Gore  Publishing 
Company.  It  will  operate  on  UHF  Channel  23. 

KMJ-TV,  Fresno,  Calif.,  is  owned  by  the  McClatchey  Broad¬ 
casting  Company  which  also  operates  KMJ,  the  NBC  radio  affiliate.  The 
TV  outlet  will  telecast  on  UHF  Channel  24. 

KEY-T,  (cq)  Santa  Barbara,  Calif.,  owned  by  the  Santa  Barbara 
Broadcasting  and  Television  Corp.,  which  also  operates  KIST,  the  NBC 
radio  affiliate.  The  TV  station  will  telecast  on  Channel  3. 

WFTV,  Duluth,  Minn.,  which  is  owned  by  Great  Plains  Televi¬ 
sion  Properties,  Inc.  and  will  operate  on  UHF  Channel  38. 

KELO-TV,  Sioux  Falls,  S.D.,  owned  by  the  Midcontinent  Broad¬ 
casting  Company.  It  will  operate  on  Channel  11. 
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NBC  COMPOSER -CONDUCTOR -STAR  MEREDITH  WILLSON 
WILL  RECEIVE  ’NATIVE-SON’  HONORS  FROM  IOWA 

Meredith  Willson,  composer,  conductor  and 
humorist  on  NBC  radio  and  television  shows,  will 
receive  a  Doctor  of  Music  degree  from  Parsons 
College  in  Fairfax,  Iowa  on  June  7. 

Willson  will  also  be  honored  during  the  same 
week  (June  7-13)  at  the  centennial  celebration  of 
his  home-town,  Mason  City,  Iowa,  and  has  been 
named  "honorary  Mayor"  until  June  13. 

Participating  in  the  centennial  ceremonies, 
which  will  be  combined  with  Iowa’s  annual  Band 
Festival,  Willson  will  conduct  100  bands  from  all 
over  the  state  when  they  perform  his  original  com¬ 
position,  "Centennial,"  written  especially  for 
this  occasion.  With  his  wife  Rini,  he  also  will 
join  in  other  activities  during  the  week,  which 
will  include  leading  the  Band  Festival  Parade  and 
crowning  the  Queen  of  the  Festival. 
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NBC  TRADE  NEWS 


TRIBUTE  TO  ’YOUR  HIT  PARADE’ 

YOUR  HIT  PARADE,  the  Saturday  night  musical 
extravaganza  on  NBC -TV,  has  been  voted  by  the  Nation¬ 
al  Association  for  Better  Radio  and  Television  as 
"the  outstanding  popular  music  program  for  the 
year  1952." 

The  Association,  a  non-profit  organization 
with  national  headquarters  in  Los  Angeles,  is 
"dedicated  to  the  advancement  of  the  public’s 
interests  in  the  broadcasting  industry." 


o 


CORRECTION,  PLEASE ’ 

Title  of  the  motion  picture  in  story  of  May  12  des¬ 
cribing  an  NBC  and  Metro-Goldwyn-Mayer  Coronation  coverage  tie- 
in  should  read  "Young  Bess"  instead  of  "Queen  Bess." 
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NBC  TRADE  NEWS 


FIVE  FINALISTS  SELECTED  IN  'MISS  NBC'  CONTEST; 

I 

j  TITLE  WINNER  TO  BE  PIC  ICED  AT  EMPLOYEE  DANCE 
& - to  & - * 

Five  charming  young  ladles,  all  regular  NBC  New  York  em¬ 
ployees,  were  selected  as  finalists  in  the  first  "Miss  NBC"  contest  by 
a  panel  of  judges  this  week. 

The  lucky  five,  whose  pictures  were  selected  from  among  the 
total  of  86  entries,  are  Noreen  Conlon,  Guest  Relations;  Joyce  Harvey, 
Film  Division;  Ruth  Johnson,  Personnel;  Marie  Niles,  Controllers,  and 
Sandra  Riesenberg,  WNBC-WNBT.  Judges  who  made  the  selection  were  noted 
artists  Bradshaw  Crandall,  Russell  Patterson  and  Arthur  William  Brown; 
John  Robert  Powers  of  the  famous  model  agency,  and  NBC  stars  Jinx  Mc¬ 
Crary,  Dave  Garroway,  Gene  Rayburn  and  Richard  Willis.  They  picked  the 
five  finalists  at  an  exhibition  of  the  photos  of  the  86  entrants  at 
the  Society  of  Illustrators  picture  salon  in  New  York  on  Monday,  May  11. 

Originally  launched  in  mid-April,  the  contest  was  limited 
to  regular  NBC  employees  in  New  York  only.  Each  entrant  was  sponsored 
by  another  employee  of  NBC  --no  entrants  were  allowed  to  sponsor  them¬ 
selves  . 

Now  that  the  five  finalists  have  been  chosen,  campaigning  for 
them  among  all  the  NBC  New  York  employees  will  be  handled  by  their 
sponsors.  The  winner  is  to  be  determined  by  vote  of  all  NBC  New  York 
personel,  using  the  envelope  of  their  May  29  paychecks  as  ballots.  The 
winner  will  be  crowned  "Miss  NBC v  at  the  NBC  Spring  Dance,  Friday  even¬ 
ing,  June  5*  at  the  Hotel  Roosevelt. 

Before  that  date,  photos  of  the  five  finalists  will  be  pro¬ 
minently  displayed  on  NBC  bulletin  boards  throughout  the  company's 


(more ) 
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'Miss  NBC' 


offices  in  the  RCA  Building  in  New  York.  In  addition,  the  girls  will 
be  interviewed  on  Gene  Rayburn's  WNBC  radio  program  (6-8:30  a.m.,  EDT, 
Mondays  through  Fridays)  on  Monday,  May  25,  and  on  the  WNBT  "Herb 
Sheldon  Show"  (12  noon-1  p.m.,  EDT,  Mondays  through  Fridays),  on  Tues¬ 
day,  May  26. 

"Miss  NBC"  will  receive  a  large  selection  of  gift  prizes, 
and  there  will  also  be  prizes  for  the  runners-up.  Guest  appearances 
on  NBC  radio  and  TV  shows  are  also  being  arranged  for  "Miss  NBC." 

- o - 
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TRADE  NEWS 


NBC  PRESS  DEPARTMENT  MOVES  TO  NEW  RADIO  CITY 
LOCATION  AFTER  TWO  DECADES  IN  SAME  SPOT 

Address  Is  Room  320,  RCA  Building,  Beginning  May  18 

* - #  * - 

With  the  start  of  business  on  Monday  morning.  May  18,  the  NBC 

Press  Department  in  New  York  will  begin  operating  from  new  quarters 
in  Room  320,  on  the  49th  Street  side  of  the  third  floor  of  the  RCA 
Building,  Sydney  H.  Eiges,  vice  president  in  charge  of  Press,  announced 
today* 

"We  hope  that  our  many  friends  among  the  working  press  and  in 
the  broadcast  industry  will  accept  our  invitation  to  visit  us  in  our 
new  location,"  Eiges  said. 

The  move  of  the  Press  Department  from  Room  400,  which  it 
has  occupied  since  October,  1933,  when  NBC  took  up  quarters  in  the  then- 
new  RCA  Building,  will  permit  a  consolidation  of  most  of  the  depart¬ 
mental  units  in  one  general  area.  The  exploitation  section,  currently 
in  Room  558,  will  join  the  rest  of  the  department  in  Room  320.  Simi¬ 
larly,  the  press  reference  file  will  be  incorporated  into  the  new 
offices,  leaving  its  present  location  in  Room  424.  Photo  files  will 
move  from  Room  425  to  Room  326,  near  the  new  department  location.  The 
photo  studio  section  will  remain  in  its  present  quarters.  Room  401. 
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May  14,  1953 

# - # 

WOMEN  OF  AMERICA  GET  DUE  RECOGNITION  IN  SELECTING 

TALENT  FOR  'LADIES  CHOICE, '  EMCEED  BY  JOHNNY  DUGAN 

NBC-TV  Variety  Series  to  Originate  on  West  Coast 
# - #  ft - # 

The  women  of  America  will  select  the  talent  that  will  appear 
in  the  new  variety  series,  LADIES  CHOICE,  which  will  be  presented  on 
the  NBC-TV  network  Mondays  through  Fridays  (4:30-5  p.m.,  EDT)  be¬ 
ginning  Monday,  June  8. 

The  series  will  feature  performers  ranging  from  top-flight 
professionals  to  ‘'unknown"  amateurs.  Handsome  Johnny  Dugan  of  the 
rich  tenor  voice,  and  recently  the  star  of  his  own  show,  will  emcee 
the  program  which  will  originate  on  the  West  Coast. 

The  acts  will  be  selected  by  women  exclusively.  Women's 
clubs  throughout  the  country  will  name  their  favorite  performer  and 
a  representative  of  each  club  will  personally  present  their  organiza¬ 
tion's  choice  on  the  program. 

Three  separate  acts  will  make  up  the  show.  The  winning 
act,  selected  by  the  applause  of  the  ladies  in  the  studio  audience 
will  be  awarded  valuable  prizes,  in  addition  to  cash  and  professional 
engagements . 

(more) 
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2  -  Ladies  Choice 


Another  feature  of  the  series  will  be  a  "Mystery  Spinning 
Picture."  A  rapidly  revolving  disc  will  contain  a  photo  of  a  cele¬ 
brity.  Phone  calls  will  be  made  to  viewers  in  different  sections  of 
the  country  each  day,  with  a  cash  prize  going  to  the  one  who  correctly 
identifies  the  picture.  If  the  star  is  not  identified,  the  cash  will 
be  carried  on  to  the  next  day,  in  jackpot  style. 

Produced  by  Wilbur  Stark  and  Jerry  Dayton,  the  idea  behind 
the  program  is  to  give  the  nation's  ladies  --  who  not  only  do  most  of 
the  televiewing,  but  also  most  of  the  buying  of  the  products  ad¬ 
vertised  on  TV  --  a  voice  in  selecting  some  of  the  talent  which  ap¬ 
pears  on  the  medium. 
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May  14,  1953 

to - <3* 

NCAA  AGAIN  CHOOSES  NBC  TO  TELEVISE  SCHEDULE 

OP  COLLEGIATE  FOOTBALL  GAMES 

Network  Selected  for  Third  Consecutive  Year; 

General  Motors  to  Sponsor  Coverage 
For  Second  Successive  Year 

Jt  Jt 

%  ———————  '  1 

For  the  third  consecutive  year,  the  National  Broadcasting 
Company  will  televise  the  schedule  of  collegiate  football  games  as 
authorized  by  the  National  Collegiate  Athletic  Association.  General 
Motors  will  sponsor  the  broadcasts  for  the  second  successive  year. 

The  announcement  was  made  today  by  Robert  J.  Kane,  chairman 
of  the  NCAA  Television  Committee  and  athletic  director  at  Cornell 
University,  and  Commissioner  Asa  S.  Bushnell  of  the  Eastern  Collegiate 
Athletic  Conference  and  director  of  the  NCAA. 

Just  what  formula  will  be  followed  in  the  telecasting  of 
big  and  small  gridiron  contests  throughout  the  country  will  be  an¬ 
nounced  later  by  NCAA,  the  National  Broadcasting  Company  and  General 
Motors,  The  plan  represents  a  change  over  last  year*s  coverage  and 
will  encompass  a  much  broader  pickup  of  fall  pigskin  classics,  both  in 
number  of  games  and  territory  covered.  The  broadcasts  will  start 

Saturday,  Sept.  19  and  continue  through  Dec.  5. 

(more ) 
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2  -  Collegiate  Football  Game s 


Harlow  H.  Curtice,  president  of  General  Motors,  made  the 
following  statement: 

"We  are  delighted  to  be  able  to  present  the  NCAA  football 
television  program  for  the  second  consecutive  year  as  a  public  service. 
The  genuine  public  enthusiasm  for  the  1952  series  of  college  football 
telecasts  was  most  gratifying  to  us  and  we  are  happy  to  continue  our 
pleasant  association  with  NBC,  the  NCAA  and  lovers  of  football  every¬ 
where  . " 

I 

The  award  of  the  games  to  NBC  was  unanimous  and  followed 
several  days  of  negotiations  and  study  of  four  bids  submitted,  includ¬ 
ing  offers  by  two  other  TV  networks. 

In  selecting  NBC  for  the  third  consecutive  year,  the  commit¬ 
tee  took  into  consideration  the  outstanding  network  facilities,  its 
leadership  in  sports  broadcasting,  and  NBC’s  policy  of  integrating 
football  coverage  with  information  on  the  educational  and  cultural 
aspects  of  college  life. 

In  awarding  the  contract  to  NBC,  Kane,  in  a  statement  to 
Frank  White,  president  of  NBC,  said:  "We  have  again  selected  your 
network  to  carry  the  NCAA  football  schedule  because  we  know  your 
facilities  will  enable  the  American  sports  public  to  get  equitable  and 
comprehensive  coverage  of  this  fall’s  college  football  games.  During 
the  past  two  seasons  NBC  has  succeeded  in  bringing  to  the  people 
something  more  tangible  than  the  meeting  of  two  football  greats. 
Millions  of  viewers  were  able  to  look  behind  the  scenes  of  athletic 
prowess  into  the  academic  and  cultural  traditions  which  play  an  even 
stronger  role  in  a  student’s  life." 

Speaking  for  NBC,  White  said:  "We  at  the  National  Broad¬ 
casting  Company  are  gratified  that  our  network  has  again  been  picked 

to  bring  into  the  American  homes  the  great  football  rivalries  of  the 

(more ) 
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3  -  Collegiate  Football  Games 


nation.  But  we  are  even  more  gratified  to  be  able  again  to  take  our 
cameras  beyond  the  gridiron  and  into  the  colleges  and  universities 
to  show  the  inner  workings  of  scholastic  and  social  centers  of 
collegiate  life." 

NBC  was  represented  in  these  negotiations  by  Davidson 
Taylor,  director  of  public  affairs,  and  Tom  Gallery,  director  of 
sports.  Representing  the  NCAA,  in  addition  to  Bushnell  and  Kane,  were 
J.  Shober  Barr,  of  Franklin  and  Marshall  College;  Walter  Byers,  execu¬ 
tive  director;  Harvey  Cassill,  University  of  Washington;  Jeff  Coleman, 
University  of  Alabama;  Herbert  0.  Crisler,  University  of  Michigan; 
Reaves  E,  Peters,  Kansas  City,  Missouri;  and  Joseph  L.  Rauh,  Jr., 
attorney  for  NCAA,  Washington,  D.C.  The  Kudner  Agency  is  the  advertis¬ 
ing  agency  for  General  Motors . 
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ETHEL  MERMAN  TO  PLAY  A  MAJOR  ROLE  IN  2 -HOUR  TV  SHOW 
MARKING  50th  ANNIVERSARY  OP  FORD  MOTOR  CO. 

Ethel  Merman,  musical  comedy  and  film  star,  has  been  signed 
for  a  leading  role  in  the  Ford  Motor  Company’s  50th  anniversary  show 
to  be  produced  by  Leland  Hayward  Monday,  June  15  (NBC  and  CBS  TV 
networks,  9  to  11  p.m.,  EDT) . 

Miss  Merman,  now  vacationing  in  New  York  between  screen 
assignments,  has  starred  in  hit  musicals  on  Broadway  for  more  than 
20  years.  Her  latest  triumph  was  in  the  Irving  Berlin  show,  "Call 
Me  Madam,"  produced  by  Hayward.  She  starred  in  the  20th  Century-Fox 
production  of  the  movie  version  of  the  musical,  and  will  start  work 
at  the  same  studio  this  Summer  in  "There’s  No  Business  Like  Show 
Business . " 

The  two-hour  Ford  show  will  be  a  panoramic  capsule  history 
of  the  past  50  years,  written  by  historian  Frederick  Lewis  Allen, 
Agnes  Rogers  and  Howard  Teichman,  and  utilizing  drama,  music  and 
straight  accounts  of  outstanding  events  in  a  nostalgic  evocation  of 
the  recent  past.  Famous  persons  in  science,  industry,  business  and 
government,  as  well  as  many  show  business  headliners,  will  participate. 
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NBC -TV  NEWS 


LAYMEN’S  GROUP  FIRST  TV  NETWORK  HONORS  GO  TO  RALPH  EDWARDS 
AND  HIS  'THIS  IS  YOUR  LIFE'  SERIES  SPONSOR 

The  first  citations  ever  to  be  awarded  a  network  tele¬ 
vision  program  by  the  Laymen's  Movement  for  a  Christian  World  went 
to  Ralph  Edwards  and  to  the  Hazel  Bishop  Company  Wednesday,  May  13* 
on  THIS  IS  YOUR  LIFE  on  the  NBC-TV  network. 

J.C,  Penny,  founder  of  the  chain  of  stores  which  bear 
his  name,  made  the  awards  both  to  Edwards  and  to  the  sponsor  "for 
outstanding  contribution  to  the  spiritual  life  of  America." 

Mrs,  Cornelia  Pearson,  a  grocery  clerk  of  Hollywood, 
was  the  principal  subject  of  the  program,  Mrs.  Pearson  had  worked 
for  the  J.C.  Penny  organization  some  years  ago.  She  had  been 
asked  to  bring  a  bag  of  oranges  to  the  telecast  to  surprise  a 
customer,  Mrs.  Davis,  whose  life  Edwards  had  told  her  he  was  going 
to  "re-create ."  At  show  time,  however,  thanks  to  the  scheming  of 
Mrs,  Davis  and  emcee  Edwards,  Mrs.  Pearson  was  literally  left 
"holding  the  bag." 

Mrs,  Pearson  was  born  in  Browning,  Mo.,  and  among  those 
who  participated  in  honoring  her  were  her  two  sisters,  her  daughter, 
her  grandchildren,  a  childhood  boy  friend  and  a  girl  whom  she 
helped  to  raise. 
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May  15 j  1953 

MARIAN  ANDERSON,  TOURING  IN  TOKYO,  ACCEPTS  INVITATION 
TO  PARTICIPATE  IN  FORD  50th  ANNIVERSARY  TELECAST 

Marian  Anderson,  distinguished  American  contral¬ 
to,  today  cabled  from  Tokyo  acceptance  of  producer 
Leland  Hayward’s  invitation  to  participate  in  the 
special  two-hour  telecast  marking  the  Ford  Motor 
Company’s  50th  anniversary  Monday,  June  15  (NBC  and 
CBS  TV  networks,  9  to  11  p.m.,  EDT) , 

Miss  Anderson  is  on  tour  in  the  Far  East. 

The  encyclopedic  television  review  of  historic 
highlights  of  the  past  half  century,  blending  music, 
drama  and  factual  news  coverage,  will  be  produced  by 
Hayward  and  directed  by  Clark  Jones,  director  of 
NBC-TV’s  "Your  Hit  Parade."  Bernard  Green,  music 
director  for  NBC-TV’s  "Mr.  Peepers,"  will  be  in  charge 
of  the  music  for  the  Ford  show,  in  which  persons 
famous  in  various  fields  will  appear. 
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NBC -TV  NEWS 


NBC  LEADS  THE  FIELD  WITH  10  TOP  TV  HONORS 
IN  'AMERICAN  WEEKLY'  POLL  OF  CRITICS 


NBC  took  top  honors  by  winning  10  of  the  17  awards  in  the 
second  annual  poll  of  TV  newspaper  critics  conducted  by  "The  American 
Weekly"  magazine,  as  announced  in  the  May  24th  issue. 

Voted  "outstanding  leaders  in  the  field  of  television  enter¬ 
tainment"  by  critics  of  24  metropolitan  newspapers  are  these  NBC 
programs  and  personalities: 

Best  Variety  Program:  YOUR  SHOW  OF  SHOWS. 

Best  Comedian:  SID  CAESAR  of  "Your  Show  of  Shows" 

Best  Musical  Program:  DINAH  SHORE. 

Most  Promising  Personality  or  Show:  MR.  PEEPERS,  starring 

Wally  Cox. 

Best  Dramatic  Program:  The  ROBERT  MONTGOMERY  PRESENTS  series 
Best  Mystery  Drama:  DRAGNET. 

Best  Documentary  Program:  VICTORY  AT  SEA. 

Best  Audience  Participation  Quiz:  GROUCHO  MARX  -  YOU  BET 

YOUR  LIFE. 

Best  Children’s  Program:  KUKLA,  FRAN  AND  OLLIE. 

Best  News  Program:  CAMEL  NEWS  CARAVAN. 

- o - 
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NBC  TRADE  NEWS 


FRATERNITY  HONORS  GUSTAV  B.  MARGRAF 

Gustav  B.  Margraf,  vice  president  for  Talent  and  Program 
Administration  of  the  National  Broadcasting  Company,  has  been  elected 
an  honorary  member  of  the  Duke  University  Circle,  Rho,  of  Omicron 
Delta  Kappa,  national  honorary  fraternity. 

The  fraternity,  organized  to  encourage  and  reward  leadership 
in  academic  life,  has  over  75  chapters  and  a  membership  of  more  than 
20,000,  Besides  electing  undergraduates,  the  fraternity  circles  each 
year  choose  distinguished  alumni.  Margraf  received  his  LL.B.  from  Duke 
University  in  1939. 

- o - - 

HODAPP  CHOSEN  A  DIRECTOR  OF  LAYMEN'S  NATIONAL  COMMITTEE 

William  Hodapp,  executive  director  of  Teleprograms,  Inc., 
and  producer  of  NBC-TV's  weekly  "American  Inventory"  experimental 
adult  education  series,  has  been  made  a  director  of  the  Laymen's 
National  Committee,  George  Peck,  the  committee's  vice  chairman,  an¬ 
nounced  today. 

Laymen's  National  Committee  is  a  non-sectarian  religious 
education  group  whose  activities  include  annual  sponsorship  of  National 
Sunday  School  Week  and  National  Bible  Week.  Hodapp  was  TV  chairman 
for  National  Sunday  School  Week  this  year. 
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TH  E  o  a  R  a  N  AT  I  O  N 


NBC  television  and  radio  •  June  1953 

QUEEN  ELIZABETH  II’ S  CORONATION  ADDRESS 
TO  SUBJECTS  WILL  BE  BROADCAST  BY  NBC 

The  Coronation  Day  address  of  Queen  Elizabeth  II  to  her 
subjects  Tuesday,  June  2  (3:45-4:15  p.m.,  EDT),  will  be  broadcast  in 
the  U.S.A.  by  the  NBC  radio  network. 

Following  the  Coronation  ceremonies  in  Westminster  Abbey, 
Britain's  new  Queen  will  return  to  Buckingham  Palace,  from  the  balcony 
on  which  she  will  address  the  millions  jamming  the  streets  of  London 
on  that  historic  day. 

The  program  will  be  introduced  by  George  Hicks,  a  member  of 
the  team  of  top  NBC  correspondents  assigned  to  cover  the  Coronation, 
who  will  review  the  day's  highlights.  Follov;ing  this.  Prime  Minister 
Sir  Winston  Churchill  will  extend  his  greetings  to  the  Queen.  She  will 
then  address  her  loyal  subjects. 

On  June  2,  NBC  radio  will  go  on  the  air  at  5:15  a.m.,  EDT, 
and  will  broadcast  the  Coronation  "live"  until  7:30  a.m.,  EDT.  A 
second,  direct  report  will  be  broadcast  from  12:15-12:45  p.m.,  EDT. 
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NBC  TRADE  NEWS 


CORRECTION,  PLEASE! 

In  an  NBC  trade  news  story  of  May  13*  about 
the  affiliation  of  14  new  TV  stations  with  the  NBC 
network,  it  was  incorrectly  reported  that  WFTL-TV, 
Port  Lauderdale,  Fla.,  was  not  yet  on  the  air. 

The  new  TV  affiliate  has  been  on  the  air  since 
May  5,  1953.  It  operates  on  UHF  Channel  23  and 
is  owned  by  the  Gore  Publishing  Company. 
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TH  E  c  o  r  a  n  at  i  a  n 


NBC  television  and  radio  •  June  1953 


REPLICA  OF  CORONATION  COACH  AND  CAVALCADE  ERECTED 
IN  LOWER  PLAZA  OF  ROCKEFELLER  CENTER,  NEW  YORK 


NBC  in  Business  Group  Cooperating  in  Public  Display 


The  replica  of  the  magnificent  Coronation  cavalcade  which  is 
now  on  display  in  New  York’s  Rockefeller  Center  is  providing  visitors 
with  an  exciting  preview  of  the  splendor  and  pageantry  to  be  shared  by 
NBC  televiewers  on  Coronation  Day,  T te s day ,  June  2 .  The  network  has 
made  elaborate  plans  to  give  American  radio  and  television  audiences 
maximum  coverage  of  this  brilliantly  colorful  event. 

The  almost-life  size  replica  of  the  cavalcade  in  which  Queen 
Elizabeth  will  ride  to  and  from  Westminster  Abbey  is  j3  feet  long  and 
will  be  on  display  for  the  next  two  weeks.  It  was  brought  to  this 
country  on  the  S.S.  Queen  Elizabeth  and  is  being  displayed  through  the 
cooperation  of  NBC,  Rockefeller  Center,  the  Union  News  Company  and 
London  Records,  its  owner. 

The  replica  includes  the  State  coach  drawn  by  eight  Windsor 
Grey  horses,  four  postillions,  six  walking  men,  four  Yeomen  of  the 
Guard  and  three  mounted  Guards  officers.  It  is  made  of  hardened  plas¬ 
ter,  steel  tubing,  wood,  leather,  and  the  various  fabrics  making  up  the 
perfectly  tailored  uniforms  of  the  attendants,  Ic  is  insured  for 

$40,000,  ,  x 

(more) 
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2  -  Replica  of  Coronation  Coach 


The  replica  was  commissioned  by  the  London  Daily  Mail  and  was 
the  principal  feature  in  that  newspaper's  "ideal  Homes  Exhibit"  held 
each  year  at  the  Olympia  in  London.  Following  the  four-week  exhibition 
in  March,  it  was  purchased  by  London  Records. 

The  exhibit  was  accompanied  here  by  C.G,  Rattan,  who  directed 
its  reassembling.  When  the  replica  was  being  erected  in  the  Olympia, 
Rattan  recalls,  a  workman  on  a  catwalk  above  dropped  a  piece  of  steel 
tubing  on  one  of  the  horses.  It  shattered,  but  was  pieced  together 
flawlessly  in  time  for  the  opening. 

Six  days  were  needed  to  dismantle  it.  The  ornate  coach  was 
carried  to  the  warehouse  in  a  truck  which  moved  through  the  streets  of 
London  at  three  miles  per  hour,  with  Rattan's  car  immediately  behind 
so  that  no  one  could  run  into  it. 

When  it  was  decided  to  send  the  cavalcade  to  the  United 
States,  every  unit  was  carefully  wrapped  and  crated.  It  was  a  snug 
fit  getting  it  into  the  cargo  holds  of  the  Queen  Elizabeth,  as  evidenced 
by  the  fact  that  the  crate  containing  the  coach  had  to  be  reduced  in 
height  by  two  inches. 

Once  here,  it  was  carried  by  vans  to  Rockefeller  Center, 
where  it  was  set  into  the  Lower  Plaza  by  huge  cranes.  The  exact  detail 
of  the  exhibit,  which  may  be  sent  to  Toronto  following  its  New  York 
display,  is  indicated  by  the  1,700  decorations  worn  by  the  horses  and 
670  yards  of  gold  braid  and  452  buttons  used  to  docorate  the  uniforms. 
Five  experts  on  models  worked  over  1,700  hours  on  its  construction. 
Seventeen  plasterers  and  three  decorators  worked  for  2,600  hours. 
Carpentry,  upholstering  and  glazing  the  exhibit  involved  575  man-hours 
of  labor. 
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May  18,  1953 


ALL  THESE  --  AND  OLLIE,  TOO! 

Additions  to  Ford  50th  Anniversary  Program  Include 
'Amos  'n'  Andy,'  Hammerstein  II,  Ed  Murrow  and  Lowell  Thomas 

A  bevy  of  headliners  including  Oliver  J.  Dragon  -- 
"Ollie"  to  you  --  of  NBC-TV's  "Kukla,  Fran  and  Ollie"  will 
add  their  presence  and  talents  to  the  roster  of  stars  already 
announced  for  the  Leland  Hayward -produced  "Ford  50th  Anni¬ 
versary  Show"  Monday,  June  15  (NBC  and  CBS -TV  networks,  9 
to  11  p .m. ,  EDT) . 

In  today's  announced  group,  in  addition  to  Ollie,  to 
participate  in  the  cavalcade  of  the  past  half  century  are 
Oscar  Hammerstein  II,  co-producer,  lyricist  and  librettist 
of  many  Broadway  musical  hits;  Charles  Correll  and  Freeman 
Gosden  (Amos  'n'  Andy"),  famous  radio  comedy  team;  Ed 
Murrow,  CBS  radio  and  video  commentator,  and  Lowell  Thomas, 
former  news  commentator  on  radio  and  TV. 

Much  of  the  two-hour  program  will  be  music  and  drama 
but  Ollie 's  contribution  will  be  a  pseudo-serious  com¬ 
mentary  on  historical  events  of  the  20th  century. 
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TH  E  C  CD  R  O  N  AT  I  CD  N 


NBC  television  and  radio  •  June  1953 

FIRST  VISUAL  COVERAGE  OF  CORONATION  WILL  BE  SEEN  IN  U.S.A. 

ON  NBC -TV  ’TODAY*  VIA  SWIFT  SYSTEM  OF  RADIO-PHOTO  HANDLING 

Ingenious  Composite  of  Available  Methods  Will  Assure  Inclusion 
Of  ’Stills’  Just  Minutes  after  Actual  Events 

The  NBC  television  network  will  bring  America  the  first 
photographs  of  Queen  Elizabeth’s  Coronation  June  2  on  its  early  morning 
news  and  feature  show,  "Today,"  Richard  Pinkham,  producer,  announced 
today,  disclosing  a  newly-developed  technique  never  used  before  on 
television. 

Heralding  an  important  advance  in  NBC-TV’s  trans-Atlantic 
pictorial  news  coverage,  the  new  process  will  enable  photographs  of 
the  Coronation  parade  and  ceremonies  to  be  telecast  on  "Today"  almost 
simultaneously  with  the  unfolding  events. 

As  a  result,  "Today"  also  is  advancing  the  start  of  its  pro¬ 
gram  an  hour  and  a  half  to  5:30  a.m.,  EDT,  the  time  of  the  start  of 
the  Coronation  parade,  in  order  to  present  an  up-to-the-minute 
pictorial  report  of  the  historic  proceedings  from  the  very  beginning, 
in  response  to  America’s  tremendous  interest  in  the  royal  event. 

Opening  of  the  NBC-TV  "Today"  network  at  this  unprecedented 
early  hour  is  necessitated  by  the  five-hour  time  differential  between 

(more ) 
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2  -  Coronation 


London  and  New  York.  In  London,  it  will  be  10:30  a.m.,  when  the 
colorful  procession  begins, 

"Today's"  pictorial  coverage  of  the  Coronation  has  been 
made  possible  by  linking,  for  the  first  time  for  television  use, 
trans-Atlantic  radio-photo  facilities  with  a  special  new  facsimile 
receiver,  called  Mufax,  in  the  "Today"  newsroom.  So  fast  is  the  com¬ 
bined  process  that  only  three  to  five  minutes  will  elapse  between  the 
time  photographs  are  taken  in  England  and  the  time  they  are  seen  on 
America's  television  screens.  This  is  one  half  hour  faster  than  any 
method  previously  in  use. 

Meanwhile,  arrangements  also  have  been  completed  to  rush 
NBC  news  film  of  the  Coronation  across  the  Atlantic  in  a  specially- 
equipped  plane  to  enable  NBC-TV  to  show  motion  pictures  of  the  pomp 
and  ceremony  on  the  same  day  just  several  hours  after  the  actual 
events . 

Key  to  "Today's"  "nearly  simultaneous"  photo  presentations 
is  the  Mufax  visual  photo  recorder,  the  only  such  machine  that  can  be 
attached  directly  to  the  type  of  radio  circuit  used  to  bridge  the 
Atlantic . 

It  is  a  British  machine,  developed  by  Muirhead  and  Company, 
Ltd.,  of  Beckenham,  England,  but  perfection  of  the  photo  reception 
process  in  New  York  was  accomplished  in  a  series  of  experiments  by 
RCA  Communications  and  NBC  specialists,  along  with  experts  on  the 
"Today"  staff,  aiming  specifically  at  the  best  and  fastest  possible 
pictorial  coverage  of  the  Coronation. 

Here  is  how  the  plan  works : 


(more) 
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3  -  Coronation 


At  the  Muirhead  plant  40  miles  from  London,  a  television 
get  has  been  installed  to  receive  the  British  Broadcasting  Corporation 
telecasts  of  the  parade  and  the  Coronation  ceremonies  in  the  Abbey. 

Still  photographs  will  be  taken  of  scenes  on  the  television 
screen  with  a  high-speed  developing  camera.  The  photos  will  be  put 
immediately  on  a  radio -photo  circuit,  leased  for  the  dajr  by  NBC,  and 
transmitted  directly  to  a  facsimile  receiver  on  the  "Today"  set. 

This  receiver,  capable  of  recording  40  photographs  an  hour, 
receives  and  develops  the  photos  immediately,  and  rolls  the  finished 
photo  in  a  position  to  be  picked  up  by  "Today1  cameras  and  flashed 
into  American  homes. 

At  the  television  screen  in  the  Muirhead  plant  in  England 
will  be  Gibson  Parker,  well-known  Bricish  radio  and  television  person¬ 
ality,  who  will  watch  the  ceremonies  while  in  direct  radio  teJ.ephone 
contact  with  the  "Today"  studios  in  New  York. 

By  an  Intricate  coding  system,  Parker  will  be  informed  of 
which  picture  "Today"  is  showing  to  the  public,  so  that  he  can  narrate 
in  detail  the  meaning  of  each  photo,  from  virtually  an  eye-witness 
vantage  point . 

To  insure  viewers  of  complete  picture  coverage  of  the 
occasion,  "Today"  will  supplement  this  new  technique  by  having  also 
available  a  regular  radio-photo  service.  This  will  run  probably  one- 
half  an  hour  behind  the  Mufax  system  because  of  the  necessity  of  devel¬ 
oping  the  photographs  in  New  York  prior  to  showing  them  on  television. 

"Today"  also  will  receive  additional  picture  coverage  through 
its  customary  INP  facsimile  machine,  which  will  be  hooked  up  to  the 
pooled  radio-photo  circuit.  Because  of  the  heavy  traffic  on  this  line, 
it  may  run  as  much  as  a  full  hour  behind  "Today's"  high-speed  technique. 

(more ) 
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4  -  Coronation 


In  addition  to  its  arrangements  for  the  high-speed  trans¬ 
mission  of  still  pictures,  "Today”  will  include  radio  commentary  from 
NBC's  and  BBC's  radio  and  television  network  correspondents  watching 

the  event.  It  will  also  have  available  a  biographical  film  of  Queen 
% 

Elizabeth's  life,  and  film  features  of  British  royalty  on  other 
historic  occasions. 

Persons  responsible  for  arranging  for  this  thorough  "Today" 
coverage  are  Romney  Wheeler,  NBC  London  correspondent  and  Coronation 
producer;  Stephen  Taffler,  head  of  Photo  Coverage,  Ltd,,  of  London, 
who  will  handle  the  photography  at  the  Muirhead  plant;  and  Leonard 
Reeback,  former  head  of  the  London  office  in  INP,  who  will  be  re¬ 
sponsible  for  editorial  content,  and  who  will  also  be  at  Muirhead  along 
with  Gibson  Parker  and  Ed  Newman,  producer  of  the  "Today"  phase  of  the 
Coronation  telecasting.- 

General  Motors  is  sponsoring  the  Coronation  Day  Coverage 
on  NBC  radio  and  TV  networks . 

Major  parts  in  perfecting  the  reception  and  reproduction 
process  in  New  York  were  taken  by  Frank  Goring,  manager  of  program  and 
radio  photo  transmission  service  of  RCA  Communications  and  Matthew 
Rehm,  supervisor  of  facilities;  Davidson  Taylor,  NBC  director  of  Public 
Affairs;  George  McElrath,  NBC  director  of  technical  operations,  Richard 
Pinkham,  producer  of  "Today,"  and  Mike  Zeamer,  a  co-producer  of  "Today." 

- o - 
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wnflw  FILM  DIVISION 


‘WATCH  THE  WORLD'  SERIES  ON  TOPICS  OF  UNIVERSAL  INTEREST 
OFFERED  ON  SYNDICATED  BASIS  BY  NBC  FILM  DIVISION 

WATCH  THE  WORLD,  a  series  of  26  15-minute  programs  covering 
a  vast  variety  of  subjects  of  world -wide  interest,  is  now  available  for 
local  and  regional  sponsorship  on  a  syndicated  basis,  according  to 

Robert  W.  Sarnoff,  vice  president  in  charge  of  the  NBC  Film  Division. 

' 

Each  program  covers  three  individual  topics,  ranging  from 
sports,  travel  and  personalities  to  arts  and  sciences.  Specifically, 
the  viewer  may  visit  the  artist  Grandma  Moses,  learn  how  deep-sea 
divers  are  trained,  watch  the  process  of  stained-glass  making,  learn 
how  synthetic  blood  plasma  is  manufactured,  visit  New  York's  Fulton 
Fish  Market  or  the  Great  Onyx  Cave  in  Kentucky,  and  participate  in  a 
myriad  other  revealing  experiences. 

Don  Goddard,  who  has  narrated  "Portrait  of  a  City"  and  other 
film  series  on  NBC,  will  introduce  and  close  each  of  the  "Watch  the 
World"  programs.  In  addition,  experienced  NBC  reporters  including 
Kenneth  Banghart,  Peter  Roberts,  Bob  Wilson  and  Radcliffe  Hall  will  be 
heard  during  the  series. 

"Watch  the  World"  is  produced  under  supervision  of  George 


Wallach. 
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May  19,  1953 


COLUMBIA  UNIVERSITY  STUDENTS  TO  PREPARE  AND  PRODUCE 
COMPLETE  NETWORK  TV  PROGRAM  ON  NBC  MAY  24 

’The  Road  to  Television'  to  be  Presented 
As  'American  Inventory'  Experiment 


In  an  ambitious  experiment  marking  a  departure  in  the  field 
of  education  for  television,  a  group  of  university  students  will  be 
given  the  chance  to  prepare  and  produce  a  complete  network  telecast  on 
NBC -TV. 

Students  of  Columbia  University's  School  of  General  Studies 
in  courses  given  in  cooperation  with  NBC  will  produce  "The  Road  to 
Television,"  a  historical  drama-document  on  communications,  for  the 
network's  AMERICAN  INVENTORY  program  Sunday ,  May  24  (2  p.m.,  EDT).  The 
program  is  being  prepared  and  produced  as  a  joint  project  of  the  vari¬ 
ous  broadcasting  courses  at  Columbia. 

"The  Road  to  Television"  will  survey,  in  dramatic  montage, 
the  development  of  TV  and  its  forerunners  --  from  Leonardo  da  Vinci, 
with  his  "camera  obscura,"  to  Louis  Daguerre,  Alexander  Graham  Bell, 
Thomas  Edison,  and  Lee  De  Forest. 


(more) 
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2  -  ♦American  Inventory1 


The  script  is  by  four  TV-radio  writing  students:  Joseph  Dach- 
nowitz,  Manuel  Schultz,  Walter  Furley  and  Walter  Sorrell,  The  producer 
will  be  Isador  dicker  and  the  director  Ray  Marsh,  Other  production 
students  are  participating  in  almost  all  phases  of  production  including 
planning,  research,  rights  clearance,  set  design  and  costume  rental. 
Classes  in  acting,  announcing  and  production  will  provide  the  cast. 
Promotion  students  have  developed  promotion  plans;  the  class  in  film 
techniques  has  developed  film  sequences,  including  some  animation;  the 
sound  effects  students  have  worked  out  the  sound  problems, 

Charlotte  Baxter  is  the  set  designer  and  Helen  Klein  produc¬ 
tion  assistant.  Other  student  participants  are  Frank  Area,  W.  Jecker, 
Mary  Purcell,  Charles  Levin,  Sanford  Kaplan,  Harold  Smith,  David  Picken, 
Nanette  Rodney,  Sondra  Stone,  Judy  Legon  and  Albert  Dentz,  All  of  the 
students  in  the  Columbia  classes  will  be  critical  observers  at 
rehearsal . 

William  Hodapp,  executive  producer  of  "American  Inventory," 
who  teaches  the  TV  programming  and  production  class,  will  supervise 
production  for  this  special  telecast,  Edward  King,  NBC  producer  who 
teaches  the  radio  drama  workshop  at  Columbia  University,  and  Lawrence 
Schwab,  Jr.,  the  program’s  regular  director,  will  supervise  direction, 
Erik  Barnouw,  who  is  in  charge  of  courses  in  broadcasting  at  Columbia 
University,  has  supervised  writing  of  the  script.  Other  supervisors 
are  James  Harvey,  who  teaches  the  acting  course;  James  Nelson,  NBC 
manager  of  advertising  and  promotion,  who  teaches  the  TV-radio  promo¬ 
tion  course;  Patrick  Kelly,  head  of  the  NBC  announcing  staff,  who 
teaches  the  announcing  course;  Frederick  G,  Knopf ke,  manager  of  NBC 
Sound  Effects  Division,  who  teaches  the  sound  effects  course;  and 
George  H,  Capsis,  Columbia  University  Press  film  librarian. 

- o - 
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May  19,  1953 


GORDON  MacRAE  AND  GUEST  DOROTHY  WARENSKJOLD  WILL  PRESENT 
MUSICAL  ROMANCES  IN  SUMMER  FORMAT  OF  ’THE  RAILROAD  HOUR’ 

The  Summer  format  of  THE  RAILROAD  HOUR  will  feature 
Dorothy  Warenskjold'  as  guest  star  with  Gordon  MacRae  for  an  l8-week 
period  beginning  Monday,  June  1  (NBC  radio  8  p.m.,  EDT) .  The  two 
vocalists  will  present  musical  romances  based  on  stories  that  run  the 
gamut  from  nostalgia  and  adventure  to  fantasy  and  pathos.  Some  rate 
among  the  world’s  most  famous  literature. 

Sir  James  M.  Barrie’s  "Quality  Street"  will  be  the  open¬ 
ing  Summer  show  on  June  1.  It’s  the  story  of  a  dashing  Englishman, 
Captain  Brown,  and  his  sweetheart,  Phoebe  Throssel,  who  waits  for  him 
while  he  is  away  during  the  Napoleonic  Wars. 

Stories  are  by  well-known  authors,  and  will  be  adapted 
for  radio  by  Lawrence  and  Lee.  As  in  the  Winter  series.  Carmen  Dragon 
will  conduct  the  orchestra  and  Norman  Luboff  will  direct  the  chorus. 

Dorothy  Warenskjold  won  national  attention  in  the  radio, 
concert  and  operatic  fields  during  1948  and  1949  following  her 
operatic  debut  with  the  San  Francisco  Opera  Company. 
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’JUNIOR  OMNIBUS'  TO  BE  PRESENTED  ON  NBC -TV 

BY  TV -RADIO  WORKSHOP  OP  FORD  FOUNDATION 

Noted  Performers  and  Works  of  Eminent  Playwrights 

To  Be  Featured  on  New  Series  for  Young  People 

#  - - X  X - ft 

A  new  television  series  produced  by  the  TV-Radio  Workship  of 

The  Ford  Foundation  will  be  introduced  on  NBC  in  September.  Tenta¬ 
tively  titled  JUNIOR  OMNIBUS,  the  program  in  many  ways  will  parallel 
the  Workshop’s  present  OMNIBUS  and  will  be  seen  Sundays  from  3^30  to 
4  p.m.  (New  York  time).  Plans  call  for  it  to  be  directed  to  the  in¬ 
terest  of  young  people  from  eight  to  16  years  of  age* 

The  announcement  of  the  new  series  was  made  today  by  Robert 
Saudek,  director  of  the  Foundation  Workshop,  and  Charles  C.  Barry,  vice 
president  in  charge  of  Networks  Programs  of  the  National  Broadcasting 
Company. 

The  new  program  is  scheduled  to  be  telecast  for  a  minimum  of 
26  weeks.  It  will  be  available  for  sponsorship  by  two  advertisers. 
Details  as  to  format,  sales  plan  and  production  personnel  will  be  an¬ 
nounced  later. 

JUNIOR  OMNIBUS  will  seek  to  give  its-  youthful  viewers  a  stim¬ 
ulating  look  into  their  own  futures  in  the  worlds  of  science,  sports, 
art,  the  theater,  career  building,  government  and  other  fields.  It 

(more ) 
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"Junior  Omnibus" 


will  utilize  the  contributions  of  well-known  playwrights  and  performers 
and  will  make  use  of  films  in  addition  to  its  "live"  productions. 

In  announcing  the  new  program,  Saudek  added  that  the  original 
OMNIBUS  would  continue  to  include  in  its  programming  pattern  elements 
of  interest  to  young  viewers,  as  the  Workshop  regards  that  program  in 
terms  of  appeal  to  the  family  as  a  whole.  This  program  will  return  to 
the  air  in  the  Pall  on  its  present  network. 


NBC -New  York,  5/20/53 
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AMERICAN  MEDICAL  ASSOCIATION  TELECAST 

IN  JUNE  TO  HIGHLIGHT  MEDICAL  PROGRESS 


yp 

w - v - w 

CHICAGO  --  The  American  Medical  Association  and  Smith,  Kline 
&  French  Laboratories  today  announced  that  their  history -making 
medical  television  programs,  the  MARCH  OF  MEDICINE,  which  have  enabled 
a  nationwide  audience  for  the  first  time  to  enter  an  operating  room, 
delivery  room  and  a  mental  hospital,  will  continue  next  month  with  a 
telecast  from  New  York. 


The  fifth  of  the  "March  of  Medicine"  programs  will  be  tele¬ 
cast  from  the  annual  meeting  of  the  A.M.A.  in  New  York  on  Thursday, 
June  4,  at  8:30  p.m.,  EDT  over  the  coast-to-coast  NBC-TV  network. 

At  the  same  time,  the  A.M.A.  and  Smith,  Kline  &  French,  the 
Philadelphia  pharmaceutical  firm  which  sponsors  the  programs,  dis¬ 
closed  that  plans  are  now  being  made  for  a  series  of  monthly  "March 
of  Medicine"  programs  on  a  nationwide  network  starting  next  Fall. 
These  programs,  showing  the  nation's  doctors  at  work,  will  come  from 
leading  medical  institutions  and  centers  throughout  the  United  States 
where  important  developments  in  medicine  will  be  televised  for  the 
general  public.  Announcement  of  these  programs  will  be  made  as  soon 

as  arrangements  have  been  completed. 

(more ) 
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2  -  A.M.A.  Telecast 


The  telecast  coming  from  the  A.M.A.  sessions  in  New.  York  in 
June  will  mark  the  third  time  that  "The  March  of  Medicine"  has  been 
offered.  These  programs  began  last  June  from  the  A.M.A.  sessions  in 
Chicago  and  continued  in  December  from  the  clinical  sessions  in 
Denver,  Col.  A  pioneering  step  in  television  and  health  education, 
they  aroused  immediate  and  enthusiastic  acclaim  from  doctors  and  the 
general  public  alike. 

Both  A.M.A.  and  SKP  Laboratories  officials  said  the  decision 

to  continue  the  series  of  the  "March  of  Medicine"  was  made  largely 

as  a  result  of  the  enthusiastic  response  to  the  telecasts  in  Chicago 

and  Denver.  Surveys  among  doctors  and  tne  lay  public  showed  that 

both  groups  overwhelmingly  favored  the  expansion  of  medical  education- 

« 

al  programs  on  television. 

On  the  first  "March  of  Medicine"  programs  coming  from 
Chicago  last  June,  scenes  of  a  live  surgical  operation  were  telecast 
for  the  first  time  on  a  coast-to-coast  network.  The  "March  of 
Medicine"  programs  from  Denver  last  December  included  the  televising 
of  scenes  from  a  delivery  room  where  a  child  was  born  by  Caesarean 
section,  plus  scenes  from  a  mental  hospital. 

The  Borden  Company  has  relinquished  its  contract  television 
time  for  its  show,  "Treasury  Men  in  Action,"  in  order  that  SKF  could 
purchase  time  to  bring  the "March  of  Medicine"  telecast  of  the  A.M.A. 
from  New  York. 

- o - 
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CRACK  CREW  WILL  MAN  PAN  AMERICAN  CLIPPER  CHARTERED  BY  NBC 

AS  ’FLYING  LAB’  TO  SPEED  CORONATION  FILMS  FOR  TELECASTING 

# - #  X - 4* 

One  of  the  most  experienced  flight  crews  in  the  service  of 

Pan  American  World  Airways  will  man  the  Super-Six  Clipper  which  NBC 
has  chartered  to  speed  its  Coronation  Day  films  from  London  to  Boston 
on  Tuesday,  June  2,  for  presentation  over  the  vast  NBC-TV  network  that 
same  day. 

The  Pan  Am  crew  will  consist  of  Captain  C.N.  Warren,  Jr., 
pilot;  Captain  Scott  Flower,  co-pilot;  Patrick  R.J.  Reynolds, 
navigator;  and  Edward  C.  Porter,  flight  engineer.  Twenty  of  the  82 
seats  in  the  Clipper  they  will  fly  will  be  removed  to  make  room  for 
installation  of  film  editing  equipment  so  the  NBC’s  Coronation  films 
can  be  edited  and  processed  while  the  giant  plane  streaks  over  the 
Atlantic . 

In  13  years  with  Pan  Am,  Captain  Warren  has  flown  the 
Atlantic  over  300  times  and  has  logged  more  than  11,000  flying  hours. 
In  addition  to  flying  special  charter  and  test  flights,  the  38-year- 
old  Division  Chief  Check  Pilot  has  made  four  "first"  flights  in  the 
past  eight  years.  In  1945  he  was  chief  pilot  on  the  first  scheduled 
flight  to  Leopoldville,  Belgian  Congo.  He  had  conducted  many  survey 
flights  from  Leopoldville  to  Lisbon  before  the  inaugural  flight. 

(more ) 
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’Pan  American  Crew’ 


Captain  Warren  also  was  a  crew  member  on  the  first  scheduled 
flight  of  a  Constellation  L-49  to  Rome  in  1946,  when  Pan  Am  extended 
its  European  service  from  Nice  to  Rome.  In  February  of  1948,  he  was 
chosen  to  command  the  Clipper  Southern  Cross  on  the  first  direct 
flight  from  New  York  to  Johannesburg,  South  Africa.  On  board  were 
20  leading  American  magazine  and  newspaper  publishers.  In  1950  he 
flew  U.S,  observers  to  Milan  to  study  Italian  auto  manufacturing 
methods.  Last  Spring,  Warren  commanded  the  first  trans-Atlantic  . 
flight  of  the  new  Super-Six  Clipper. 

A  native  of  Indianapolis,  Captain  Warren  entered  the  Army 
Air  Force  upon  graduating  from  Butler  University  in  1938.  After 
serving  as  an  instructor,  he  left  the  Air  Force  in  1940  to  join  Pan  Am 
as  a  co-pilot.  Two  years  later  he  became  a  captain,  and  in  two  more 
years  he  was  a  master  pilot,  the  highest  commercial  rating.  In  1951 
Captain  Warren  was  made  chief  check  pilot  of  the  Atlantic  Division 
and  as  such  has  functional  responsibility  for  the  20  check  pilots  (one 
for  each  10  captains)  in  the  division. 

His  co-pilot  on  the  Coronation  Day  flight.  Captain  Scott 
Flower,  has  been  flying  the  international  routes  of  Pan  Am  for  17  years. 
In  that  time  he  has  risen  from  apprentice  pilot  to  assistant  chief 
pilot,  technical,  for  the  Atlantic  Division.  A  native  of  New  Orleans, 
he  studied  engineering  at  Tulane.  Like  Captain  Warren,  he  then 
joined  the  Air  Force.  He  returned  to  inactive  duty  in  1935  and  joined 
Pan  Am  the  following  year.  In  1940  he  flew  the  trans-Atlantic  routes 
aboard  the  old  42-ton  flying  boats.  During  the  war  he  flew  Army 
material  all  over  the  globe  in  C-54’s. 


(more ) 
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3  -  ’Pan  American  Crew* 


Navigator  Reynolds  is  a  man  who  knows  how  to  cross  the  ocean, 
whether  on  it  or  over  it.  He  started  his  travels  in  1929  as  an 
ordinary  seaman  with  the  United  States  Lines  and  advanced  to  the  post 
of  second  officer.  He  made  174  Atlantic  crossings  before  leaving  in 
1941  to  join  Pan  Am  as  a  navigation  instructor.  He  is  now  flight 
operations  assistant  in  charge  of  navigation  for  the  Atlantic  Division. 

After  24  years  of  charting  paths  over  the  sea  and  through 
the  air.  Pan  AmTs  versatile  navigation  expert  has  just  returned  from 
a  scientific  expedition  devoted  to  charting  the  bottom  of  the  Gulf  of 
Mexico.  Given  leave  from  Pan  Am  to  serve  as  chief  navigator  aboard 
the  202-foot  schooner  Verna,  Reynolds  manned  the  charts  for  a  party  of 
scientists  conducting  seismic  refraction  studies  to  determine  the 
ground  structure  of  the  gulf. 

Flight  Engineer  Porter  knows  the  Super-Six  backwards, 
forwards,  inside  and  out.  He  has  tested  them,  taken  them  on  first 
flights,  and  is  now  an  assistant  chief  flight  engineer  in  the  Atlantic 
Division.  He  was  a  crew  member  on  the  first  Super-Six  trans-Atlantic 
flight  from  New  York  to  London  in  April  of  1952.  A  native  Californian, 
Porter  has  logged  8,200  flying  hour3  in  ten  years  with  Pan  Am. 

NBC  chartered  the  Pan  Am  Clipper  as  part  of  its  effort  to 
provide  Americans  with  the  fullest,  fastest  possible  coverage  of  the 
brilliantly  colorful  Coronation.  Once  on  board  the  stripped-down, 
high  speed  Clipper,  the  NBC  films  will  be  sped  to  the  U.S.  by  a  hand¬ 
picked  crew  comprised  of  some  of  the  most  able  men  to  be  found  in 
aviation. 


NBC -New  York,  5/20/53 
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TV'S  TOP-RATED  NEWS  PROGRAM,  'CAMEL  NEWS  CARAVAN, ' 
RENEWED  ON  NBC  BY  R.J.  REYNOLDS  TOBACCO  COMPANY 


The  CAMEL  NEWS  CARAVAN,  television's  top-rated  daily  news 
program,  has  been  renewed  for  27  weeks  beginning  June  29  on  NBC -TV  by 
the  R.J,  Reynolds  Tobacco  Company,  makers  of  Camel  Cigarettes. 

The  quarter-hour  of  bulletin  world  news,  with  John  Cameron 
Swayze  as  commentator,  is  seen  and  heard  Mondays  through  Fridays  at 
7:^5  p.m.,  EDT.  The  renewal  business  was  placed  by  the  William  Esty 
Co . ,  Inc . ,  of  New  York . 

Started  as  the  "Camel  Newsreel  Theatre"  on  Feb.  1 6,  19^8, 
the  highly  rated  "Caravan"  has  been  on  continuously  since  then  and  has 
grown  in  popularity  and  scope  year  by  year.  Originally  a  newsreel 
shown  on  television,  the  "Camel  News  Caravan"  now  projects  "today’s 
news  today"  by  means  of  live  video  pickups  in  cities  across  the  coun¬ 
try,  animated  charts  and  graphs,  studio  commentators  and  interviews  in 
New  York,  Washington,  Hollywood,  Cleveland,  Philadelphia,  Boston  and 

i 

Chicago,  as  well  as  exclusive  films  from  scores  of  cameramen  stationed 
around  the  free  world. 

No  expense  is  spared,  no  obstacle  is  too  great  to  be  over¬ 
come  by  the  youthful  staff  of  newsmen  and  production  personnel  who 

(more ) 
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'Camel  News  Caravan' 


cover  the  world  for  "Camel  News  Caravan."  Aptly  described  as  "tele¬ 
vision's  major  step  in  adapting  the  tools  of  a  new  medium  to  the  age- 
old  job  of  reporting  the  news,"  the  program  has  consistently  pioneered 
new  methods  of  picturing  the  news. 

A  few  months  ago,  for  example,  a  private  television  system 
spanning  the  five  miles  between  Radio  City,  New  York,  and  the  NBC -TV 
newsfilm  operations  at  106th  Street  was  put  into  operation  to  speed 
production  of  the  program  and  allow  last-minute  picture  reports  to 
appear  on  the  nation's  screens. 

The  highest -rated  television  news  program  on  any  network, 
the  "Camel  News  Caravan"  is  favored  two  to  one  by  audiences  over  com¬ 
peting  shows.  Here  are  just  a  few  of  the  outstanding  stories  the  pro¬ 
gram  has  brought  its  viewers  within  the  past  few  months: 

Exclusive  films  of  Hitler's  sister,  now  living 
in  a  small  village  in  the  Bavarian  Alps.  Hidden 
among  some  trees,  Joe  Oexle,  NBC  cameraman,  filmed 
her  with  a  27-inch  lens  as  she  strolled  through  the 
village.  She  was  unaware  she  was  being  photographed. 

The  plea  made  by  William  Herrin,  imprisoned 
killer,  for  a  murderer -at -large  in  Chicago  to  give 
himself  up. 

A  jail  interview  with  Fred  E.  McManus,  18-year- 
old  Marine  charged  with  killing  five  people  in  a 
rampage  in  four  states. 

John  Cameron  Swayze,  "Camel  News  Caravan"  commentator,  has 
won  numerous  national  and  regional  citations  for  the  excellence  of  his 
video  news  reporting.  Behind  the  scenes,  the  men  responsible  for  the 
program  are  Francis  McCall,  producer;  Ralph  Peterson,  director^  and 
Reuven  Frank,  writer.  - o - 
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NBC  TRADE  NEWS 


SECOND  ’KATE  SMITH  WEEK’  OBSERVED  MAY  21-27  WITH  MORE 
THAN  5,000  INDEPENDENT  GROCERS  COOPERATING  IN  CAMPAIGN 

Beginning  Thursday,  May  21,  and  continuing  through  Wednesday, 
May  27,  the  more  than  5,000  Independent  Grocers  Alliance  stores  in  the 
United  States  and  Canada  will  celebrate  the  second  "Kate  Smith  Week, " 
Fred  N.  Dodge,  NBC  director  of  Merchandising,  announced  today. 

Don  Grimes,  president  of  the  IGA,  will  inaugurate  the 
comprehensive  merchandising  effort  when  he  appears  on  NBC’s  network 
TV  program,  "The  Kate  Smith  Hour, "  on  Thursday  afternoon  to  present 
plaques  to  both  Kate  and  Ted  Collins  in  recognition  of  their  services 
to  the  American  public  and  the  American  grocer. 

The  week-long  promotion  will  include  advertisements  in  1,9S7 
newspapers  in  the  U.S.  and  Canada,  featuring  a  picture  of  Kate  Smith 
and  mentioning  the  program  and  the  network;  a  full-page  advertisement 
in  American  Family  magazine,  calling  readers’  attention  to  the  program 
and  "Kate  Smith  Week"  in  the  IGA  stores;  35,000  posters,  which  will 
cover  all  IGA  retail  outlets  in  the  U.S.  and  Canada; "shelf-talkers"  and 
stack  cards  of  a  similar  quantity  for  use  inside  the  stores,  and  a 
feature  article  in  the  "Grocergram, "  the  IGA  house  organ,  mailed 
monthly  to  11,000  retailers. 

The  first  "Kate  Smith  Week"  ran  from  February  26  through 
March  5,  in  cooperating  stores  in  60  cities  across  the  country.  Its 
great  success  prompted  the  inauguration  of  this  second  venture. 

"The  Kate  Smith  Hour"  is  seen  each  weekday  from  4:00  to 
5:00  p.m.,  EDT,  over  the  NBC  Television  Network. 

- o - 
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NBC  TRADE  NEWS 


THREE  NEW  TV  AFFILIATES  ANNOUNCED  BY  NBC 

The  affiliation  of  three  new  television 
stations  with  the  National  Broadcasting  Company 
was  announced  today  by  Harry  Bannister,  vice  pres¬ 
ident  in  charge  of  Station  Relations. 

WCSC,  Charleston,  S.C.,  expects  to  go  on 
the  air  on  or  about  June  15,  1953  .>  operating  on 
Channel  5.  It  is  owned  by  WCSC,  Inc. 

KCSJ-TV,  Pueblo,  Colo.,  owned  by  the 
Star  Broadcasting  Company,  Inc.,  will  operate  on 
Channel  5j  beginning  on  or  about  June  1,  1953* 

WETV,  Macon,  Ga.,  will  operate  on  UHF 
Channel  47  starting  on  or  about  August  1,  1953. 

It  is  owned  by  the  Macon  Television  Company. 
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NBC  TRADE  NEWS 


PRANK  CLEAVER  IS  APPOINTED  TV  PROGRAM  DIRECTOR 
OP  NBC'S  WEST  COAST  PROGRAMS 

Appointment  of  Prank  Cleaver  as  television  program  director 
of  NBC's  West  Coast  programs  was  announced  today  by  Charles  C.  Barry, 
vice  president  in  charge  of  Networks  Programs. 

Effective  immediately,  the  appointment  gives  Cleaver  super¬ 
vision  of  both  the  administrative  and  creative  aspects  of  NBC's  current 
and  future  West  Coast  TV  programming. 

Cleaver's  wide  experience  in  the  administrative  and  creative 
areas  of  the  motion  picture  business  fit  him  well  for  his  new  position. 
His  background  includes  service  as  assistant  story  editor  at  Columbia 
Pictures  for  several  years  before  joining  Paramount  in  1945  as  adminis¬ 
trative  assistant  to  Henry  Ginsberg.  In  the  latter  capacity.  Cleaver 
worked  on  special  story  material  for  such  top  stars  as  Bing  Crosby,  Bob 
Hope  and  Betty  Hutton.  He  screened  material  for  producers  and  negoti¬ 
ated  contracts  for  such  material,  in  addition  to  serving  as  story  edi¬ 
tor,  and  was  charged  with  the  supervision  and  hiring  of  writers  as 
scenario  editor. 

Cleaver  worked  closely  with  top-flight  producers,  and  also  was 
a  member  of  the  executive  board  of  the  studio,  concerned  with  all  the 
general  problems  of  motion  picture  production.  In  1951#  Cleaver  left 
Paramount  to  join  Universal,  where  he  produced  two  pictures,  "Bend  of 
the  River"  with  Jimmy  Stewart,  and  "World  in  His  Arms"  with  Gregory 
Peck. 

- o - 
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TRADE  NEWS 


May  21,  1953 

ACHIEVEMENTS  OF  NBC  MERCHANDISING  PLAN  OUTLINED 
IN  SOUND  SLIDE  COLOR  FILM  SHOWN  TO  PRESS  IN  N.Y. 

Presentation  Cites  Specific  Campaigns  And  Successful 

Results;  Agency  and  Sponsor  Guests  Affirm  Summary 

The  notable  achievements  of  NBC’s  nationwide  Merchandising 
Department  were  made  public  today.  May  21,  in  a  special  press 
showing  in  New  York  City  of  a  film  presentation  on  the  subject* 

Introduced  by  Fred  N.  Dodge,  director  of  NBC  Merchandising, 
the  20-minute  animatic  sound-slide  color  film  graphically  demonstrates 
the  organization  and  workings  of  the  network  service,  citing  specific 
merchandising  campaigns  undertaken  and  successfully  completed  by  the 
department  for  NBC  advertisers. 

Recognizing  the  growing  stature  of  merchandising  among 
major  advertisers,  NBC,  on  Jan.  1,  1952,  embarked  on  a  program  of 
building  the  finest  and  most  comprehensive  merchandising  service 
possible . 

Only  a  network,  the  film  explains,  has  the  means  at  hand  to 
build  a  truly  effective  merchandising  service,  because  it  has  the 
facilities  of  its  affiliated  stations  to  establish  local  merchandising 
operations  in  all  the  key  markets.  And  as  of  today,  NBC’s  national, 
integrated  merchandising  service  includes  the  cooperation  of  182  NBC 

(more ) 
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2  -  Merchandising 


Radio  Network  affiliates  and  65  NBC  Television  stations,  proof  of  the 
effectiveness  of  the  department  in  winning  local  station  support  and 
assistance.  In  addition,  most  of  the  other  NBC  radio  and  TV  affiliates 
who  have  not  yet  begun  merchandising  operations  have  definite  plans 
under  way  to  do  so. 

The  nation  has  been  zoned  into  12  NBC  Merchandising  Districts, 
the  film  points  out,  with  experienced  men  with  wide  backgrounds  of 
merchandising  and  sales  as  district  supervisors  in  each.  They  are 
qualified  merchandising  consultants,  working  with  the  trade,  training 
advertiser  salesmen  in  the  techniques  of  present-day  merchandising  and 
making  demonstration  calls.  They  contact  key  retailers  and  wholesalers 
in  the  interests  of  NBC  advertisers,  work  with  NBC  stations  in 
developing  cooperation  at  the  local  level,  and  secure  factual  evidence 
of  performance  for  reports  to  NBC  sponsors.  In  addition,  they 
constantly  call  on  leading  advertisers1  branch  offices  with  new  and 
informative  material  concerning  radio  and  TV. 

NBC  aids  and  services  to  local  stations  include  monthly 
mailing  pieces  for  both  the  food  and  drug  fields  at  a  lower  price  than 
the  stations  themselves  could  obtain,  plus  special  colorful  display 
pieces  with  station  call  letters  or  channel  number  for  use  at  points- 
of-sale.  A  merchandising  memo,  reporting  the  latest  trends  in  the 
field,  and  explaining  how  the  stations  can  best  use  this  information 
to  advantage,  is  also  supplied  affiliates  each  month. 

As  examples  of  specific  successful  NBC  merchandising 
campaigns,  tailor-made  to  suit  the  needs  of  the  sponsor  in  each 
instance,  the  film  cites  work  done  for  the  Philco  Corporation  in 
connection  with  its  sponsorship  of  NBC's  national  political  conventions 

(more ) 
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3  -  Merchandising 


and  Presidential  election  coverage  in  1952;  the  winning  of  new  display 
prominence  in  super-markets  for  Campbell  Soups;  assistance  to  Phillips 
Toothpaste  in  super-markets;  trade  contacts  for  Hazel  Bishop  Lipstick; 
cooperation  with  seven  General  Motor’s  divisions  in  connection  with 
GM  sponsorship  of  the  NCAA  football  game  telecasts  last  season;  re- 
inddctrination  of  RCA  Victor  distributor  sales  forces  on  the  value  of 
the  RCA  Victor  trade  mark  and  the  power  of  its  advertising,  and  work 
done  for  other  NBC  sponsors  such  as  Scott  Paper,  Armour,  Colgate, 
General  Foods,  and  Philip  Morris.  A  total  of  83  NBC  clients  have 
utilized  the  network’s  merchandising  services  to  date. 

Documentation  of  devices  and  plans  used  successfully  to 
build  retailer  acceptance  of  radio  and  television  sales  effectiveness 
is  also  contained  in  the  film,  which  outlines  special  store  tieups 
with  NBC  stations  and  programs.  In  this  area  are  mentioned  the  joint 
operation  of  the  35  Atlanta  Colonial  super-markets  with  NBC  affiliate 
WSB  in  promoting  27  NBC-advertised  products,  Kate  Smith  Week,  adapting 
the  store-wide  promotion  technique  to  merchandising  for  multi-sponsored 
programs,  and  the  use  of  special  display  and  mailing  material  by 
sponsors  of  "Today." 

In  conclusion,  the  presentation  highlights  NBC’s  awareness 
of  the  need  for  close  attention  to  the  ever-growing  importance  of 
merchandising  and  the  new  techniques  being  evolved,  in  order  to  main¬ 
tain  its  current  position  in  the  forefront  of  the  field,  and  to  build 

even  greater  consumer  acceptance  of  NBC-advertised  products. 

Affirmation  of  the  effective  results  of  NBC  Merchandising 

efforts  from  both  the  agency  and  sponsor  viewpoints  was  offered  by 
guest  speakers  Clem  Hathaway,  vice  president,  Sullivan,  Stauffer, 
Colwell  &  Bayles,  Inc.,  and  Norman  Jay,  vice  president.  Hazel  Bishop, 
Inc . 

- o - 
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TRADE  NEWS 


May  19,  1953 

f - - — - - - - f 

TONY  MARTIN  TO  HEAD  OWN  MUSICAL  SHOW 

DURING  SUMMER  ON  NBC  RADIO  NETWORK 

Radio  Corporation  of  America  to  Sponsor  Series 
^  - 

Tony  Martin,  noted  singer  and  RCA  Victor  recording  artist, 
will  be  heard  in  his  own  program  on  the  NBC  radio  network  this  Summer 
each  Sunday  evening  beginning  July  5,  8:00-8:30  p.m.,  EDT,  under 
sponsorship  of  the  Radio  Corporation  of  America. 

Martin's  show,  as  yet  untitled,  will  replace  the  PHIL  HARRIS- 
ALICE  FAYE  SHOW,  while  the  cast  is  on  vacation.  The  last  Harris  -  Faye 
program  of  the  season  will  be  June  28.  The  series  will  return  in  the 
Fall. 

Martin,  currently  appearing  at  the  Chez  Paree  in  Chicago,  is 
also  starred  in  two  Paramount  pictures  being  seen  across  the  country: 
"Here  Come  the  Girls,"  with  Bob  Hope  and  Rosemary  Clooney  (both  also 
NBC  stars),  and  "Easy  to  Love,"  with  Esther  Williams. 

The  format  of  Martin's  new  show  will  be  musical,  with  the 
genial  singer  playing  host  to  other  RCA  Victor  recording  artists  and 

playing  their  music  and  songs  as  recorded  by  RCA  Victor. 

Martin  has  headlined  and  made  numerous  guest  appearances  on 
many  NBC  radio  and  TV  shows,  including  the  "Colgate  Comedy  Hour"  and 
"Texaco  Star  Theatre." 
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NBC  television  and  radio  •  June  1953 


SIR  RALPH  RICHARDSON  TO  NARRATE  FIRST  FILMS  OF  14TH  CENTURY 
ROYAL  BOOK  FOR  SPECIAL  NBC  CORONATION  PROGRAM  JUNE  2 

Sir  Ralph  Richardson*  the  distinguished  British  actor*  will 
narrate  special  films  which  will  be  integrated  as  part  of  the  90- 
minute  television  program  of  Coronation  highlights  to  be  presented  on 
NBC-TV  Tuesday*  June  2,  from  10:30  p.m.  until  midnight*  EDT . 

Specifically*  Sir  Ralph  will  narrate  films  which  NBC  made 
in  Westminster  Abbey  of  the  600-year-old  "Liber  Regalis"  (royal  book)* 
a  Fourteenth  Century  manuscript  on  which  the  whole  Coronation  ceremony 
is  based.  No  films  of  it  have  ever  been  made  before.  Permission  to 
film  it  was  extended  to  NBC  by  Dr.  Lawrence  Tanner*  keeper  of  historic 
records  at  Westminster  Abbey. 

Lavishly  illustrated*  the  handwritten  Latin  manuscript  con¬ 
tains  the  ancient  ritual  of  the  Coronation.  It  was  carried  by  Queen 
Elizabeth  I  at  her  Coronation  in  1559  and  by  every  sovereign  before 
her  back  to  Henry  IV.  An  NBC  film  crew  shot  these  exclusive  films 
just  a  few  days  ago.  The  hands  holding  the  ancient  book  in  the 
pictures*  incidentally,  are  those  of  Romney  Wheeler,  NBC's  London 
bureau  chief . 

This  program  will  feature  the  late  films  of  the  brilliantly 
colorful  Coronation  of  Queen  Elizabeth  II.  These  will  be  sped  across 
the  Atlantic*  non-stop  from  London  to  Boston,  in  a  specially  converted 

(more) 
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Pan  American  Super-Six  Clipper.  This  program,  as  well  as  an  earlier 
one  scheduled  from  6-7  p.m.,  EDT,  will  originate  from  the  adminis¬ 
tration  building  at  Boston's  Logan  Airport. 

Sir  Ralph  Richardson  is  particularly  qualified  by  birth, 
profession  and  position  to  speak  for  many  millions  of  British  subjects 
the  world  over  whose  emotions  will  be  stirred  by  the  Coronation  of 
Queen  Elizabeth  II. 

Sir  Ralph,  who  this  year  was  honored  by  the  New  York  Film 
Critics  for  his  performance  in  the  British  motion  picture,  "Breaking 
the  Sound  Barrier,"  also  has  recently  appeared  in  such  outstanding 
films  as  "Fallen  Idol,"  "Outcast  of  the  Islands"  and  "The  Heiress." 

He  began  his  legitimate  stage  career  in  1921,  playing  in 
"The  Merchant  of  Venice."  He  later  became  a  member  of  the  famous 
Old  Vic  Repertory  Company.  He  was  knighted  in  1947  by  the  late  King 
George  VI  for  his  distinguished  contribution  to  the  theatre. 
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NBC -TV  NEWS 


NBC  PARIS  CHIEF  BOURGHOLTZER  HONORED  BY  HEADLINERS  1  CLUB: 

BOB  CONSIDINE  CITED  FOR  COLUMN;  NETWORK  FOR  CAMPAIGN  JOB 

# - #  K - K 

FOR  RELEASE  SATURDAY  A.M.,  MAY  23 

Frank  Bourgholtzer,  who  last  month  was  named  NBC's  chief  Paris 
correspondent  after  five  years  of  covering  the  White  House,  has  been 
honored  by  the  National  Headliners  1  Club  for  "consistently  outstanding 
network  news  broadcasting." 

The  Headliners'  Awards,  made  annually  since  1935^  this  year 
were  presented  in  Atlantic  City  on  May  22. 

Bourgholtzer  became  NBC's  White  House  correspondent  a  year 
after  joining  the  network  in  1946.  One  of  his  many  noted  accomplish¬ 
ments  was  persuading  former  President  Truman  to  play  the  gold  piano 
in  the  East  Room  during  a  televised  tour  of  the  White  House.  A  native 
of  New  York,  Bourgholtzer  is  33>  married,  and  has  a  four-year-old  son. 

Among  other  winners  of  Headliners'  Awards  was  NBC  commenta¬ 
tor  Bob  Considine,  whose  television  program  of  interviews  and  commen¬ 
tary  is  seen  on  NBC-TV  each  Tuesday  at  10:45  p.m.,  EDT.  Considine, 
whose  syndicated  "On  the  Line"  column  appears  in  hundreds  of  news¬ 
papers,  was  honored  for  his  "consistently  outstanding  feature  column." 

NBC  was  one  of  several  networks  which  received  a  joint  award 
for  "outstanding  coverage  of  a  news  event"  in  their  telecasts  of  the 
two  political  conventions  in  Chicago  last  year. 

- o - 
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NBC  TRADE  NEWS 


JULES  HERBUVEAUX,  NBC  CHICAGO  ASSISTANT  GENERAL  MANAGER, 
NAMED  'MAN  OF  ACHIEVEMENT  IN  TV'  BY  CHICAGO  UNLIMITED 


Jules  Herbuveaux,  assistant  general  manager  of  NBC's  stations 
WNBQ.and  WMAQ  in  Chicago,  received  the  1953  award  of  Chicago  Un¬ 
limited  as  "man  of  achievement  in  the  field  of  television"  during  a 
special  Chicago  program  yesterday  (Wednesday,  May  20) . 

The  citation,  presented  by  Joseph  Seifurth,  executive  di¬ 
rector  of  Chicago  Unlimited,  an  organization  of  Chicago  television 
personnel,  was  given  at  the  May  luncheon  meeting  of  the  Chicago  Tele¬ 
vision  Council.  The  scroll  reads:  "To  Jules  Herbuveaux,  the  1953  man 
of  achievement  in  the  field  of  television,  presented  by  Chicago  Un¬ 
limited,  May  20,  1953."  The  scroll  was  signed  by  Robert  F.  Hurleigh, 
chairman  of  the  board  of  the  organization,  and  by  Seifurth. 

The  ceremony  for  Herbuveaux  was  opened  by  Herbie  Mintz, 
raconteur,  giving  a  review  of  the  NBC  executives 's  early  life  and 
mentioning  some  of  the  national  events  which  occurred  during  those 
years . 

This  was  followed  by  playing  of  the  first  record  ever  made 
by  Herbuveaux  --  a  former  orchestra  leader  --  "Looking  at  the  World 
Through  Rose-Colored  Glasses."  Then  the  original  band  members  ap¬ 
peared,  to  play  the  same  song,  with  special  words  written  for 
Herbuveaux. 

Ransom  Sherman,  former  "Club  Matinee"  emcee,  was  heard  in  a 
recorded  parody  of  "This  Is  Your  Life,"  bringing  the  voices  of  singer 
Johnny  Johnston,  "Breakfast  Club's"  Don  McNeill,  composer  Dave  Rose, 


(more) 
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2  -  Jules  Herbuveaux 


cellist  Ennio  Bolognini*  orchestra  conductor  Percy  Faith*  Willard 
Waterman  of  "Great  Gildersleeve"  fame*  and  announcer  Charlie  Lyon. 

Tapes  made  by  Dave  Garroway  and  Garry  Moore  --  former  Chi¬ 
cagoans  --  were  heard,  in  which  they  told  about  being  hired  by 
Herbuveaux  in  1939*  Academy  award  winner  Mercedes  McCambridge  offered 
a  tribute  to  the  man  who  first  put  her  on  her  way  to  fame  via  the 
radio  route. 

Herbuveaux  was  one  of  the  pioneer  musicians  in  Chicago  radio 
circles.  He  joined  the  NBC  Chicago  staff  in  1931  as  music  director, 
later  becoming  radio  production  director*  production  manager*  program 
manager  and  director  of  TV  operations.  He  was  appointed  assistant 
general  manager  of  the  NBC-Chicago  operation  in  January  1953. 

Production  and  narration  of  the  Herbuveaux  feature  was  by 
Walter  Schwimmer*  head  of  Walter  Schwimmer  productions. 
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May  22,  1953 

COLGATE-PALMOLIVE - PEET  RENEWAL  OP  ’COMEDY  HOUR' 
HIGHLIGHTS  NBC-TV  TOTAL  OF  $14,000,000 
SALES  IN  10  DAYS  FOR  FALL  SEASON 


With  the  announcement  of  the  Colgate -Palmolive-Peet  Co. 
continued  sponsorship  of  the  top-rated  COLGATE  COMEDY  HOUR  on  NBC-TV 
for  the  1953-54  season,  the  NBC  television  network,  within  the  short 
span  of  10  days,  has  signed  a  total  of  over  $14,000,000  in  annual  gross 
billings  for  the  Fall  broadcast  season. 

Following  Summer  vacation,  the  "Colgate  Comedy  Hour"  will  re¬ 
sume  its  weekly  telecasts  on  Sunday,  Oct.  4  (8-9  p.m.,  EST),  with  an 
all-star  roster,  including  Eddie  Cantor,  Martin  and  Lewis,  Donald 
O'Connor,  Abbott  and  Costello,  and  Jimmy  Durante.  Durante  is  new  to 
the  "Colgate  Comedy  Hour”  lineup,  having  been  one  of  the  stars  of  the 
ALL  STAR  REVUE  during  past  seasons.  The  stars  will  be  seen  in 
rotation  during  the  35  "Colgate  Comedy  Hour"  programs  next  season. 

The  other  three  sales  making  up  the  more  than  $14,000,000 
billings  include: 


(more) 
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2  -  TV  Sales 


Sponsorship  for  the  second  consecutive  year  on  NBC -TV  of 
the  Saturday  afternoon  schedule  of  NCAA  collegiate  football  games  by 
General  Motors,  effective  Sept.  19,  through  the  Kudner  Agency,  Inc. 

Sale  of  A  LETTER  TO  LORETTA,  a  new  telefilm  drama  series 
starring  Loretta  Young,  to  the  Procter  &  Gamble  Co.,  to  start  Sunday, 
Aug.  30  (10:00-10:30  p.m.,  EDT) ,  through  Benton  &  Bowles,  Inc.; 

Resumption  of  THE  LIFE  OF  RILEY  (Fridays,  8:30-9  p.m.,  EDT) 
by  the  Gulf  Oil  Corp . ,  effective  Oct.  2,  through  Young  &  Rubicam,  Inc. 

Other  sales  for  the  1953-^  season  will  be  announced  by  NBC 
next  week. 
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TRADE  NEWS 


May  22,  1953 

KPTV  (PORTLAND,  ORE.),  WORLD'S  FIRST  UHF  TV  STATION, 

SIGNS  FULL-TERM  BASIC  AFFILIATION  CONTRACT  WITH  NBC 

Television  Station  KPTV,  Portland,  Ore.,  the  world’s  first 
commercial  ultra  high  frequency  television  station,  has  signed  a  full- 
term  basic  affiliation  contract  with  the  National  Broadcasting  Company. 

The  contract  was  signed  May  21  by  Herbert  Mayer,  president 
of  the  Empire  Coil  Company,  owner  and  operator  of  the  station,  and 
Harry  Bannister,  vice  president  in  charge  of  station  relations  for  NBC. 

KPTV  went  on  the  air  midnight  Sept.  18,  1952,  only  60  hours 
after  its  transmitter  and  tower  had  been  transported  across  the  country 
from  Bridgeport,  Conn.,  a  feat  which  startled  the  normally  fast-moving 
television  industry.  One  of  television's  newest  pioneers,  Mayer  has 
created  great  excitement  in  the  industry  by  the  speed  with  which  he 
brought  television  to  Portland. 

Mayer  received  the  construction  grant  for  the  Portland 
station  July  11,  1952,  upon  the  lifting  of  the  freeze.  Within  a  few 
weeks  he  bought  the  RCA  experimental  UHF  station  at  Bridgeport,  Conn., 
where  RCA  and  NBC  had  conducted  tests  to  further  the  development  of  UHF, 

(more ) 
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2  -  KPTV 


On  Aug.  25  ground  was  broken  in  Portland,  and  on  the  same  date  dis¬ 
mantling  of  the  experimental  station  in  Bridgeport  was  commenced  and 
thereupon  shipped,  tower  and  all,  by  trucks  and  fast  freight  across 
the  country. 

Crews  working  around  the  clock  completed  the  transmitter 
building  by  Sept.15.  The  250-foot  tower  was  put  in  place  in  a  little 
more  than  two  days  after  its  arrival  Sept. 9*  By  Sept.  11  the  antenna 
was  secure  atop  the  tower  and  at  midnight,  Sept.l8  the  first  signal 
went  out  from  KPTV,  bringing  the  first  television  to  Portland. 

"We  are  delighted  to  welcome  Station  KPTV  and  its 
president,  Mr.  Mayer,  to  NBC,"  said  Bannister.  "Mr.  Mayer  is  a 
pioneer  in  television  and  one  of  its  most  enthusiastic  and  aggressive 
pioneers.  The  fine  service  which  he  has  provided  for  the  people  of 
Portland  has  already  brought  that  thriving,  growing  community  a  set 
circulation  of  100,000  which  is  still  growing. 

"By  welcoming  KPTV  as  an  NBC  affiliate  we  are  in  a  concrete 
manner  demonstrating  our  faith  in  the  ability  of  UHF  broadcasting  to 
be  of  great  service  to  the  people.  RCA  has  pioneered  in  the  develop¬ 
ment  of  UHF  with  NBC’s  cooperation  and  for  this  reason  it  is  fitting 
that  the  pioneers  in  UHF  broadcasting  should  join  hands  with  the 
world’s  pioneer  UHF  television  station." 

Mayer  made  the  following  statement: 

"This  is  an  occasion  of  great  satisfaction  and  pleasure  to 
the  staff  of  KPTV.  It  has  been  the  earnest  desire  of  all  of  us  since 
we  first  commenced  the  construction  of  our  station,  aided  immeasurably 
as  we  were  by  the  splendid  cooperation  and  guiding  help  of  NBC  and  RCA, 
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3  -  KPTV 


to  enter  into  a  basic  full  term  affiliation  with  that  great  network. 
The  outstanding  NBC  programs  which  we  have  been  able  to  televise 
have  provided  many  hours  of  happiness  and  entertainment  to  our 
enthusiastic  television  audience  in  Portland. 

"NBC’s  significant  decision  to  enter  into  this  affiliation 
fulfills  a  faith  which  I  have  long  held  in  the  fine  character  of  the 
service  which  UHF  will  provide  to  Portlanders  and  to  the  American 
public  generally  in  the  years  that  lie  ahead. 

"The  clear  and  excellent  signal  of  KPTV,  coupled  with  the 
splendid  performance  of  the  station  itself,  have  resulted  in  this  basl 
affiliation,  which  I  believe  will  prove  to  be  an  important  milestone 
in  the  advancement  of  UHF." 
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TH  E  CD  a  R  a  N  AT  I  O  N 


NBC  television  and  radio  •  June  1953 


200  NBC  SPECIALISTS  --  50  IN  LONDON  --  SUPPLEMENTED  BY  MOST 
MODERN  EQUIPMENT,  WILL  BRING  CORONATION  EVENTS  TO  U.S.A. 


One  of  the  most  festive  and  dramatic  events  of  this  century 
--  the  Coronation  on  June  2  of  Queen  Elizabeth  II  of  Great  Britain 
--  will  be  covered  in  equally  spectacular  and  dramatic  manner  by  the 
National  Broadcasting  Company. 

Utilizing  the  talents  of  the  top  news  and  special  events 
commentators  of  radio  and  TV,  the  skills  of  close  to  200  behind-the- 
scenes  workers,  plus  the  speed  of  the  fastest  aircraft  available,  NBC 
expects  to  be  first  and  most  complete  with  its  Coronation  coverage. 

Here  is  what  the  millions  of  NBC-TV  viewers  may  expect  to 
see  on  Coronation  Day: 

At  5:30  a.m.,  EDT,  "Today,"  NBC-TV  news  and  special  events 
program,  will  go  on  the  air  to  bring  the  country  the  first  photo¬ 
graphs  of  the  Coronation.  By  means  of  a  newly  developed  facsimile 
receiver,  called  Mufax,  never  before  used  on  television,  NBC-TV  will 
be  able  to  telecast  still  photographs  of  Coronation  activities  within 
three  to  five  minutes  after  they  take  place.  Gibson  Parker,  well 
known  British  commentator,  will  provide  a  special  narration  from 
England . 

(more) 
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2  -  Coronation 


As  early  in  the  afternoon  as  NBC-TV's  Coronation  films  arrive 
by  fastest  available  plane  from  London,  they  will  be  put  on  the  network. 

From  10:30  p.m.  until  midnight  EDT,  NBC -TV  will  present 
another,  more  complete  filmed  review  of  the  Coronation. 

NBC  radio  will  be  on  the  air  from  5:15  a.m.  until  7 : 45  a.m., 
EDT  with  an  on-the-scene,  "live"  broadcast  of  the  historic  event.  A 
second,  direct  report  will  be  broadcast  from  12:15-12:45  p.m.,  EDT, 
and  Queen  Elizabeth's  Coronation  Day  address  to  her  subjects  will  be 
broadcast  from  3:45-4:15  p.m.,  EDT. 

NBC's  radio  and  television  Coronation  coverage  will  be 
sponsored  by  General  Motors.  The  actual  crowning,  a  religious  ceremony 
inside  Westminster  Abbey,  will  be  telecast  and  broadcast  as  a  public 
service . 

Some  of  NBC's  plans  for  TV  transmission  of  its  Coronation 
films  to  American  audiences  are  still  "top-secret"  and  will  remain  so 
until  Coronation  Day.  Here,  however,  are  available  details  of  how 
the  network  will  bring  its  viewers  the  fastest  and  fullest  story  of 
the  event: 

About  200  persons,  including  50  who  will  be  in  England  on 
Coronation  Day,  have  been  working  for  many  months  on  the  project  for 
NBC.  These  include  commentators,  engineers,  executives,  cameramen 
and  production  workers . 

The  staff  of  top  NBC  commentators  in  London  will  include 
Morgan  Beatty,  George  Hicks,  Henry  Cassidy,  Merrill  Mueller  and  Ray 
Henle.  Beatty,  who  is  commentator  on  the  top-rated  radio  news  program, 
"News  of  the  World,"  will  be  located  at  the  New  Colonial  Office 
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3  -  Coronation 


Building;  Hicks,  veteran  special  events  reporter,  will  be  at  Bucking¬ 
ham  Palace;  Mueller,  NBC's  London  bureau  chief  from  1946  to  1950,  and 
Henle,  who  will  be  on  the  scene  in  connection  with  his  news  program, 
"Three  Star  Extra,"  will  be  at  Trafalgar  Square;  and  Cassidy,  former 
chief  of  NBC's  Paris  bureau,  will  be  in  Westminster  Abbey. 

Behind  the  scenes  will  be  the  NBC  engineers,  technicians, 
cameramen  and  production  men,  the  men  who  have  worked  for  more  than  a 
year  planning  the  Coronation  coverage,  designing  new  equipment,  and 
insuring  that  NBC  will  have  camera  or  commentator  positions  at  vantage 
points  along  the  route  of  the  colorful  procession  to  and  from  West¬ 
minster  Abbey. 

At  an  airport  near  London,  NBC -TV  will  have  special  kine- 
scopic  equipment  to  make  instantaneous  television  recordings  of  the 
BBC's  telecast  of  the  rites  within  Westminster  Abbey.  The  British 
Broadcasting  Corporation  is  the  only  organization  permitted  to  tele¬ 
vise  the  ancient  and  solemn  ceremony  in  the  Abbey. 

To  insure  that  these  kinescopes,  as  well  as  NBC  films  taken 
along  the  route  of  the  Coronation  procession,  reach  this  country  in 
the  fastest  possible  time,  NBC  has  arranged  to  use  four  types  of  swift 
aircraft  --  a  chartered  Pan  American  Super-Six  Clipper,  three  Royal 
Air  Force  jet  bombers,  a  Paul  Mantz  P-51-C  racing  plane  and  a  con¬ 
verted  A-26  fighter  bomber. 

The  Pan  American  Clipper  will  fly  from  London  to  Logan  Air¬ 
port  in  Boston,  where  all  of  NBC-TV's  programs  of  Coronation  films 
will  originate.  Twenty  of  the  plane's  82  seats  will  be  removed,  and 
a  ton  of  special  equipment  installed  so  that  films  can  be  processed 
and  edited  while  the  Clipper  hurtles  across  the  Atlantic. 

(more) 
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The  passenger  space  will  be  altered  to  make  room  for  the  in¬ 
stallation  of  film  editing,  splicing  and  viewing  equipment.  In 
addition  to  the  Pan  Am  crew  of  five,  film  editors,  technicians  and 
Cassidy  will  be  aboard  and  will  have  a  polished  program  prepared  by 
the  time  the  plane  lands  at  Logan  Airport . 

The  BBC  kinescopes,  plus  other  NBC  films,  will  be  flown  over 
in  three  RAP  Canberra  jet  bombers.  The  first  of  these  will  be  met  at 
Goose  Bay,  Labrador,  by  Paul  Mantz's  P-51-C  plane,  piloted  by  Stanley 
Reaver,  who  will  then  relay  the  films  to  Boston  for  transmission  over 
NBC -TV. 

In  addition  to  Mantz'  P-51  ,  NBC  also  will  use  a  converted 
A-26  fighter  bomber,  belonging  to  Cities  Service  Petroleum,  Inc., 
for  shuttle  service  between  Goose  Bay  and  Boston. 

NBC -TV's  point  of  origination  at  Logan  Airport  will  be  the 
administration  building,  in  which  film  projectors,  live  TV  cameras, 
a  control  center  and  other  equipment  will  be  installed.  It  is  here 
that  Cassidy  will  provide  the  narration  while  films  of  the  event  he 
will  have  seen  just  a  few  hours  previously  are  sent  out  over  the  net¬ 
work.  Ben  Grauer  and  Bob  Wilson,  NBC  news  and  special  events  an¬ 
nouncers,  also  will  provide  commentary  from  Boston. 

Throughout  the  day,  there  will  be  bulletins  on  NBC-TV, 
reporting  the  progress  of  the  network's  planes  as  they  wing  their  way 
West  with  the  Coronation  films. 

A  feature  of  NBC-TV 's  10:30  to  midnight  Coronation  program 
will  be  the  filmed  appearance  of  Sir  Ralph  Richardson,  the  distinguished 
British  actor,  narrating  films  which  NBC  made  in  Westminster  Abbey  of 


(more) 
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5  -  Coronation 


the  600-year-old  "Liber  Regalis"  (royal  book) .  These  are  the  first 
films  ever  made  of  the  Fourteenth  Century  manuscript  on  which  the 
Coronation  ceremony  is  based. 

Although  there  is  only  a  slight  chance  that  a  legible  "live" 
video  signal  from  London  can  be  picked  up  in  this  country,  NBC  is  the 
only  network  prepared  in  case  that  chance  becomes  an  actuality.  NBC 
engineers  at  Riverhead,  Long  Island,  will  monitor  the  channel  through¬ 
out  Coronation  Day,  ready  to  put  the  signal  on  the  network  if  it  be¬ 
comes  clear. 

Davidson  Taylor,  NBC’s  director  of  public  affairs,  is  super¬ 
vising  the  network's  overall  Coronation  coverage.  William  R.  McAndrew, 
manager  of  news  and  special  events,  is  producer  at  the  American  end. 
Romney  Wheeler,  London  bureau  chief,  is  NBC-TV  producer  of  Coronation 
coverage  in  London.  Joseph  0.  Meyers  is  producer  of  the  radio  coverage. 
Charles  Colledge  and  George  McElrath  will  supervise  the  NBC  technical 
operations . 
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NBC  television  and  radio  •  June  1953 

CONVERTED  A-26  ATTACK  BOMBER  ADDED  TO  NBC  TELEVISION  PLANS 
TO  RUSH  JET -FLOWN  CORONATION  FILMS  FROM  LABRADOR  TO  U.S.A. 

A  converted  A-26  attack  bomber  capable  of  speeds  in  excess 
of  300  miles  an  hour  will  be  utilized  by  NBC  to  speed  Coronation  Day 

:  C  ..i, 

films  from  Goose  Bay,  Labrador,  to  Boston  on  Tuesday,  June  2, 

The  plane  has  been  made  available  to  NBC  by  Cities  Service 
Petroleum,  Inc. 

British  Broadcasting  Corporation  kinescopes  of  the  actual 

(  t 

Coronation  rites,  as  well  as  films  made  by  NBC  camera  crews  in  London, 
will  be  flown  across  the  Atlantic  to  Goose  Bay  by  RAF  jet  bombers. 
There  they  will  be  picked  up  by  the  A-26,  which  will  shuttle  them 
swiftly  down  to  Boston,  whence  they  will  be  projected  on  the  NBC  tele¬ 
vision  network* 

From  the  airport  administration  building,  where  extensive  TV 
production  equipment  has  been  installed,  NBC -TV  will  present  its  first 
Coronation  films  from  6-7  p.m.,  EDT,  or  earlier,  followed  by  a  second 
filmed  report  of  the  day's  highlights  from  10:30  p.m.  until  midnight, 
EDT.  These  latter  films  will  be  flown  over  non-stop  from  London  to 
Boston  in  a  chartered  Pan  American  Super-Six  Clipper,  in  which  film 

editing  equipment  has  been  installed. 

The  A-26,  which  will  be  piloted  by  Barney  Malloy  and  Pat 
Golden,  both  ex-Air  Force  fliers,  is  in  addition  to  the  Paul  Mantz 
P-51  racing  plane,  which  also  will  be  used  for  shuttle  service  on 
Coronation  Day.  _ G_ _ 

NBC-New  York,  5/25/53 
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TRADE  NEWS 


May  25,  1953 

- 4k 

$ 

•BREAK  THE  BANK'  BECOMES  A  MORNING,  NOON  AND  NIGHT 
PROPOSITION  ON  NBC'S  RADIO  AND  TV  NETWORKS 
■K - ft  ft - ft 

Before  the  end  of  June,  NBC's  popular  audience -participation 
quiz  program,  BREAK  THE  BANK,  will  be  on  the  air  --  radio  and  tele¬ 
vision  --  morning,  noon  and  night. 

Already  being  televised  five  times  a  week,  Mondays  through 
Fridays  (3:00-3 ‘*30  p.m.,  EDT),  on  June  22  the  program  will  replace 
"Double  or  Nothing"  on  the  NBC  radio  network,  10:30-11:00  a.m.,  EDT. 

Bud  Collyer  will  be  emcee  of  the  Monday- through-Friday  radio  show. 
Collyer  also  is  featured  on  the  television  program,  which  originates 
live  from  NBC's  studios  in  Rockefeller  Center. 

Bert  Parks  will  emcee  the  program  when  it  begins  its  night¬ 
time  stint  as  one  of  two  half-hour  shows  moving  into  the  time  period  of 
Milton  Berle's  "Texaco  Star  Theatre"  Tuesday,  June  23  (NBC-TV,  8:30- 
9  p.m. ,  EDT) . 

Lucky  contestants  have  shared  in  more  than  $2,000,000  in  cash 
prizes  given  away  since  "Break  the  Bank"  started  as  a  radio  series  on 
July  5,  1946. 

(more) 
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'Break  the  Bank' 


Over  the  years  the  program  has  developed  into  one  of  the  most 
popular  of  its  kind  on  radio  and  television,  with  a  large  and 
enthusiastic  audience  across  the  nation. 

In  1951  a  crippled  Korean  war  veteran  won  $11,840  on  "Break 
the  Bank."  At  that  time  it  was  the  largest  cash  prize  ever  awarded  in 
such  a  contest. 

The  parents  of  one  of  the  first  exchange  prisoners  of  war  to 
return  from  Korea  to  the  East  Coast  were  the  most  recent  contestants 
to  "Break  the  Bank"  for  a  sizable  sum.  On  Tuesday,  May  5,  "the  lucky 
parents  won  $8,550. 

Win  Elliot,  host-announcer,  and  Janice  Gilbert,  "paying 
teller,"  Collyer's  assistants  on  television's  "Break  the  Bank,"  also 
will  be  heard  in  similar  roles  on  the  radio  series  in  addition  to 
working  with  Parks  on  the  Tuesday  night  show. 
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'VICTORY  AT  SEA'  SERIES  SOLD  IN  26  MARKETS 

Other  NBC  Film  Division  Sales  Reported 
■it’ - X  % - 4* 

VICTORY  AT  SEA,  Peabody-Award-winning  film -and -music 
dramatic  history  of  naval  operations  which  concluded  an  extraordinarily 
successful  run  on  the  NBC  television  network  on  May  3>  already  has 
been  sold  in  26  markets  since  it  was  offered  recently  for  syndication 
according  to  John  B.  Cron,  national  sales  manager  for  the  NBC  Film 
Division . 

The  success  of  the  program  on  the  network  --  both  in  terms 
of  honors  won  and  ratings  earned  --  has  resulted  in  NBC's  owned -and- 
operated  television  stations  taking  the  lead  in  re-running  "Victory 
at  Sea."  WNBT, New  York;  WNBW,  Washington;  WNBK,  Cleveland;  WNBQ,  Chicago, 
and  KNBH,  Hollywood,  all  have  signed  for  local  showings  of  the  26-part 
series . 

Although  most  of  the  stations  will  televise  the  program 
starting  in  the  Fall,  KTYL-TV,  Mesa,  Ariz.,  will  begin  the  series  next 
month  in  the  Mesa-Phoenix  market  under  the  sponsorship  of  the  Rich¬ 
field  Oil  Co. 

Produced  for  NBC  by  Henry  Salomon  and  coordinated  by  Robert 
W.  Sarnoff,  vice  president  in  charge  of  the  Film  Division,  "Victory 
at  Sea"  also  has  been  sold  to  KHQ -TV,  Spokane,  Wash.;  KIDO -TV,  Boise, 
Idaho;  KETS* Tyler,  Texas;  KOVA-TV,  Tucson,  Ariz.;  the  Anthracity 
Agency  for  showing  in  the  Scranton-Wilkes -Barre  market;  WBAL-TV, 

Baltimore  and  KIT -TV,  Yakima,  Wash. 

(more) 
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Also  to  KMJ-TV,  Fresno,  Cal.;  WFIL-TV,  Philadelphia; 

KGNC-TV,  Amarillo,  Texas;  KSBW-TV,  Salinas,  Cal.;  KROD-TV,  El  Paso, 
Texas;  KCSJ-TV,  Pueblo,  Col.;  KRDO-TV,  Colorado  Springs;  KFTL-TV 

t 

Fort  Lauderdale,  Fla.;  WMCT,  Memphis;  KRON-TV,  San  Francisco;  WSM- 
TV,  Nashville;  WWJ-TV,  Detroit;  and  WBAP-TV,  Fort  Worth,  Texas. 

Other  recent  sales  by  the  NBC  Film  Division  include  those 
of  the  "Douglas  Fairbanks  Presents"  series,  now  in  71  markets,  to 
Kenyon  &  Eckhart  for  sponsorship  by  the  National  Brewing  Co.  over 
WTOP-TV,  Washington,  D.C.;  to  the  Walker  &  Downing  agency  for  sponsor¬ 
ship  by  the  Duquesne  Brewing  Co.;  and  to  WDAY-TV,  Fargo,  N.D. 

The  one-hour  "Hopalong  Cassidy"  series  has  been  sold  to 
KVEC-TV,  San  Luis  Obispo,  Calif.,  and  to  WAFB-TV,  Baton  Rouge,  La. 

This  series  has  been  sold  in  a  total  of  110  markets  since  it  was  first 
syndicated  almost  five  years  ago.  "Dangerous  Assignment,"  which  has 
been  sold  altogether  in  109  markets,  was  most  recently  bought  by 
WSCS-TV,  Charleston,  S.C.  "The  Lilli  Palmer  Show,"  now  in  20  markets, 
has  been  sold  to  WDAY,  Fargo. 

The  "Weekly  News  Review"  has  been  cold  to  KTVII,  Hutchinson, 
Kans.;  WBEN-TV,  Buffalo,  N.Y.;  WRGB,  Schenectady,  N.Y.;  KROC-TV, 
Rochester,  Minn.;  and  to  the  Walter  J.  Klein  Co.  for  the  Raleigh, 

N.C.,  market.  The  syndicated  "Daily  News  Report"  has  been  sold  to 
WFBM ,  Indianapolis,  and  KROC-TV,  Rochester. 

- o - 
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ipiviiiv  FILM  DIVISION 


JOHN  W.  KIERMAIER  IS  APPOINTED  ADMINISTRATIVE 
SALES  MANAGER  FOR  NBC  FILM  DIVISION 

John  W.  Kiermaier  has  been  named  to  the  post  of  administra¬ 
tive  sales  manager  for  the  NBC  Film  Division,  Robert  W.  Sarnoff,  vice 
president  in  charge  of  the  division,  announced  today. 

Formerly  assistant  production  manager  for  the  division, 
Kiermaier  has  been  working  in  sales  administration  for  the  past  several 
months.  In  his  new  position  he  will  report  to  the  national  sales  man¬ 
ager,  John  B.  Cron.  Kiermaier  will  coordinate  the  administration  of 
many  departmental  activities,  including  sales  planning,  advertising, 
sales  promotion,  sales  service,  merchandising,  research  and  traffic  in 
connection  with  the  many  film  properties  which  the  NBC  Film  Division 
syndicates  to  local  stations  and  to  local  and  regional  sponsors 
throughout  the  country. 

Kiermaier  joined  the  National  Broadcasting  Company  as  an  ex¬ 
ecutive  trainee  in  August,  1949.  He  subsequently  served  as  assistant 
to  Sarnoff  in  the  latter’s  positions  as  television  network  program 
sales  manager  and  vice  president  in  charge  of  unit  productions.  Kier¬ 
maier  also  coordinated  the  1951  NCAA  football  telecasts, 
and  in  1952  was  associate  production  supervisor  on  the  NBC-TV  summer 
"All  Star  Revue." 

Born  in  New  York  City  on  June  23,  1922,  Kiermaier  was  edu¬ 
cated  at  Wesleyan  University  (A.B.,  1943)  and  Yale  Law  School  (LL.B., 
1949),  During  World  War  II  he  served  as  a  lieutenant,  j.g.,  in  the 
U.S.  Navy,  in  the  Pacific.  Married  and  the  father  of  a  son,  Kiermaier 
lives  in  Rye,  N.Y, 
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NBC  RADIO  NEWS 


SCHEDULE  FOR  NBC  RADIO  'NEW  TALENT  U.S.A.'  SERIES 
ANNOUNCED;  AFFILIATED  STATIONS  TO  'SHOWCASE'  ACTS 

The  projected  affiliated  station  lineup  for  the  new  two- 
hour  NBC  radio  program,  NEW  TALENT  U.S.A.,  which  starts  Saturday, 

June  13  (7:30  to  9:30  p.m.,  EDT)  represents  a  carefully  arranged 
sequence  in  order  to  present  the  fairest  possible  talent  represen¬ 
tation  in  terms  of  population  and  geographic  location. 

The  proposed  schedule  for  the  talent  search,  in  chrono¬ 
logical  order  (by  half  hours):  June  13  --  WTAM,  Cleveland,  0.;  KERO, 
Bakersfield,  Cal.;  WORD,  Spartanburg,  S.C.;  WTMJ,  Milwaukee,  Wis . 

June  20  --  WBAL,  Baltimore,  Md . ;  WKY,  Oklahoma  City,  Okla . ;  WHIZ, 
Zanesville,  0.;  KGU,  Honolulu.  June  27  --  WWJ,  Detroit,  Mich.;  KPRC, 
Houston,  Tex.;  KANS,  Wichita,  Kan.;  WDSU,  New  Orleans,  La. 

July  4  --  WGY,  Schenectady,  N.Y.;  WOOD,  Grand  Rapids,  Mich.; 
WAZL,  Hazleton,  Penn.;  KOMO,  Seattle,  Wash.  July  11  --  WTIC,  Hartford, 
Conn.,  WLOK,  Lima,  Ohio;  WJDX,  Jackson,  Fla;  WOW,  Omaha,  Neb. 

July  18  --  WAVE,  Louisville,  Ky.;  WTBO,  Cumberland,  Md.;  WFAA,  Dallas, 
Texas;  WSJS,  Winston-Salem,  Mass.  July  25  --  WINR,  Binghamton,  N.Y.; 
KDKA,  Pittsburgh,  Pa.,  KXLF,  Butte,  Mont.,  KDYL,  Salt  Lake  City, 

Utah. 

Aug .  1  --  WSYR,  Syracuse,  N.Y.;  WROL,  Knoxville,  Ten n.;  WDAY, 
Fargo,  N.D.;  KHQ,  Spokane,  Wash.  Aug .  8  --  WMC,  Memphis,  Tenn.;  KYSM, 
Mankato,  Minn.;  WEEK,  Peoria,  Ill.;  KVOO,  Tulsa,  Okla.  Aug.  15  -- 
WBZ,  Boston,  Mass.;  WSAN,  Allentown,  Penn.;  WBLK,  Clarksburg,  W.  Va.; 
WDEF,  Chattanooga,  Tenn.  Aug.  22  --  WOC,  Davenport,  Iowa;  WJBO, 
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2  -  New  Talent 


Baton  Rouge,  La;  KIDO,  Boise,  Idaho;  WBML,  Macon,  Ga.  Aug .  29  -- 

WHAM,  Rochester,  N.Y.;  WSAV,  Savannah,  Ga . ;  WFMJ,  Youngstown,  Ohio; 
KOB,  Albuquerque,  N.M. 

John  Cleary,  network  program  manager  who  originated  the 
"New  Talent"  program  idea,  hopes  the  series  will  showcase  local  talent 
which  will  prove  of  network  caliber  in  building  outstanding  radio 
and  TV  stars  of  the  future . 


NBC -New  York,  5/25/53 
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TRADE  NEWS 


May  26,  1953 

BRIG.  GEN.  SARNOPP  KEYNOTES  MEETING  WITH  NBC-TV  AFFILIATES 

Barry  Announces  New  Daytime  Programming;  Weaver 
Outlines  Definite  Ideas  for  Color  TV  Broadcasts 

Princeton,  N.J.,  May  26  --  Television  affiliates  of  the 
National  Broadcasting  Company  today  viewed  a  demonstration  of  the  RCA 
compatible  color  television  system  at  the  David  Sarnoff  Research  Center 
in  Princeton,  N.J.  --  the  first  demonstration  of  its  kind  presented  to 
a  major  group  of  broadcasters.  The  meeting  between  NBC  and  its  tele¬ 
vision  affiliates  was  highlighted  by  an  informal  address  by  Brigadier 
General  David  Sarnoff,  Chairman  of  the  Board  of  NBC  and  of  Radio  Corpor¬ 
ation  of  America.  Frank  M,  Folsom,  RCA  president,  headed  the  group  of 
other  RCA  and  NBC  officials  at  the  meeting,  Frank  White,  president  of 
NBC,  is  in  England  attending  the  Coronation  as  the  network’s  official 
representative . 

Following  presentations  by  network  officials  of  NBC's  plans 
for  TV  program  and  sales  development,  including  an  expansion  of  morning 
programming  and  specific  procedures  for  beginning  color  television 

(more ) 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20  NEW  YORK 
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broadcasting  when  compatible  standards  are  authorized  by  the  Federal 
Communications  Commission,  General  Sarnoff  outlined  to  the  affiliates 
NBC's  objectives  and  policies. 

In  presenting  General  Sarnoff  to  the  meeting,  Walter  J. 

Damm,  vice  president  and  general  manager  of  Stations  WTMJ  and  WTMJ- 
TV,  Milwaukee,  Wis.,  chairman  of  the  affiliates'  group,  recalled  how 
in  1947,  at  the  first  convention  of  the  NBC  stations  in  Atlantic  City, 
N.J.,  General  Sarnoff  had  urged  all  station  owners  and  operators 
immediately  to  file  applications  for  television  stations.  Those  who 
heeded  this  advice,  Damm  recalled,  are  now  in  the  forefront  of  profit¬ 
able  television  station  ownership. 

General  Sarnoff  in  his  remarks  stressed  that  RCA  was  re¬ 
solved  that  the  National  Broadcasting  Company  must  maintain  un¬ 
questioned  first  place  in  the  network  field,  and  he  reviewed  its  role 
of  leadership  throughout  the  history  of  broadcasting  in  building 
radio  as  a  national  service,  developing  black  and  white  television, 
pioneering  UHF,  and  leading  the  way  toward  the  establishment  of 
compatible  color  television  which  is  now  generally  recognized  as  the 
only  practicable  system  for  color  television  broadcasting. 

In  discussing  the  subject  of  leadership  in  broadcasting. 
General  Sarnoff  ridiculed  the  idea  that  leadership  can  be  claimed  by 
anyone  who  for  a  brief  moment  may  have  a  few  higher  program  ratings  or 
a  few  extra  dollar  billings.  To  base  leadership  on  such  changing 
scenes,  he  said,  is  to  base  them  on  shifting  sands. 

The  foundations  of  leadership  must  be  built  on  more  solid 
stuff,  he  continued.  To  raid  an  artist,  a  sponsor  or  a  station  may 
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furnish  momentary  excitement  and  publicity  headlines  but  these  are 
not  achievements,  they  are  only  promotions,  he  emphasized. 

To  create  and  develop  a  new  art  and  industry  such  as  broad¬ 
casting  and  television,  to  create  and  develop  compatible  electronic 
color  television  with  all  its  potentialities,  are  the  real  evidences 
of  leadership.  General  Sarnoff  declared. 

The  tradition  of  RCA  and  NBC,  he  pointed  out,  was  a  traditic 
of  research  and  development,  designed  to  create  long  range  values  and 
continued  advances,  rather  than  to  meet  the  expediencies  of  the  moment 
The  affiliates  of  NBC,  he  said,  have  been  first  among  all  the  stations 
of  the  country  in  sharing  in  this  progress.  As  an  example,  he  cited 
the  fact  that  because  of  the  past  many  years  of  developmental  work, 

NBC  now  stands  in  the  forefront  in  its  ability  to  bring  a  compatible 
color  television  service  to  its  affiliates  and  to  use  its  accumulated 
experience  to  assist  them  in  meeting  the  problems  involved  in  the 
establishment  of  their  own  color  television  operations. 

General  Sarnoff1 s  remarks  formed  the  high  point  of  the 
meeting,  which  was  hailed  by  affiliates  and  network  officials  alike 
as  one  of  the  most  constructive  and  informative  ever  held  in  the 
history  of  NBC, 

Earlier  in  the  day,  the  network  affiliates  heard  from 
Charles  C.  Barry,  vice  president  in  charge  of  programs,  on  the  details 
of  the  expanded  morning  schedule  and  on  program  plans  for  the  Summer 
and  Pall.  Hugh  M.  Beville,  NBC  director  of  research  and  planning, 
discussed  a  number  of  economic  problems  in  connection  with  daytime 
television  development  and  outlined  how  NBC  was  preparing  to  meet 


(more) 
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them.  Jack  Herbert,  vice  president  in  charge  of  the  radio  and  tele¬ 
vision  networks,  reviewed  NBC’s  television  sales  position  and  plans, 
and  Sylvester  (Pat)  Weaver  spoke  on  the  procedures  NBC  would  follow 
in  establishing  a  regular  color  television  service  as  soon  as  govern¬ 
mental  authorization  is  forthcoming. 

In  his  discussion  of  program  plans,  Barry  announced  that 
over  $3,500*000  has  been  budgeted  for  new  television  programs  to  be 
scheduled  on  weekday  mornings  between  10:30  a.m.  and  12  noon,  with  an 
additional  fund  established  for  the  development  and  testing  of 
distinctive  new  programming  for  the  noon  hour,  which  is  now  in  the 
planning  stages . 

NBC’s  morning  programs  will  lead  off  with  "Today,"  the 
electronic  morning  newspaper  which  has  now  become  a  household  habit 
from  7:00  to  9:00  a.m.  "Ding  Dong  School,"  which  won  immediate  success 
and  acclaim  as  a  network  feature  beginning  last  Fall,  continues  from 
10:00  to  10:30  a.m.  Following  these,  established  programs  will  be: 

"Glamour  Girl,"  which  will  be  scheduled  10:30-11:00  a.m. 
and  will  go  on  the  air  July  6.  In  this  program  one  of  the  women 
chosen  by  the  audience  will  be  glamourized  by  the  nation's  top 
beauticians  and  fashion  experts  and  shown  "before"  and  "after"  to 
the  home  audience. 

Four  15-minute  daytime  serials  from  11  to  12  noon.  These 
will  include  "Hawkins  Falls  at  11-11:15  and  the  "Bennett  Story," 
a  new  daytime  serial  from  Chicago,  at  11:15-11:30  a.m.,  both  beginning 
July  6;  in  the  two  remaining  quarter-hours,  two  other  daytime  serials, 
to  be  announced  later,  will  go  on  the  air  Aug.  3. 


(more) 


•  ‘  '  *  ■  f  -  '  .  .  -  •  • 

, owtfan  nc 

.  0811 

;  ■  K  L  v0  •••!?  i'SOJtC  !  , :  0  >C  :•  i?  SllcflrfC 

,  i.  rc  ;■  ic  .  .  o  cf.v  £ 

‘  ■  -i  •  V-  ■  ■  ■!.  .  •  ■  '  '  ■:  !  (1  : 

•  zfnc-\  n  oc?  v.  .  /  b  j'1  aaQij  e*i  000,00  ,t££ 

rf 

i  --  i£  '  -  i-'fi  •  ,w  n .  •  s  o*  ilcf.  •  •  Jbj  •:  oiid 

nt  w  ui  <.*  r:  rr'v  ^jvoii  noon  -:rJ  ’jo'l  '?n.tmt&tij.\otiq  wen  -i-vJt^onJ 

.  893BJ  srutf 

•  .  fcw  amfiisoiq  gnl/room  a* 

. 

;  • : ;r i. i  v-..  . .  /  now  rfoliiw  *\IoorioS  grtoCI  snia"  ,m.£  00:0  o$  00:Y 

■ 

00:  )©I  TruomBlO" 

i-"!  ’  '  ....  -  j 

"  '  r  .  .  z  ■  :  r>  ::j 

'  Vj/r  0;»KJfi 

/I!  i".>  ■  '..'O'  ■ 

V  •  •  ■-  tV  bn£  ru :  •  f  c :  n  :H"  Siur.Co/i.e 

a 

' 

.  ..  -  J  ■  .•  •  .  i  :■.! .  Q 


,  •  : ,:) 


5  -  Affiliates  *  Meeting 


Adrian  Samish,  one  of  the  newest  members  of  NBC's  creative 
programming  group  and  an  executive  with  wide  experience  in  daytime 
programming  for  both  advertising  agencies  and  networks,  will  be 
supervisor  of  the  morning  operations,  Barry  announced. 

In  reviewing  NBC's  evening  program  position,  Barry  pointed 
out  that,  based  on  Nielsen  national  ratings,  NBC  not  only  leads  the 
competition  but  has  increased  its  margin  of  leadership  over  the  past 
year  --  from  7%  in  March,  1952,  to  12$  in  March,  1953.  An  analysis  of 
these  ratings  for  evening  once-a-week  programs  shows  NBC  with  6  out  of 
the  top  10,  9  out  of  the  top  15,  and  13  out  of  the  top  20.  This 
leadership  is  not  based  on  2  or  3  individual  shows,  but  on  first 
position  in  5  out  of  the  7  evenings  of  the  week  and  top  ratings  in  11 
out  of  13  different  program  categories.  Similarly  in  the  daytime, 

9  a.m.  to  6  p.m.,  NBC  led  the  next  network  in  average  ratings,  and 
for  daytime  multi -weekly  television  programs  had  8  out  of  the  top  10, 
12  out  of  the  top  15,  and  17  out  of  the  top  20. 

Barry  concluded  his  remarks  with  a  review  of  the  program 
schedule  for  Summer  and  Pall  and  a  discussion  of  NBC's  various  pro¬ 
jects  for  new  program  development  through  its  own  production-writing- 
talent  creative  group. 

Discussing  NBC's  sales  plans,  John  K.  Herbert,  NBC's  vice 
president  in  charge  of  the  networks  division,  reported  that  during 
May  alone  NBC  signed  new  business  totalling  over  $9*000,000  in  gross 
billings  and  renewals  of  over  $11,000,000,  a  total  of  more  than 
$20,000,000  in  the  past  three  weeks.  The  sales  staff  is  already  at 
work  on  the  new  morning  schedule,  he  stated, and  special  sales  units 
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may  be  set  up  for  some  of  the  programs.  A  national  sales  meeting  of 
the  NBC  salesmen  in  New  York,  Chicago,  Detroit  and  Los  Angeles  will 
be  held  next  month  to  concentrate  on  the  morning  programs . 

Herbert  gave  the  affiliates  a  report  on  the  sales  successes 
of  '’Today,"  announcing  that  for  the  first  five  months  of  1953  sales 
volume  has  more  than  doubled  with  the  sale  of  465  segments  as  compare 
with  211  segments  for  the  same  period  last  year,  while  gross  time 
billings  have  tripled. 

Almost  400  segments  of  "Today"  have  been  ordered  by  ad¬ 
vertisers  in  the  past  two  weeks  alone,  Herbert  said,  and  the  total 
billings  for  the  year  based  on  present  sales  and  prospects  should  be 
$3,750,000,  he  added. 

Dealing  with  the  Summer  sales  situation,  Herbert  pointed 
out  that  as  of  the  third  week  in  May,  NBC-TV  had  as  much  Summer  busi¬ 
ness  booked  as  it  had  in  August,  1952,  and  with  a  full  month  for 
selling  and  a  number  of  prospects  for  additional  periods,  it  is  ex¬ 
pected  that  the  1953  Summer  sales  performance  will  top  that  of  1952. 
In  the  evening,  NBC  seems  to  be  headed  for  a  sold-out  schedule  for 
the  Fall  and  a  much  stronger  daytime  position. 

Herbert  further  revealed  that  this  Fall  NBC  will  institute 
a  cooperative  advertising  campaign  for  the  television  network  modeled 
along  its  highly  successful  cooperative  radio  advertising  campaign. 

Hugh  M.  Seville,  NBC's  director  of  research  and  planning, 
who  preceded  Herbert  on  the  agenda,  discussed  daytime  advertising 
values  in  television,  pointing  out  that  with  larger  commercial  time 
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allowances,  lower  program  costs  and  good  station  lineups,  the  average 
time -and -talent  cost  per  thousand  commercial  impressions  is  sub¬ 
stantially  lower  in  the  daytime  than  in  the  evening  for  the  ad¬ 
vertiser  primarily  interested  in  reaching  the  housewife  audience. 

He  outlined  the  details  of  NBC's  new  television  discount  system, 
which  is  designed  to  stimulate  additional  daytime  volume  and  will  be 
announced  officially  on  June  1 . 

Following  the  program  and  sales  presentations  in  the  morning 
session,  and  after  the  color  television  demonstration  over  the  noon 
hour,  Sylvester  L.  Weaver,  vice  chairman  of  the  NBC  board,  detailed 
the  network's  plans  for  beginning  regular  color  television  broad¬ 
casting  immediately  upon  governmental  approval  of  compatible  color 
standards.  The  first  year  of  color  television  operations  at  NBC, 

Weaver  said,  will  be  utilized  as  a  period  of  practical  experimentation, 
during  which  the  network  will  perfect  its  production  procedures  for 
broadcasting,  in  color,  established  sponsored  programs  which  are  now 
part  of  its  regular  television  schedule.  These  programs  will  provide 
an  outstanding  service  in  black  and  white  and  will  offer  additional 
values  in  color  to  those  equipped  with  color  television  receivers. 

NBC  already  has  two  fully  equipped  color  studios  and  has 
ordered  additional  color  cameras  and  color  camera  chains  to  equip 
five  more  studios.  NBC's  preliminary  schedule  for  color  television 
broadcasting,  Weaver  reported,  contemplates  two  evening  half  hours 
weekly,  plus  additional  daytime  programming  from  the  color  studio  in 
the  Colonial  Theater  and  continuous  experimentation  and  occasional 
color  broadcasts  from  the  other  color  studio,  3H,  in  the  RCA  Building. 


(more) 
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8  -  Affiliates*  Meeting 


NBC's  color-equipped  mobile  unit  will  be  used  to  provide  direct 
color  pickups  for  insertion,  where  suitable,  in  regular  black  and 
white  programs,  as  well  as  pickup  of  outstanding  special  events. 

Weaver  estimated  that  it  would  cost  only  approximately 
$15*000  to  equip  a  television  station  so  that  it  can  transmit  network 
programs  in  compatible  color  in  its  local  community.  He  emphasized 
the  great  values  which  color  television  would  offer  advertisers  as 
well  as  the  public,  and  predicted  that  the  advent  of  color  television 
would  revolutionize  the  advertising  business  and  raise  broadcasting 
to  an  exciting  new  level  of  service. 


NBC -New  York,  5/26/53 


;_n  3  '  J  •  ' 

r-o\ri.i:b  abivo'iq  otf  o-.f  X.  I  ir  ■■■hvr  e£lc  \r a  r»*>  ;o.?m?s-*Toi.  cr  e 

9  •  ' 

.  E  :  1  ••  ••  §niLn£CfeO';JO  10  qiOfoXq  8ii  IXs.W  8£  v  EJT:. 

.  •  :  • 
t  r  ■  . 

.  at  ®H  ......  oi  a  :  •  1  ■ .  : 

tlo  JbXwow  noieivoXtrJsT  ioXriw  89i/Ibv  cj£9ij 

;  a  c .  j.  •  ;t  'to  Too  lo  Jnovbo  eriX  J-jori X  beXc  X  .o-iq  brut  ;  oi:  Cdirq  sett  es 

iob£ :  -.d  98l&n  bfifi  BBS n laud  tetfaftvbz  sdi  9s.tn0.tcb/I0v9rr  f 

.  o o  i> . r,  e  lo  [ s’  .1  isn  gni c  .£  ox  r 

- o~-  — 


•  .  w  , 


May  26,  1953 


WALLY  ’MR.  PEEPERS'  COX  JOINS  LIST  OF  HEADLINERS 
FOR  FORD  50th  ANNIVERSARY  SHOW 

The  unpredictable  Wally  Cox  of  "Mr.  Peepers" 
fame  will  join  the  celebrities  from  many  fields 
who  will  participate  in  the  FORD  50th  ANNIVERSARY 
SHOW  Monday.  June  15  (NBC  and  CBS  TV  networks,  9 
to  11  p.m. ,  EDT) , 

This  dramatized  cavalcade  of  the  memorable 
events  of  the  past  half  century  will  be  produced 
by  Leland  Hayward,  noted  stage  producer.  Cox's 
role  has  not  been  determined  yet,  but  may  take  a 
musical  turn  since  the  music  director  of  the  Ford 
show  is  Bernard  Green,  who  serves  in  similar  ca¬ 
pacity  with  the  "Mr.  Peepers"  program  on  NBC-TV. 
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AN  NBC  SIMULCAST 


'AMERICAN  FORUM'  TO  CELEBRATE  25  YEARS  ON  THE  AIR 

I  GOP  and  Democratic  National  Chairmen  to  Discuss 
Eisenhower  Administration  on  Program  June  7 

*>f“ - - 4Sr 

Theodore  Granik  and  his  popular  discussion  program,  THE 

AMERICAN  FORUM  OF  THE  AIR,  will  celebrate  their  25  years  on  the  air 
during  the  regular  weekly  simulcast  Sunday ,  June  7 j  (NBC -TV  and  radio 
networks,  2:30  p.m.,  EDT) . 

On  that  date,  Stephen  A.  Mitchell,  chairman  of  the  Democratic 
National  Committee,  and  Leonard  Hall,  chairman  of  the  Republican 
National  Committee,  will  discuss  the  topic,  "Is  the  Eisenhower  ad¬ 
ministration  keeping  its  Promises?" 

A  pioneer  in  broadcasting,  the  "American  Forum  of  The  Air1' 
began  over  the  experimental  radio  station  of  Gimbel's  Department 
Store,  WGBS  in  1928.  While  still  a  law  student  at  St.  John's  Uni¬ 
versity,  Ted  Granik  persuaded  the  faculty  to  start  a  program  called 
"Law  for  the  Layman."  Granik  served  as  moderator,  and  the  show  was 
such  a  success  that  it  moved  immediately  to  station  WOR  where  it 
became  known  as  the  "American  Forum  of  the  Air."  It  has  been  broad - 
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'American  Forum  of  the  Air' 


casting  regularly  ever  since.  Guests  on  the  program  have  included 
leaders  in  government,  education,  business,  the  arts  and  sports. 

The  "American  Forum"  now  originates  in  Washington,  D.C,, 
where  Granik  still  maintains  a  law  practice.  He  will  return  to  the 
program  for  the  first  time  in  several  months  to  moderate  the  June  7 
broadcast,  after  an  absence  because  of  illness. 


NBC -New  York,  5/26/53 


■w  :  "  ••  'ij 

.  o.  •  r-minssW'  nJt  '  won  "mrso*  nsol'iorriA" 

■  ■  ■' 

•  :.j  ectJBiebom  o3  *  mb  l«i©v*»a  nl  ©nit*  tfsftJtt  orW  fas'!; 

•  aeoalXl  lo  dwteood  •oneadB  njs  ri9cri£  tdaBoJb 

•  ‘  : —  ■ 


.;•••■  :  s\  .  _.noY  <"  -  i-  ■ 


TRADE  NEWS 


May  27,  1953 

NBC -TV  AFFILIATES  CLOSE  N.Y,  MEETING  WITH  UNANIMOUS 
ADOPTION  OF  RESOLUTION  OF  CONFIDENCE  IN  NETWORK 

The  television  affiliates  of  the  National  Broadcasting  Com¬ 
pany  adjourned  their  meeting  today  with  unanimous  adoption  of  a  resolu¬ 
tion  reaffirming  their  confidence  in  the  National  Broadcasting  Company 
and  its  continued  leadership  in  the  broadcasting  industry. 

A  committee ,  headed  by  Walter  J.  Damm,  vice  president  and 
general  manager  of  WTMJ  and  WTMJ-TV,  Milwaukee,  and  chairman  of  the 
affiliates’  group,  personally  presented  the  resolution  to  Brig.  Gen. 
David  Sarnoff,  chairman  of  the  boards  of  NBC  and  RCA,  in  his  office  at 
NBC. 

The  text  of  the  resolution: 

"Be  it  resolved:  That  we,  the  television  affiliates  of  the 
National  Broadcasting  Company,  who  today  at  Princeton  had  the  privilege 
of  reviewing  in  detail  with  General  Sarnoff  the  position  of  RCA  and 
NBC  in  broadcasting  and  television  hereby  reaffirm,  our  complete  confi¬ 
dence  in  the  National  Broadcasting  Company  and  heartily  endorse  its 
program  as  revealed  to  us  by  General  Sarnoff. 

"This  confidence  is  predicated  upon  the  unquestionable  lead¬ 
ership  displayed  by  RCA  and  NBC  in  radio  and  television  over  the  past 

(more ) 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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2  -  Affiliates 


years  and  the  steadfast  belief  that  General  Sarnoff’ s  position  with 
respect  to  color  television  and  various  other  current  and  future  devel 
opments  in  the  broadcasting  field  are  fully  as  sound  and  unerring  as 
previous  decisions  and  predictions  which  he  has  made  inclpdipg  his 
prophecy  of  the  assured  future  of  television,  pronounced  at  Atlantic 
City  in  1947. 

"The  rapid  approach  of  color  television  and  RCA’s  tremendous 
strides  in  that  area  in  our  opinion  more  than  justify  our  confidence  i 
our  future  as  NBC  affiliates,  and  a  careful  analysis  of  the  present  an 
projected  program  and  sales  plans  of  NBC  leaves  us  with  the  conviction 
that  they  cannot  be  successfully  assailed  by  expedient  competitive 
attack  or  propaganda. 

"In  this  confidence  we  adjourn  our  meeting  with  unanimous 
approval  and  endorsement  of  the  RCA-NBC  program  as  outlined  to  us 
today." 

In  accepting  the  resolution,  General  Sarnoff  told  the  affili 
ates*  committee  he  accepted  it  as  an  expression  of  confidence  in  the 
NBC  staff. 

"They  will  be  more  encouraged  by  this,"  he  said,  "than  by 
any  personal  words  of  praise  from  me." 

Other  members  of  the  committee  accompanying  Damm,  who  is 
vice  president  and  general  manager  of  WTMJ  and  WTMJ-TV,  Milwaukee,  to 
call  upon  General  Sarnoff  were:  Robert  E.  Dunville,  president, 

Crosley  Broadcasting  Corp.j  Robert  D.  Swezey,  executive  vice  president 
and  general  manager,  WDSU-TV,  New  Orleans,  La.  and  Harold  Hough,  vice 
president  and  director,  WBAP-TV,  Fort  Worth,  Texas, 
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3  -  Affiliates 


The  full  group  of  owners  and  operators  of  the  television 
stations  affiliated  with  NBC  yesterday  witnessed  a  demonstration  of  the 
RCA  compatible  color  television  system  at  the  David  Sarnoff  Research 
Center  in  Princeton,  N.J,  NBC’s  plans  for  television  program  and  sales 
development,  including  an  expansion  in  morning  programming  and  pro¬ 
cedures  for  beginning  color  television  broadcasting  when  compatible 
standards  are  authorized  by  the  Federal  Communications  Commission,  were 
presented  to  them  by  the  top  network  officials.  An  informal  address 
by  General  Sarnoff  highlighted  the  meeting.  At  the  completion  of 
General  Sarnoff ' s  talk  he  received  a  standing  ovation. 

Before  adjournment,  16  affiliates  signed  supplements  to 
their  NBC  contracts  enabling  them  to  carry  NBC  color  programs  in  their 
local  communities  when  such  service  begins. 
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NBC  TRADE  NEWS 


E.R.  SQUIBB  AND  SONS,  CHASE  AND  SANBORN 
JOIN  GROWING  LIST  OF  'TODAY’  SPONSORS 

E.R,  Squibb  and  Sons  and  Chase  and  Sanborn  Coffee  have 
joined  the  fast-growing  list  of  sponsors  of  the  NBC-TV  early  morning 
news  and  feature  show,  TODAY. 

Beginning  Monday,  June  1,  Squibb  will  open  a  large-scale 
product  advertising  campaign,  and  extension  of  its  years  of  institution¬ 
al  advertising,  with  two  one-minute  participations  a  week  for  26  weeks 
on  "Today,"  with  an  option  for  another  26  weeks.  It  will  be  Squibb 's 
first  television  network  appearance. 

Squibb  Angle  Toothbrush  and  Squibb  Lather-Foam  will  be  the 
first  items  to  be  advertised  in  the  initial  six-month  campaign.  The 
agency  is  Cunningham  and  Walsh. 

Chase  and  Sanborn,  returning  to  "Today"  and  genial  salesman 
Dave  Garroway,  has  signed  for  78  participations  for  the  period,  June 
through  December. 

Early  in  the  year.  Chase  and  Sanborn  launched  a  short-term 
campaign  on  "Today"  to  introduce  its  new  packaging  feature,  as  a  pre¬ 
lude  to  the  present  long-term  "Today"  sales  drive.  The  agency  in  this 
case  is  : Compton. 

The  month  of  May  loomed  as  "Today’s"  biggest  sales  month 
thus  far  in  1953,  with  107  participations  sold  as  of  May  20. 

"Today"  is  presented  Monday  through  Friday,  7  to  9  A.M,  (EDT 
and  CDT),  over  the  NBC  television  network, 

- o - 
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FFii^p  FILM  DIVISION 


NBC  TRADE  NEWS 


NBC  FILM  DIVISION  ADDS  SYNDICATION  OF  FEATURE  FILMS 

TO  ITS  SERVICES  AVAILABLE  TO  TELEVISION  STATIONS 

The  NBC  Film  Division,  established  as  one  of  the  company’s 
three  major  operating  divisions  less  than  three  months  ago,  is  going 
into  the  distribution  of  feature  films  on  the  same  basis  on  which  it 
now  syndicates  film  series  to  local  stations  and  to  local  and  regional 
advertisers  throughout  the  country,  Robert  W.  Sarnoff,  vice  president 
in  charge  of  the  division  announced  today. 

Negotiations  are  now  being  concluded,  Sarnoff  said,  for  the 
acquisitionby  the  Film  Division  of  two  selected  lists  of  13  feature 
films  each,  the  majority  of  which  have  been  produced  since  1950  and 
all  of  which  will  be  first  runs  on  television. 

The  decision  to  go  into  the  distribution  of  feature  films 
was  made,  according  to  Sarnoff,  after  a  good  deal  of  observation  and 
study.  Up  to  now,  he  said,  the  division  has  concentrated  on  the 
development  of  new  TV  film  series  for  local  sponsorship,  on  the 
organization  of  a  strong  sales  force  and  on  the  establishment  of  a 
smoothly  operating  distribution  and  shipping  department. 

With  these  objectives  attained,  he  continued,  it  is  now 
feasible  to  expand  the  Film  Division’s  inventory  to  include  feature 
films,  thereby  rounding  out  the  program  service  rendered  by  the  divi¬ 
sion  to  advertisers  and  stations.  Sarnoff  noted  that  with  the  increase 
in  the  number  of  stations  coming  on  the  air,  there  has  been  a  marked 
rise  in  sales  direct  to  stations. 


(more ) 


2  -  Feature  Films 


The  division's  vast  distribution  and  shipping  service  has 
made  it  possible,  Sarnoff  stated,  to  set  up  a  brand-new  sales  plan  in 
connection  with  the  distribution  of  feature  films.  Details  of  the 
plan,  along  with  a  list  of  film  properties  available,  will  be  announced 
later.  Frank  Lepore,  manager  of  Film  and  Kinescope  Operations  and 
Services,  said  that  the  NBC  Film  Exchange  now  handles  a  thousand 
reels  of  film  a  week  for  108  television  stations  across  the  country. 

David  Savage,  manager  of  film  procurement  for  the  division, 
said  that  the  division  is  currently  sewing  up  TV  rights  on  a  selected 
list  of  the  best  feature  films  available  anywhere.  None  of  them  have 
been  shown  on  television  before. 

Their  quality.  Savage  said,  will  be  in  keeping  with  that  of 
the  half-hour  series  now  being  syndicated  by  the  Division  --  a  list 
which  includes  "Victory  at  Sea,"  "Douglas  Fairbanks  Presents,"  "The 
Visitor,"  "Dangerous  Assignment,"  "The  Lilli  Palmer  Show,"  "Hopalong 
Cassidy"  and  others. 


NBC-New  York,  5/27/53 
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NBC  TRADE  NEWS 


NBC  CHICAGO  TV  OUTLET,  WNBQ,  MAKES  MAJOR  INCREASE 

IN  POWER  OUTPUT  IMPROVING  RECEPTION  IN  WIDE  AREA 

TV  station  WNBQ  made  a  major  increase  in  its  power  output 
effective  with  the  signing  on  of  the  station  (Monday,  May  25),  it  was 
announced  by  Harry  C.  Kopf,  NBC  vice  president  and  general  manager  of 
stations  WMAQ  and  WNBQ,  Chicago. 

The  video  signal  increase,  rated  at  322  percent  of  the  pre¬ 
vious  output  of  the  station,  will  be  of  material  aid  in  assuring  a  per* 
feet  picture,  with  man-made  interference  considerably  reduced  in  the 
Chicago  urban  area.  Of  even  greater  import  will  be  the  effect  upon 
reception  in' the  fringe  areas  of  Chicago’s  more  distant  suburban 
towns  and  in  the  communities  now  at  the  extreme  edges  of  the  WNBQ 
signal . 

Many  areas  that  received  less-than-perf ect  signals  will  be 
able  to  enjoy  a  picture  comparable  to  that  received  in  Metropolitan 
Chicago,  and  thousands  of  new  viewers  who  have  not  previously  been  able 
to  enjoy  the  output  of  the  station  will  be  added  to  the  NBC-Chicago 
outlet’s  list  of  fans. 

WNBQ  is  the  first  Chicago  station  to  take  advantage  of  the 
recent  Federal  Communication  Commission’s  grant  permitting  increased  - 
power  output  in  the  Chicago  area,  and  thus  achieves  a  pioneering 
status  as  one  of  the  first  major  TV  stations  in  the  country  to  go  to 
its  higher  power  rating. 

Under  supervision  of  Walter  Landerman,  station  engineer, 
work  has  been  in  progress  for  several  weeks  at  WNBQ’s  transmitter 


(more ) 
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2  -  Chicago  TV  Outlets 


atop  the  Kemper  Insurance  Building,  making  necessary  alterations  in 
equipment  to  enable  the  increased-range  telecasts.  Tests  had  been 
made  during  WNBQ's  non-programmed  periods  and  results  promise  a  con¬ 
siderable  increase  in  range  and  picture  quality  for  WNBQ  program 
transmission,  states  Howard  C.  Luttgens,  manager,  technical  operations, 
NBC  Chicago. 


NBC-New  York,  5/27/53 
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NBC  TV  CREDITS 


CREDITS  FOR  ’LADIES  CHOICE’ 


PROGRAM  TITLE: 

''Ladies  Choice" 

STARTING  DATE: 

Monday,  June  8,  4:30-5  p.m., 

EDT,  NBC -TV;  Mondays 
through  Fridays 
thereafter. 

FORMAT: 

Performers,  amateurs  and 
professionals,  selected 
by  women  exclusively,  will 
compete  for  prizes. 

Applause  of  studio  audience 
of  ladies  to  determine 
winners . 

M.C.: 

Johnny  Dugan 

EXECUTIVE  PRODUCER: 

Burt  Harris 

PRODUCERS : 

Wilbur  Stark  and  Jerry  Layton. 
For  NBC,  Ed  Sobol 

DIRECTOR: 

John  Lyman 

WRITER: 

Cal  Howard 

COORDINATING  WOMENS’ 
CLUBS: 

Mrs.  Lillian  Greene 

ORIGINATION: 

"Live"  from  NBC’s  studios  in 
Burbank,  Calif. 

NBC -New  York,  5/27/53 
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NBC  TRADE  NEWS 


NBC  SECRETARIES  SALUTED  WITH  ROSES 

The  National  Broadcasting  Company  observed  National 
Secretaries’  Day  on  Wednesday,  May  27*  by  presenting  each  of 
the  more  than  400  secretaries  in  the  network’s  New  York 
office  with  a  symbol  of  its  appreciation  --  a  rose,  which 
was  accompanied  by  a  card  reading: 

"It  is  a  privilege  and  a  pleasure  to  salute  our 
secretaries  --  our  thanks  to  you." 

Each  rose  and  card  was  delivered  personally  to 
the  desk  of  the  secretary  whose  name  was  inscribed  thereon. 
Ceremonies  similar  to  the  one  in  NBC’s  New  York  office 
were  held  in  the  NBC  offices  in  other  cities  across  the 
country. 

National  Secretaries’  Day  is  the  climax  of  Nation¬ 
al  Secretaries’  Week,  May  24-30,  which  is  sponsored  by  the 
National  Secretaries'  Association  and  outstanding  companies 
throughout  the  nation. 


NBC-New  York,  5/27/53 
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TRADE  NEWS 


May  28,  1953 

JOHN  H.  THOMPSON,  KNBC  NEWS  HEAD,  NAMED  PROGRAM  MANAGER; 

GREAVES  GETS  EXECUTIVE  DUTIES;  COTHRAN  ASSIGNED  NEWS  POST 

SAN  FRANCISCO  --  John  H,  Thompson,  KNBC  manager  of  news  and 
public  affairs  for  the  past  seven  years,  has  been  appointed  KNBC  pro¬ 
gram  director,  it  was  announced  by  KNBC  general  manager  Lloyd  E,  Yoder. 
This  new  assignment  for  Thompson  is  being  made,  Yoder  declared,  because 
of  the  increased  importance  of  creative  local  programming  in  KNBC's 
plans  for  the  future. 

Replacing  Thompson  as  news  manager  will  be  William  N. 

Cothran,  a  KNBC  staff  newsman  since  1946  and  the  station's  director  of 
public  affairs  for  the  past  two  years. 

Yoder  said  that  George  Greaves,  KNBC  assistant  general  manag¬ 
er  since  1945,  who  also  directed  the  station’s  program  department  for 
the  past  year  and  a  half,  will  concentrate  on  general  executive  and 
administrative  duties.  Florence  Crowell  will  continue  as  production 
operations  supervisor  and  Richard  Leonard  as  assistant  news  manager. 

Yoder  revealed  that  all  functions  of  the  news  and  public 
affairs  department  except  news,  special  events  and  publicity  have  been 
transferred  to  the  program  department.  Specifically,  these  are  public 
affairs,  education,  agriculture,  continuity  acceptance  and  program 
traffic . 

(more ) 
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2  -  John  H.  Thompson 


Thompson  joined  NBC  in  1937  as  a  member  of  the  network’s 
Central  Division  News  Staff  in  Chicago,  after  'working  as  a  reporter 
and  rewrite  man  on  the  Fort  Dodge  (Iowa)  Messenger  and  the  United 
Press.  He  studied  journalism  at  Northwestern  University,  and  has 
served  as  a  part-time  instructor  in  radio  journalism  at  that  institu¬ 
tion,  the  University  of  California,  and  Stanford  University. 

Programs  produced  under  Thompson's  supervision  during  his 
seven  years  at  KNBC  have  won  the  following  national  honors  --  George 
Foster  Peabody  award  for  public  service  by  a  regional  station.  Variety 
Showmanagement  award  for  promoting  international  understanding, 
National  Conference  of  Christians  and  Jews  award  for  promoting 
brotherhood.  National  Board  of  Fire  Underwriters  award  for  fire 
prevention,  and  Ifetional  Safety  Council  award  for  outstanding  promo¬ 
tion  of  safety. 

Thompson  is  vice  president  of  the  Northern  California  pro¬ 
fessional  chapter  of  the  American  Association  for  the  United  Nations. 
He  is  married,  the  father  of  two  sons  and  a  daughter,  and  lives  in  San 
Anselmo. 

Cothran  was  a  member  of  the  editorial  staffs  of  the  Chicago 
Sun  and  the  Palo  Alto  Times  before  joining  KNBC.  He  was  an  Air  Force 
fighter  pilot  in  World  War  II,  seeing  combat  in  the  Italian  theatre. 

Cothran  recently  was  elected  vice  president  of  the  Californi 
Associated  Press  Radio  Association  and  is  heard  regularly  as  moderator 
of  the  KNBC  program  "Tomorrow’s  Editors."  He  is  married,  has  one  son, 
and  lives  in  San  Francisco. 

- o - 
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NBC  TRADE  NEWS 


MINUTE  MAID  SPONSORS  THURSDAY  TELECAST  OF  GABBY  HAYES' 

NBC  SERIES  FOR  FROZEN  LEMONADE  AND  LEMON  JUICE  LINES 

THE  GABBY  HAYES  SHOW,  seen  on  NBC -TV  Monday  through  Friday 
(5:15-5:30  p.m.,  EDT),  will  be  sponsored  by  Minute  Maid  Fresh  Frozen 
Lemonade  and  Minute  Maid  Pure  Lemon  Juice,  each  Thursday  starting 
June  11. 

Network  stations  carrying  the  popular  program  for  the  new 
sponsor  will  be  WNBT,  New  York;  WBZ-TV,  Boston,  WKTV,  Utica;  WSYR-TV, 
Syracuse;  WHAM-TV,  Rochester;  WPTZ ,  Philadelphia;  WDEL-TV,  Wilmington; 
WBAL-TV,  Baltimore;  WNBW,  Washington;  WTVR,  Richmond;  WTAR-TV,  Norfolk; 
WGAL-TV,  Lancaster;  WJAC-TV,  Johnstown;  WSAZ-TV,  Huntington;  WSB-TV, 
Atlanta;  WBRC-TV,  Birmingham;  WNBK,  Cleveland;  WSPD-TV,  Toledo, 

WJIM-TV,  Lansing,  KSTP-TV,  St.  Paul;  WLW-D,  Dayton;  WLW-C,  Columbus; 
WNBQ,  Chicago;  WAVE-TV,  Louisville;  WOC-TV,  Davenport;  WOI-TV,  Ames; 
WDAF-TV,  Kansas  City  and  WMCT,  Memphis. 

"The  Gabby  Hayes  Show"  has  been  sponsored  each  Monday  and 
Friday  since  Oct.  1,  1950  by  the  Quaker  Oats  Company.  The  sponsor 
recently  renewed  the  time  through  Dec.  4. 

The  popular  juvenile  program  spotlights  the  colorful,  griz¬ 
zled  dean  of  cowboy  characters  in  a  mirthful  program  of  stories  of  the 
great  American  West.  Long  a  favorite  with  youngsters  of  adventure  age. 
Gabby  has  been  associated  with  Hollywood's  greatest  cowboy  heroes  in 
numerous  Western  films. 

On  his  show,  which  he  telecasts  "live"  from  Radio  City,  New 
York,  Gabby  talks  to  his  small  fry  audience  about  fact  and  fiction  in 
the  history  of  the  Old  West,  The  program  also  features  daily  a  segment 
of  a  popular  action  movie  the  entire  film  being  shown  in  the  course  of 
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TH  E  C  O  R  O  N  AT  I  CD  N 


NBC  television  and  radio  •  June  1953 

15  BRITISH  WAR  BRIDES  AND  THEIR  CHILDREN  VIEW  N.Y.  CORONATION 
EXHIBIT  AS  GUESTS  OP  NBC  AND  THE  ENGLISH-SPEAKING  UNION 

Fifteen  proud  English  mothers,  members  of  the  British  War 
Brides  Club  of  Long  Island,  N.Y.  --  together  with  their  21  children  -- 
gathered  at  Rockefeller  Plaza  Wednesday,  May  27*  as  the  guests  of  the 
National  Broadcasting  Company  and  the  English-Speaking  Union  to  see  a 
two-thirds  life-size  replica  of  the  elaborate  Coronation  coach  caval¬ 
cade  in  which  Queen  Elizabeth  will  ride  on  June  2. 

NBC  helped  arrange  the  Plaza  exhibit,  in  connection  with  its 
forthcoming  radio  and  television  coverage  of  the  Coronation,  which  is 
sponsored  by  General  Motors. 

Unable  to  attend  the  Coronation,  the  mothers  were  thrilled 
to  show  their  American  small  fry  part  of  a  British  heritage  which  they 
had  never  known. 

The  youngsters  shared  their  mothers'  enthusiasm,  However, 
four-year-old  Cory  Mathes  was  greatly  disappointed  when  he  learned  he 
would  not  see  Queen  Elizabeth  sitting  in  the  coach  in  the  flesh. 
Youngster  Donald  Grundt  demonstrated  his  American  upbringing  when, 
seeing  a  stagecoach,  he  looked  around  for  Indians. 

Following  the  visit,  the  day's  activities  were  suitably 
terminated  with  tea  and  crumpets. 


NBC -New  York,  5/28/53 
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May  29,  1953 

NBC -TV  ADVERTISERS  BENEFIT  BY  MORE  ADVANTAGEOUS  DISCOUNTS 
UNDER  PLAN  CONFORMING  TO  CHANGE  IN  SPONSORSHIP  PATTERNS 

A  revised  discount  plan  for  the  NBC  Television  Network, 
effective  July  1,  1953,  was  announced  today  by  George  H.  Frey,  vice 
president  and  Sales  Director,  in  a  letter  mailed  to  advertisers  and 
their  agencies. 

Designed  to  take  into  account  the  changes  in  network  sponsor¬ 
ship  patterns  which  have  developed  since  May,  1952,  the  effective  date 
of  NBC’s  current  discount  plan,  the  new  plan  offers  the  NBC-TV  network 
advertiser  an  opportunity  to  earn  more  advantageous  discounts. 

It  is  specifically  keyed  to  encourage  the  increased  use  of 
low-cost  daytime  periods  by  advertisers  selling  products  chiefly 
bought  by  women  and  to  offer  greater  benefits  to  those  advertisers 
who  have  already  expanded  their  network  television  program  schedules, 
or  who  have  signified  their  intention  of  doing  so  in  the  future.  The 
revised  discount  structure  also  is  designed  to  encourage  current 
afternoon  and  evening  NBC  advertisers  to  expand  into  the  network’s 
recently-announced  morning  program  schedule,  as  well  as  to  attract  new 
NBC  advertisers. 

Under  the  new  Weekly  Discount  provisions,  an  NBC-TV  advertis¬ 
er  will  earn  discounts  based  on  the  combined  value  of  his  entire  sched¬ 
ule,  whether  daytime,  evening  or  any  combination.  The  new  Weekly 

(more ) 
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2  -  Discount  Plan 


Discount  is  based  on  the  aggregate  percentage  of  the  hour  rate  charged 
for  all  programs  used  during  a  week,  regardless  of  duration  and  rate 
classification. 

Each  program  period  used  during  the  week  will  have  a  value 
equal  to  the  percentage  of  the  hour  rate  charged  for  that  period, 
as  follows: 

One  quarter-hour  equals  40  per  cent  of  the  hour  rate;  one 
half-hour  or  two  contiguous  quarter-hours  equal  60  per  cent  of  the 
hour  rate;  one  hour  equals  100  per  cent  etc. 

Using  these  values,  the  combined  percentage  values  of  all 
sponsored  periods  used  during  the  week  will  determine  the  advertiser's 
Weekly  Discount,  ranging  from  5  per  cent  for  a  quarter-hour  program 
to  a  15  per  cent  Weekly  Discount  for  a  schedule  aggregating  200  per 
cent  or  more  of  the  hour  rate. 

For  example,  an  evening  half-hour  advertiser,  by  adding  two 
daytime  quarter-hours,  could  increase  his  Weekly  Discount  from  6  per 
cent  to  12  per  cent.  This  higher  discount  would  apply  not  only  to  his 
added  daytime  business  but  to  his  existing  evening  show,  making  the 
addition  of  daytime  programs  by  evening  advertisers  particularly 
attractive . 

Another  significant  change  of  benefit  to  advertisers  is  a 
reduction  in  the  present  requirement  of  39-week  sponsorship  for  dis¬ 
count  purposes.  Under  the  new  plan,  advertisers  using  NBC-TV  facil¬ 
ities  for  26  weeks,  either  consecutive  or  alternate,  during  a  Discount 
Year  will  be  eligible  for  Weekly  Discounts  on  all  facilities  used 
during  the  year. 


(more ) 
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3  -  Discount  Plan 


In  addition  to  the  Weekly  Discount,  an  Annual  Continuity 
Discount  of  10  per  cent  will  be  allowed  on  gross  time  billings  for 
periods  "of  equal  duration  and  in  the  same  rate  classification"  used 
by  an  advertiser  for  52  consecutive  weeks.  Thus,  year-round  adver¬ 
tisers  may  earn  as  much  as  a  25  per  cent  discount  from  the  combination 
of  the  Annual  Continuity  Discount  and  the  Weekly  Discount. 

In  lieu  of  both  the  Weekly  and  Annual  Continuity  Discounts, 
advertisers  maintaining  a  minimum  of  200  per  cent  or  more  of  the  hour 
rate  per  week  for  52  weeks  during  the  Discount  Year  will  be  allowed  a 
25  per  cent  discount  on  total  gross  time  charges  for  all  facilities 
used  during  the  Discount  Year.  This  provision  gives  advertisers  who 
maintain  a  substantial  year-round  schedule  on  NBC  maximum  flexibility 
in  sponsorship  of  individual  program  periods. 

These  discounts  are  not  applicable  to  time  segments  pur¬ 
chased  on  "Today,"  the  10-minute  segments  of  "Your  Show  of  Shows,"  and 
specified  special  events. 


o 


NBC-New  York,  5/29/53 


/  rwJ-J  n'wooa-tC 


■ 

880*29  -  iso  bewoll©  so  iiJtw  3n$o  rtsq  OX  Jo  Jnu< 

\ 

~*ievb&  bni/on-ns©^  tax/riT  .  ejIss-v/  vvi.df.;oosn< 
flol^snio'ffioo  ©/id  mo'll  dnt/ooaJLb  dfiso  ^aq  £S  jb  bb  ric»  i 


- 


:  I  •  .  s  .  I  .  W 

•.  1  K  a  n  ■ 

s  ©d  Iliw  ijssY  dmooald  -S  ?v;  2-;  *iol  Maaw  'tsq- 

■  .  ■  ■.  no  In  ■' 

»*z£©Y  dm,  oos XC  ©rfd  anlnt/b 

1  .  A  no 


.  so .'  ■  •  ©q  Ijsu  iiv  loni  1  •  • i/tencanc 

-•njq  ednsm-ea  a:,  id  od  a  I  .J.?-  .*>  •'.  Uvq •.  -don  ©'Xi?  .edm/ooBd.b  -  b^riT 


. 


TRADE  NEWS 


May  29,  1953 

NBC,  AND  ITS  BOARD  CHAIRMAN,  GENERAL  SARNOFF,  HONORED 

BY  U.  OF  CHICAGO  DURING  l,OOOTH  'ROUNDTABLE* PROGRAM 

For  its  service  to  "the  American  ideal  of  free  discussion 
in  the  public  interest,"  the  National  Broadcasting  Company  and  Briga¬ 
dier  General  David  Sarnoff,  Chairman  of  the  Boards  of  NBC  and  RCA, 
were  honored  during  the  1,000th  broadcast  of  the  "University  of  Chicago 
Roundtable"  last  Sunday. 

The  tributes  came  from  Laird  Bell,  Chairman  of  the  Board  of 
Trustees  of  the  University  of  Chicago,  and  Dr.  T.V.  Smith,  professor 
of  citizenship  and  philosophy  at  Syracuse  University  and  sole  surviving 
member  of  the  first  "Roundtable"  broadcast  by  NBC  on  Feb.  1,  1931. 

"One  thousand  University  of  Chicago  Roundtables'  have  been 
made  possible  by  the  National  Broadcasting  Company  and  particularly  by 
the  generosity  and  vision  of  General  David  Sarnoff,  Chairman  of  the 
Board  of  the  Radio  Corporation  of  America,"  Bell  said. 

"On  behalf  of  the  University  of  Chicago  Board  of  Trustees 
and  faculty  I  have  the  privilege  of  thanking  General  Sarnoff  for 

steadily  giving  the  University,  52  times  a  year,  through  periods  of 

/ 

crisis,  depression  and  war,  the  opportunity  to  serve  the  American  ideal 
of  free  discussion  in  the  public  interest." 

(more ) 
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'Roundtable ' 


Bell  recalled  that  more  than  22  years  ago  some  University  of 
Chicago  professors  began  in  an  informal  and  completely  amateur  way  to 
put  on  the  air  a  spontaneous  discussion  of  current  issues.  "The 
National  Broadcasting  Company  has  made  it  possible  to  expand  that 
effort  in  spectacular  fashion,"  he  said. 

Discussion,  Bell  said,  is  the  essence  of  the  democratic 
system.  "An  informed  electorate  of  people  who  have  made  up  their 
minds  after  hearing  all  sides  of  important  issues  is,  we  believe," 
he  said,  "the  best  basis  for  good  government  and  the  good  life.  That 
the  public  has  responded  so  loyally  over  so  many  years  is  a  ground 
for  pride  in  our  nation.  We  owe,  and  we  believe  the  public  owes,  a 
debt  of  very  genuine  gratitude  to  the  National  Broadcasting  Company 
and  to  General  Sarnoff  for  making  this  experiment  an  outstanding 
success . " 

Dr.  Smith  also  paid  tribute  to  General  Sarnoff  during  the 

broadcast . 

"Here  is  a  man  of  business,"  he  said,  "who  in  an  age  of 
big  business  has  sought  and  fought  to  make  bigness  into  the  very  best." 

"If  we  active  participants  on  the  Roundtable  have  found 
courage  to  seek  clarity  through  an  unscripted  quest,  it  is  because 
NBC  --  and  at  no  time  more  so  than  under  present  management  --  has  had 
the  courage  in  private  to  risk  our  extempore  infelicities  of  thought, 
to  chance  our  Freudian  slips  of  the  tongue,  and  to  hazard  our  faulty 

judgment  in  the  heat  of  argument . 

"To  one  who  knows  the  pressures  of  our  highly  tensional 

age,  nothing  could  be  said  that  would  appear  overpraise  of  NBC  or 
deference  undue  to  its  Chairman." 

- o - 
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TRADE  NEWS 


_ May  29,  1933 

EDDIE  ALBERT  TO  EMCEE  'NOTHING  BUT  THE  BEST, * 
SUMMER  VARIETY  SHOW  IN  'FIRESIDE  TIME  SPOT' 

NOTHING  BUT  THE  BEST,  a  new  musical  variety 
program  starring  Eddie  Albert  as  Master  of  Cere¬ 
monies,  will  be  the  Summer  program  in  the  time 
spot  of  Procter  and  Gamble's  "Fireside  Theater" 

(9  to  9:30  p.m.j  EDT,  Tuesdays  on  NBC-TV,  start¬ 
ing  July  7. 

To  be  produced  by  Ted  Mills,  directed  by 
Bob  Banner  and  written  by  Robert  P.  Smith, 

"Nothing  But  the  Best"  is  based  on  the  premise 
that  the  audience  is  able  to  recognize  a  great 
performer,  whether  his  specialty  is  of  a  classical 
type  or  more  on  the  be-bop  side. 

The  program  will  present  a  variety  of'  perform¬ 
ers  from  the  top  acts  in  the  entertainment  field 
to  newcomers  just  so  long  as  the  performer  is 
"Nothing  But  the  Best," 

The  agency  for  the  new  program  is  the  Biow 
Company.  - o - 
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NBC  TRADE  NEWS 


NBC'S  ’COMMERCIAL  FILM  STANDARDS  BOOKLET* 

SENT  TO  AGENCIES,  PRODUCERS,  STATIONS 

In  line  with  its  policy  of  service  and  assistance  to  the 
broadcast  advertiser,  NBC  has  just  published  a  new  "NBC  Commercial 
Film  Standards  Booklet,"  which  has  been  mailed  to  a  comprehensive 
list  of  agencies,  film  producers  and  stations. 

The  work  of  Stan  Parian,  supervisor  of  N?C's  Broadcast  Film 
operations,  the  new  booklet  contains  detailed  specifications  for  the 
production  of  20-second  spots,  one-minute  spots,  10-second,  shared 
identification  spots,  slides,  telops,  and  film  programs.  The  stand¬ 
ards,  written  in  laymen’s  language,  also  incorporate  all  the  necessary 
technical  information. 

The  importance  of  the  standards  as  set  forth  in  the  new 
booklet  is  that  they  achieve  the  dual  purpose  of  benefiting  both  .the 
advertiser's  agency  and  the  station.  Conformance  to  the  standards 
will  relieve  clients  and  agencies  of  the  expensive  revisions  necessary 
heretofore  when  commercial  films  for  TV  use  did  not  meet  station 
requirements . 

The  new  booklet  is  the  outgrowth  of  NBC's  long  experience 
with  this  problem,  dating  back  to  1949.  Television's  rapid  growth 
first  brought  into  sharp  focus  at  that  time  the  need  for  standardiza¬ 
tion  of  film  commercials,  an  increasingly  important  source  of  revenue. 
Both  agencies  and  film  producers  were  unfamiliar  with  TV  and  unaware 
of  the  serious  operational  problems  caused  by  improperly  made  films. 

At  that  time,  over  50$  of  the  film  spots  received  by  NBC  stations  were 
rejected  because  they  could  not  be  broadcast  in  the  time  segments  for 
which  they  were  made. 


(more ) 
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2  -  Film  Standards 


Parian  undertook  to  compile  standards  which  would  produce 
functional  films  acceptable  not  only  to  NBC  stations  but  to  any  TV 
station,  regardless  of  affiliation.  Within  six  months  after  their 
publication  in  1950,  the  percentage  of  film  spots  rejected  had  dropped 
to  J)%,  and  these  same  standards  were  adopted  by  most  of  the  other 
networks  and  stations  throughout  the  country. 

The  new  booklet  contains  standards  of  increased  scope, 
covering  all  film  programs  as  well  as  slides  and  telops,  and  specifica¬ 
tions  of  film  commercials  have  been  revised  to  bring  them  up  to  date. 
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NBC -TV  NEWS 


TWO  ’MIKE  AND  SCREEN’  AWARDS  GO  TO  NBC; 

LEON  PEARSON,  ’CAMEL  NEWS  CARAVAN’  HONORED 

*5v  -  ’if  */f - Vf 

NBC  was  the  recipient  of  two  awards  at  the  annual  Mike 
and  Screen  dinner  held  by  the  Radio-Newsreel-Television  Working 
Press  Association  of  New  York  on  May  27. 

Leon  Pearson,  veteran  NBC  commentator,  was  honored  for 
his  outstanding  radio  documentary  of  1952,  "Who  Goes  There?",  a 
tape-recorded  survey  of  conditions  in  Western  Europe.  In  gathering 
material  for  the  program,  Pearson  interviewed  people  from  all  walks 
of  life,  from  government  officials  to  factory  workers. 

CAMEL  NEWS  CARAVAN,  top-rated  television  news  program 
on  which  John  Cameron  Swayze  is  commentator,  received  an  award 
for  its  filmed  interview  with  William  Heirens,  imprisoned  killer 
who  made  a  plea  to  a  murderer-at-large  in  Chicago  to  give  himself 
up.  "Camel  News  Caravan,"  which  has  been  on  the  air  for  five 
years,  is  produced  by  Francis  McCall,  written  by  Reuven  Frank  and 
directed  by  Ralph  Peterson. 
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TOP  NBC  STARS  TO  PERFORM 
AT  NETWORK'S  SPRING  DANCE  JUNE  5 

Milton  Berle,  Sid  Caesar  and  Imogene  Coca  will  head  a  group 
of  NBC  stars  who  will  perform  at  the  NBC  Spring  Dance  for  New  York 
employees  on  Friday  evening,  June  5,  at  the  Hotel  Roosevelt. 

The  crowning  of  "Miss  NBC"  of  New  York  will  provide  another 
highlight  of  the  company  affair  which  is  expected  to  be  the  most 
successful  dance  in  the  network's  history. 

Singers  Marguerite  Piazza  and  Jack  Russell  and  the  dance 
team  of  Bambi  Lynn  and  Rod  Alexander  (all  from  NBC-TV's  "Your  Show  of 
Shows"  cast)  also  are  scheduled  to  entertain  more  than  1,000  employees 
of  the  network. 

George  Roberts  of  NBC's  Employee  Services  reports  the  dance 
a  "complete  sell-out" with  all  900  reserved-seat  tickets  purchased  more 
than  two  weeks  ahead  of  the  affair  and  another  100  general  admission 
tickets  sold  this  past  week. 

Balloting  is  now  under  way  in  the  New  York  offices  of  NBC  to 
select  a  "Miss  NBC"  from  among  five  finalists  chosen  earlier  this 
month  by  a  group  of  judges.  The  winner  will  be  crowned  at  the  dance. 
The  sponsors  of  the  five  girls  are  campaigning  for  their  candidates  in 
a  vigorous  manner  reminiscent  of  a  major  political  campaign.  Pictures, 
placards,  posters,  and  other  displays  promoting  the  candidates  can  be 
seen  in  the  various  NBC  offices,  corridors,  studios  and  even  rest 
rooms.  One  candidate  is  featured  on  match-book  covers.  Promotional 
pieces  on  several  of  the  candidates  have  been  circulated  to  all  New 
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2  -  Spring  Dance 


York  employees ,  and  the  girls  themselves ,  accompanied  by  their  spon¬ 
sors,  are  making  personal  appearances  in  all  offices  and  departments  • 
of  the  network. 

The  five  lovely  candidates  are:  Noreen  Conlon,  Guest 
Relations;  Joyce  Harvey,  Film  Division;  Ruth  Johnson,  Personnel;  Marie 
Niles,  Controllers;  and  Sandra  Riesenberg,  VJNBC-WNBT. 


NBC-New  York,  5/29/53 


' 


-«•  ;[  .  .  :  i r* .  3  edi  bn.e  .ess^oJ 

•:  one  89oillo  lie  nl  Aeortfit&sqqB  »q  gnlJisfl!  s'ib  xb 

eriJ 

■  '  ■■  ■  :  ..-.■■■■  .if.  : .  ..  ‘,-ti 

ti  •  .....  .  ;  ■  :  . 

- o - 


r 


1:3  C 

TELEVISION  NEWS 

May  29,  1953 


'DOUBLE  OR  NOTHING,'  WITH  PAYMASTER  BERT  PARKS, 

TO  BE  SEEN  ON  NBC -TV  BEGINNING  JUNE  5 

X - K  X - % 

DOUBLE  OR  NOTHING,  audience  participation  quiz  show,  headed 

by  paymaster-of-ceremonies  Bert  Parks,  will  be  seen  on  NBC-TV  for  five 
weeks,  beginning  Friday,  June  5  (9:30  p.m.,  EDT) .  This  is  the  time 
spot  vacated  by  "The  Aldrich  Family." 

"Double  or  Nothing"  will  continue  to  be  heard  on  NBC  radio 
Mondays  through  Fridays,  10:30  to  11  a.m.,  EDT,  through  Friday, 

June  19.  "Break  the  Bank"  will  take  over  the  radio  "Double  or  Noth¬ 
ing"  time  spot  effective  Monday,  June  22. 

"Double  or  Nothing"  first  was  heard  on  radio  Sept.  29,  1940, 
and  moved  to  the  NBC  network  May  31,  1948,  where  it  has  been  ever 
since.  The  TV  version  will  originate  live  from  New  York  with  Parks 
interviewing  contestants  from  the  studio  audience.  The  program 
builds  from  a  minimum  of  $1,000  to  a  giant  sweepstakes  prize. 

Other  features  of  the  show  are  menu-planning  tips  for 
contestants  and  at-home  viewers.  Each  contestant  is  asked  four 
questions  from  a  selected  category  with  the  respective  correct  replies 
worth  $10,  $20,  and  $40,  and  then  --  "Double  or  Nothing"  —  $80. 

(more) 
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2  -  Double  or  Nothing 


The  first  question  is  on  a  general  topic  within  the  category, 
the  second  an  identification  of  a  musical  selection,  the  third  is 
identification  of  a  picture  or  personality  visible  to  the  contestant 
and  audience  by  use  of  a  rear-screen  projection.  The  fourth  is 
of  a  general  nature  within  the  category. 

All  contestants  compete  at  the  end  of  the  program  for  the 
giant  sweepstakes  question  prize.  Questions  for  this  are  submitted 
weekly  by  home  viewers.  A  new  question  is  asked  each  week.  A  prize 
of  $100  is  awarded  the  home  viewer  whose  question  is  used.  Rules 
for  the  contest  are  given  during  the  telecast  each  week. 

Bob  Williams  is  announcer  and  Ivan  Ditmars  musical  director 
of  the  show,  which  is  sponsored  by  the  Campbell  Soup  Company  through 
Ward  Wheelock  in  Philadelphia. 
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NBC -TV  NEWS 


CREDITS  FOR  NBC -TV’S 

PROGRAM  TITLE: 

DAY  AND  TIME: 

PROGRAM  ORIGIN: 

STARTING  DATE: 

FORMAT : 

STAR: 

PRODUCER: 

MUSICAL  DIRECTOR: 
ANNOUNCER : 

SPONSOR: 

AGENCY: 


'DOUBLE  OR  NOTHING' 


"Double  or  Nothing" 

NBC -TV,  Fridays, 

9:30  to  10  p.rn. , 

EDT. 

New  York 

NBC -TV,  June  5, 

1953  (for  five  weeks), 

Audience  participa¬ 
tion  quiz  show  for 
cash  prizes. 

Bert  Parks,  quiz¬ 
master. 

Walt  Framer 

Ivan  Ditmars 

Bob  Williams 

Campbell's  Soup 

Ward  Wheelock  Company 
( Philadelphia) 
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NBC  RADIO  NEWS 


TOM  D'ANDREA  SIGNED  BY  NBC;  WILL  STAR  IN  RADIO  SERIES 
UNDER  NETWORK’S  COMEDY  DEVELOPMENT  PLAN 

Comedian  Tom  D'Andrea  has  been  signed  to  a  long  tern  con- 

i 

tract  with  the  National  Broadcasting  Company  as  part  of  its  Comedy 
Development  Program,  Charles  C.  Barry,  vice  president  in  charge  of 
Networks  Programs,  announced  today,  in  the  first  of  an  expected  series 
of  announcements  concerning  new  talent  being  put  under  contract  by  the 
network. 

D'Andrea  is  currently  seen  each  week  on  NBC-TV  in  the  role 
of  Gillis  in  THE  LIFE  OP  RILEY  (Fridays,  8:30-9  p.m.,  EDT)  and  has 
made  several  guest  appearances  on  THE  COLGATE  COMEDY  HOUR  (Sundays, 

8-9  p.m.,  EDT)  telecasts  starring  Donald  O'Connor.  In  these  guest 
appearances,  D'Andrea  and  his  partner,  Hal  March,  portray  two  GIs  in 
a  comedy  dialogue  sketch. 

Under  the  terms  of  his  new  contract,  D'Andrea  will  develop 
this  comedy  sequence  as  a  new  NBC  radio  series  of  two  15-minute  pro¬ 
grams  a  week,  starting  in  the  Fall. 

This  series  is  part  of  NBC's  announced  concept  of  bringing 
the  best  of  TV  to  radio  audiences.  In  addition,  D'Andrea  will  continue 
to  be  seen  on  NBC-TV  as  Gillis  in  "The  Life  of  Riley." 

D'Andrea's  background  includes  a  five-year  writing-acting 
contract  with  Warner  Brothers,  from  1944  to  1949,  during  which  time 
he  appeared  in  18  pictures  and  wrote  10.  During  World  War  II,  he 
wrote  the  final  screen  play  and  played  the  comedy  lead  in  "This  Is 
the  . Army,"  and  wrote  the  "Soldiers  With  Wings"  and  "Command  Perfor¬ 
mance"  radio  shows. 
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